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Zoom Meeting Information

Please click on the zoom link provided for each session below or the link located in the upper-right
corner of each session on the program to attend the session of your choice. Any session can be joined
without a password. Meeting passcode will be encrypted and included in the invite link to allow
participants to join with just one click without having to enter the passcode.

ICDBME ROOM A
Meeting ID: 450 606 0630
https://zoom.us/j/4506060630?pwd=7MtOvnx3Pb7hGs8HRBXCTXITYILDOQG.1

ICDBME ROOM B
Meeting ID: 379 262 7913
https://zoom.us/j/3792627913?pwd=KZFgbcmjUsyKEAvVOO1S7V47TwXF8Kb.1

ICDBME ROOM C
Meeting ID: 341 047 9035
https://zoom.us/j/3410479035?pwd=0ORthEbTOdCwiTFPcXNaddQilqgUCjIG.1

http://icdbme.tarsus.edu.tr
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Online-Live
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Moderating a Session

We appreciate all of the moderators' contributions to the congress. The moderators are
expected to assist us in the smooth functioning of the congress.

+ Please keep in mind that each presenter has a total of 20 minutes. It's important to
have perfect timing.

+ The moderator decides whether to take questions from the audience: at the end of
each presentation or at the end of the session.

+ Please remind attendees to send their questions and comments to the Zoom chat.

« Finally, if any of the presenters in your session does not participate and present

her/his paper, please notify us by sending an email to icdbme@tarsus.edu.tr.

Presentation Information

Each presentation has a total time limit of 20 minutes: 15 minutes for the
presentation + 5 minutes for guestions & answers. The moderator has the authority to
rearrange the presentation order in the session. Please arrive at least 5 minutes prior
to the start of your session and turn on your camera during your presentation. Please
keep in mind that each presenter is required to remain for the duration of the session..

http://icdbme.tarsus.edu.tr


http://icdbme2024.tarsus.edu.tr/
mailto:icdbme@tarsus.edu.tr

ON DIGITAL BUSINESS, ICDBME-2024

MANAGEMENT & ECONOMICS September 20-22, 2024

Partner of Organization Destekleyen Kurum

The Organization Committee gratefully acknowledges academic support
from the following institution:

AN

TARSUS

UNIVERSITESI

http://icdbme.tarsus.edu.tr


https://tarsus.edu.tr/

ON DIGITAL BUSINESS, ICDBME-2024

Y MANAGEMENT & ECONOMICS September 20-22, 2024

Communication Iletisim

ICDBME 2024
Phone: +90 (324) 600 00 55
Fax: +90 (324) 600 00 54
E-Mail: icdbme@tarsus.edu.tr
Web: http://icdbme.tarsus.edu.tr/
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Prof. Dr. Kemal EYUBOGLU Tarsus University
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PROGRAM AT A GLANCE

Friday, September 20, 2024 Cuma, 20 Eylul 2024

10:00-10:50 Opening Speeches / Agilis Konugmalari

11:00-12:20 Sessions / Oturumlar

Al Emerging Trends and Insights

Bl Dijitallesme ve Finans

C1 Muhasebe ve Finans Alaninda Dijitallesme

12:30-14:00 Lunch/ Ogle Yemegi

14:00-15:30 Sessions / Oturumlar

A2 Cultural and Digital Transformations
B2 Para Politikasinda Dijitallesme

Cc2 Arastirma ve Model Onerisi

15:30-16:00 Coffee Break / Kahve Arasi

16:00-17:30 Sessions / Oturumlar

A3 Data-Driven Solutions and Innovations
B3 Lojistik Yonetiminde Giincel Konular
C3 Lojistik Yonetiminde Dijitallesme

Saturday, September 21, 2024 Cumartesi, 21 Eylul 2024

09:30-10:50 Sessions / Oturumlar

A4 Tuketici Davraniglari

B4 Dijital Donusum ve Makroekonomik Etkileri

C4 isletmelerde ve Kurumlarda Dijitallesme Uygulamalari

10:50-11:00 Coffee Break/ Kahve Arasi

11:00-12:20 Sessions / Oturumlar

A5 Saglik Yonetiminde Dijitallesme

B5 Dijital Dénislim ve Toplumsal Etkileri
C5 Sardurdlebilirlik Uygulamalari

12:20-13:00 Lunch/ Ogle Yemegi

13:00-14:30 Sessions / Oturumlar

A6 Saglik Yonetiminde Glincel Konular
B6 Kamu Yonetiminde Dijitallesme

C6 Sektorel Bazda Dijitallesme

14:30-15:00 Coffee Break/ Kahve Arasi

15:00-16:30 Sessions / Oturumlar
A7  Orgut Kilturd

http://icdbme.tarsus.edu.tr

12



—__
ICDBME-2024

E E MANAGEMENT & ECONOMICS September 20_22, 2024
Ik

Programme

Program

http://icdbme.tarsus.edu.tr

13



INTERNATIONAL CONGRESS
ON DIGITAL BUSINESS, |CDBME_2024

..' MANAGEMENT & ECONOMICS
September 20-22, 2024

Opening Speeches / Agilis Konusmalari

Sept. 20/ 20 Eylll 10:00-10:50 Zoom Room A (click to connect
Organizing Board Honorary Board Keynote Speaker
Prof. Dr. Mehmet INCE Prof. Dr. Orhan AYDIN Mehmet Mirat SATOGLU
Dean of Faculty of Applied Science Rector Director
(Tarsus University) (Tarsus University) (TUBITAK ULAKBIM)

FEYNMAN'DAN ILHAM ALARAK GELECEGE/DiJiTALLE.SME YE BAKMAK
Mehmet Mirat SATOGLU- TUBITAK ULAKBIM

Al-Emerging Trends and Insights
Sept. 20/ 20 Eylul 11:00-12:20 Zoom Room A (click to connect)

A BIBLIOMETRIC ANALYSIS WITH VOSVIEWER ON CLIMATE-FINANCE CONCEPTUALIZATION AND

PROMINENT THEMES
Aysegil KURTULGAN - Cag University

THE ASSOCIATION BETWEEN CONSERVATISM AND THE COST OF DEBT: COMPARISON BETWEEN

DEVELOPED AND EMERGING COUNTRIES
Othman GAGA - Hassan First University
Said KARAM - Hassan First University
Nasredine FATHELKHIR - Hassan First University

THE RELATIONSHIP BETWEEN CHANGE FATIGUE AND RESISTANCE TO CHANGE IN HEALTH
WORKERS: A CROSS-SECTIONAL RESEARCH
Sait SOYLER - Tarsus University

Moderatér: Dog. Dr. Ayberk Nuri BERKMAN (Nigde Omer Halisdemir University)

B1-Dijitallesme ve Finans

Sept. 20/ 20 Eyll 11:00-12:20 Zoom Room B (click to connect)

YAPAY ZEKA YASASININ PAY GE T('RiLERi UZERINDEKI ETKISi: BIST TEKNOLOJi SEKTORU
Go6zde ELBIR MERMER-Bagimsiz Arastirmaci

ABD-CIN GERGINLIGININ HAM PETR(?L VE ALTIN FIYATLARI UZERINDEKI ETKISI
Saffet AKDAG -Tarsus Universitesi

TMS 12 GELIR VERGILERI STANDARDI VE FI'NANSAL PERFORMANS OLCUMUNE MUHTEMEL
ETKILERI
Musa OZCELIK - Tarsus Universitesi

TURKIYE’DE DIJITAL FINANSAL TABANA YAYILMA
Fatma KOSE ICIGEN - Kitahya Dumlupinar Universitesi

Moderator: Prof. Dr. Anmet KURTARAN (Karadeniz Teknik Universitesi)



https://zoom.us/j/4506060630?pwd=7Mt9vnx3Pb7hGs8HRBxCTxtTYlLDQG.1
https://zoom.us/j/4506060630?pwd=7Mt9vnx3Pb7hGs8HRBxCTxtTYlLDQG.1
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/FNS002.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/FNS002.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/FNS007.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/FNS007.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/SY001.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/SY001.pdf
https://zoom.us/j/3792627913?pwd=KZFgbcmjU5yKEAvOO1S7V47TwXF8Kb.1
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/FNS001.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/FNS003.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/FNS004.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/FNS004.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/FNS005.pdf
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C1-Muhasebe ve Finans Alaninda Dijitallesme
Sept. 20/ 20 Eylll 11:00-12:20 Zoom Room C (click to connect

MUHASEBE MESLEGI:NI'N GELECEGINDE YAPAY ZEKA SOHBET CEVIRILERI
Iipek YAYLALI - Medipol Universitesi

EKONOMIK DALGALANMA VE SALGIN DéNl_:'MiNE iLiSKiI_V :I'URKiYE_ MERKEZ BANKASINA AiT
BAGIMSIZ DENETCI GORUSLERININ ANALIZi
Selin COSKUN - Manisa Celal Bayar Universitesi

ENDUSTF\_’_i 4.0’IN MUHASEBE UYGULAMALARI UZERINE ETKISI
Filiz OZSAHIN KOG - Nevsehir Haci Bektas Veli University

BANKA ETKINLIGININ FINANSAL DIJITALLESME CERCE\{ESiNDE INCELENMESI:TURKIYE ORNEGI
Isil EREM CEYLAN - Usak Universitesi
Fatih CEYLAN - Usak Universitesi

Moderatér: Prof. Dr. Kemal EYUBOGLU (Tarsus Universitesi)

12:20- 14:00 Lunch / Ogle Yemegi

A2-Cultural and Digital Transformations
Sept. 20/ 20 Eylul 14:00-15:30 Zoom Room A (click to connect)

DIGITAL SMART TOURISM APPLICATIONS and DIGITAL ENTREPRENEURSHIP
Onur Kemal YILMAZ - Balikesir University

CULTURAL SUSTAINABILITY WITHIN THE SCOPE OF CULTURAL AND CREATIVE INDUSTRIES : A
MUSEUM MARKETING ORIENTED PERSPECTIV
Aylin Ecem GURSEN - Galatasaray University

STRATEGY IN THE DIGITAL AGE: HOW DIGITALIZATION INFLUENCES CORPORATE STRATEGY
AND ROLES OF CORPORATE MANAGERS
Haroon MUZAFFAR - Ankara Yildirim Beyazit University

A SOCIAL RISK IN POST-DISASTER PERIODS: DIGITAL ADDICTION
Engin CELEBI - Cukurova University

Moderator: Dog. Dr. Serkan SAHIN (Tarsus University)

15
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https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/ISL006.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/ISL015.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/ISL015.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/ISL028.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/ISL033.pdf
https://zoom.us/j/4506060630?pwd=7Mt9vnx3Pb7hGs8HRBxCTxtTYlLDQG.1
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/ISL013.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/ISL018.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/ISL018.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/ISL036.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/ISL036.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/ISL036.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/DGR002.pdf
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B2-Para Politikasinda Dijitallesme
Sept. 20/ 20 Eylil 14:00:-15:30 Zoom Room B (click to connect)

COVID-19 PANDEMI iLANI SONRASI DONEMDE VARLIK FIYATLARINDA BALON RISKi: ALTIN,
BIST100, BITCOIN, DOLAR VE HAM PE]'ROL UZERINE EKONOMETRIK BIR INCELEME
Saffet AKDAG - Tarsus Universitesi

DIJITALLESME VE MERKEZIYETSIZ FINANS UYGULAMALARI CEVRESEL BOZULMAYI ARTIRIR MI?

DOGRUSAL OLMAYAN FOURIER ESBUTUNLESME TESTINDEN YENIi KANITLAR
Sefa OZBEK - Tarsus Universitesi

MERKEZ BANKASI DIJITAL PARASI VE DUNYA CAPINDAKI BAZI UYGULAMALARI
Fatih CIFTCI - Yozgat Bozok Universitesi

PLASTIK KARTLARININ KULLANIMININ VERGI GELIRI UZERINDEKI ETKISi
Ayse AKBOZ CANER - Tarsus Universitesi
Ayse ERGIN UNAL - Tarsus Universitesi

Moderator: Prof. Dr. Haydar AKYAZI (Karadeniz Teknik Universitesi)

C2- Arastirma ve Model Onerisi

Sept. 20/ 20 Eylul 14:00-15:30 Zoom Room C (click to connect)

DIKEY TARIMIN ONEMI VE COGRAFI BILGI SISTEMLERININ DIKEY TARIM YER SECIMINDEKI ROLU
Biisra YILMAZ - izmir Bakirgay Universitesi
Murat OTURAKGCI - izmir Bakirgay Universitesi
Ugur ELIIYi - izmir Bakirgay Universitesi
Deniz TURSEL ELIiYi - izmir Bakirgay Universitesi

CRITIC YONTEMINDE KENDALL’S TAU B KORELASYON KATSAYISININ KULLANIMININ
ARASTIRILMASI
Nuh KELES - Ticaret Bakanligi

ISLETME DINAMIKLERI VE ULUSLARARASI TICARET HILELERI
Masoumeh Askarizadeh KOLSARI - Selguk Universitesi
Ali Sukrii CETINKAYA - Selguk Universitesi

HOSHIN KANRI VE KPI YONETIMI: ETKIN BIR UYGULAMA MODELI ONERISI
Tekiner KAYA - Nevsehir Haci Bektas Veli Universitesi

Moderator: Prof. Dr. Kalender Ozcan ATILGAN (Mersin Universitesi)

15:30- 16:00 Coffee Break / Kahve Arasi
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https://zoom.us/j/3792627913?pwd=KZFgbcmjU5yKEAvOO1S7V47TwXF8Kb.1
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/FNS006.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/FNS006.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/FNS008.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/FNS008.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/FNS009.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/FNS010.pdf
https://zoom.us/j/3410479035?pwd=ORthEbTOdCwiTFPcXNaddQi1qUCjIG.1
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/ISL027.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/ISL004.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/ISL004.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/ISL010.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/ISL012.pdf

50 INTERNATIONAL CONGRESS
ON DIGITAL BUSINESS,

‘ *| MANAGEMENT & ECONOMICS ICDBME-2024

September 20-22, 2024

A3-Data-Driven Solutions and Innovations

Sept. 20/ 20 Eylil 16:00-17:30 Zoom Room A (click to connect)

META-HEURISTIC APPROACHES FOR THE REAL-WORLD UNIVERSITY COURSE TIMETABLING
PROBLEM
Seda YAPRAK - izmir Bakirgcay University
Ugur ELIIYi - izmir Bakirgay University
Deniz Tirsel ELIIYI - izmir Bakirgay University

CLASSIFYING DIGITAL PLATFORM FIRMS IN TURKEY: A MACHINE LEARNING APPROACH
Eren YILDIRIM - Istanbul Sabahattin Zaim University

GREEN SUPPLY CHAIN MANAGEMENT IN THE TOURISM SECTOR: WEIGHTING OF DIMENSIONS
. WITH DEMATEL METHOD
Burcu SIMSEK YAGLI - Nevsehir Haci Bektag Veli University

A METHODOLOGY BASED ON CONSTRAINT PROGRAMMING TO INCREASE THE EFFICIENCY OF
ELECTRIC BUSES IN PUBLIC TRANSPORT
Seda YAPRAK - izmir Bakirgay University
Ugur ELIiYi - izmir Bakirgay University
Ozgiir AKGUN- University of St Andrews
Emine Zehra AKGUN- Heriot-Watt University
Deniz Tirsel ELIiYI, izmir Bakirgay University

Moderator: Prof. Dr. Turhan KORKMAZ (Mersin University)

B3-Lojistik Yonetiminde Guncel Konular

Sept. 20/ 20 Eylll 16:00-17:30 Zoom Room B (click to connect)
ULUSLARARASI TICARET VE LOJISTIK LISANS OGRENCILERININ SURDURULEBILIR LOJISTIKLE
ILGILi FARKINDALIK D('JZ[_:' YLERI
Kubra Topcuoglu ONAT- Cag Universitesi
Sezen BOZYIGIT - Tarsus Universitesi

GUNUMUZDE AKILLI LOJISTIK KAVRAMI; ILGILI CALISMALARIN BIBLIYOMETRIK ANALIZI
Serpil KOSE - Isparta Uygulamali Bilimler Universitesi
Halil OZTURK - Isparta Uygulamali Bilimler Universitesi

E-TICARET VE METAVERSE CALISMALARININ MEVCUT EGILIMLERI iLE GELECEK YONELIMLERI:
BIBLIYOMETRIK BIR ANALIZ
Siikran DERTLI - Atatiirk Universitesi
Muhammet Emin DERTLI - Atatiirk Universitesi

ATP KONVANSIYONUNA GORE ULUSLARARASI SOGUK ZINCIR LOJISTIGI VE ENDUSTRI 4.0'IN
POTANSiYEL_ROLU )
Mehmet CAKMAK - Bolu Abant Izzet Baysal Universitesi

SiViL HAVACILIKTA DIJITAL INOVASYON: HAVA YOLU iSLETMELERI UZERINDEN
DEGERLENDIRILMESI
Selcuk GUN - Bagimsiz Arastirmaci
Giill CIKMAZ - Gaziantep Hasan Kalyoncu Universitesi

Moderatér: Prof. Dr. Mehmet TANYAS (Maltepe Unversitesi)
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https://zoom.us/j/4506060630?pwd=7Mt9vnx3Pb7hGs8HRBxCTxtTYlLDQG.1
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/ISL039.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/ISL039.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/IKT006.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/LOJ003.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/LOJ003.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/LOJ009.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/LOJ009.pdf
https://zoom.us/j/3792627913?pwd=KZFgbcmjU5yKEAvOO1S7V47TwXF8Kb.1
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/LOJ001.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/LOJ001.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/LOJ008.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/LOJ010.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/LOJ010.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/LOJ012.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/LOJ012.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/LOJ013.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/LOJ013.pdf
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C3-Lojistik Yonetiminde Dijitallesme
16:00-17:30

Sept. 20/ 20 Eylul

DIJITALLESTIRILMIS SURDURULEBILIR MODA LOJISTIGI
Evrim KABUKCU - Manisa Celal Bayar Universitesi

KIZILDENIZ KRiZi VE TURKIYE DIS TICARETINE ETKILERININ INCELENMESi
Hacer ORLUN - Tarsus Universitesi
Ata KAHVECI - Tarsus Universitesi

TEDARIKCI YONETIMININ DIJITALLESMESI: BIR UYGULAMA ORNEGI
Beril BAKIR - Nagarro + MBIS Danismanlik, Ar-Ge Merkezi
Deren DELETIOGLU - Nagarro + MBIS Danigsmanlik, Ar-Ge Merkezi

TURKIYE’DEKI KONTEYNER LIMANLARININ DEGERLENDIRILMESI ICIN ARALIK DEGERLI
FERMATEAN BULANIK WENSLO- CODAS YAKLASIMI
Hande KUCUKONDER - Bartin Universitesi
Omer Faruk GORCUN - Kadir Has Universitesi

Moderator: Prof. Dr. Eda YASA OZELTURKAY (Cag Universitesi)
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https://zoom.us/j/3410479035?pwd=ORthEbTOdCwiTFPcXNaddQi1qUCjIG.1
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/LOJ002.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/LOJ004.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/LOJ005.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/LOJ007.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/LOJ007.pdf
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A4-Tiiketici Davranisglari
Sept. 21/ 21 Eylul 09:30-10:50 Zoom Room A (click to connect

KOZMETIK URUN SATIN ALAN TUKETICILERDE REKLAMLARDA UNLU KULLANIMININ
SHOWROOMING VE MARKA GUVENI UZERINDEKI ETKISI
Sezen BOZYIGIT - Tarsus Universitesi
Hiiseyin Alpaslan iSBILIR - Tarsus Universitesi

YAPAY ZEKA DESTEKLI SOHBET ROBOTLARI ILE SOHBET PAZARLAMASI: BiBLIYOMETRIK BIR
_ _ A!VALiZ
ibrahim Halil EFENDIOGLU - Gaziantep Universitesi

SOSYAL SORUMLU TUKETIM DAVRANISI VE MODA YASAM TARZININ YERLIi URUN SATIN ALMA
NIYETI UZERINDEKI ETKISININ INCELENMESI
Muhammed Enes SAYIN - Karabiik Universitesi

KULLANICI DENEYIMININ VR, AR ve METAVERSE BAGLANTISI VAR MIDIR?
Zilan OGUZ - Selguk Universitesi

Moderatér: Prof. Dr. Sezen BOZYIGIT (Tarsus Universitesi)

B4-Dijital Doniisiim ve Makroekonomik Etkileri

Sept. 21/ 21 Eylll 09:30-10:50 Zoom Room B (click to connect)

DONUSUMU ANLAMAK: TURKIYE'NIN DIJITAL EKONOMIYE GECISINDE KARSILASILAN FIRSATLAR
VE ZORLUKLAR
Umut UYAN - Munzur Universitesi

YESIL VE DIJITAL DONUSUM: KURESEL EKONOMILERE YON VEREN iKizZ DONUSUM UZERINE BIR
DEGERLENDIRME
Bahar OZBEK - Tarsus Universitesi
Serkan SAHIN - Tarsus Universitesi

ORTA GELIR SINIFININ DUSUK GELIR VE YUKSEK GELIRE HAREKETLILIGI TURKIYE ORNEGI:
(2018-2021)
Yemliha OK - Tarsus Universitesi
Banu BEYAZ SiPAHI - Tarsus Universitesi

DIJITALLESME VI_EU}_(AYI_BOLAN MESLEKLER
Nadide GULBAY YIGITELI - Ankara Universitesi

IKLiM, ENERJI, DOViZ KURU VE JEOPOLITIK RISKLER: TURKIYE’NIN DIS TICARET DENGESINE
FARKLI BIR BAKIS
Ahmet KOLUMAN - Tarsus Universitesi
Fatih KAPLAN - Tarsus Universitesi

Moderator: Prof. Dr. Fatih KAPLAN (Tarsus Universitesi)
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https://zoom.us/j/4506060630?pwd=7Mt9vnx3Pb7hGs8HRBxCTxtTYlLDQG.1
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/ISL009.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/ISL009.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/ISL014.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/ISL014.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/ISL021.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/ISL021.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/DGR004.pdf
https://zoom.us/j/3792627913?pwd=KZFgbcmjU5yKEAvOO1S7V47TwXF8Kb.1
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/IKT002.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/IKT002.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/IKT003.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/IKT003.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/IKT004.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/IKT004.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/IKT005.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/IKT007.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/IKT007.pdf
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C4- isletmelerde ve Kurumlarda Dijitallesme Uygulamalari

Sept. 21/ 21 Eylul 09:30-10:50 Zoom Room C (click to connect

DIJITAL REZERVASYON PLATFORMLARININ KUCUK OLCEKLI KONAKLAMA ISLETMELERI
_ UZERINDEKI ETKISI )
Vahit Oguz KIPER - Sakarya Uygulamali Bilimler Universitesi

ISLETMELERDE YAPAY ZEKA ALTYAPI HAZIRLIKLARININ OLCULMESINE YONELIK BIR CALISMA
Can Burak NALBANTOGLU - istanbul Gelisim Universitesi
Ali Korhan OZEN - istanbul Gelisim Universitesi
Arzu Sert OZEN - istanbul Gelisim Universitesi

TURKIYE’DE KAMU HIZMETLERINDE DIJITALLESME: I[HRACAT DESTEKLERI SURECINDE DESTEK

YONETIM SISTEMI (DYS) ORNEGI
Mehmet Sami SUYGUN - Tarsus Universitesi

DENIZLIi TURIZMINDE DIJITAL CALISMALAR VE HARITALAR
Serkan BERTAN - Pamukkale Universitesi

Moderator: Prof. Dr. Semra GUNEY (Hacettepe Universitesi)

10:50- 11:00 Coffee Break / Kahve Arasi

Ab-Saglik Yonetiminde Dijitallesme
Sept. 21/ 21 Eylul 11:00-12:30 Zoom Room A (click to connect

OZEL HASTANELERDE FINANSAL VE OPERASYONEL SURDURULEBILIRLIGIN
DEGERLENDIRILMESI
Dogancan CAVMAK - Tarsus Universitesi

SAGLIK OKURYAZARLIGIYLA ILISKILi FAKTORLER: BIR LITERATUR DERLEMESI
Ayse Nur SENER - Tarsus Universitesi
Sait SOYLER - Tarsus Universitesi

AKTIF YASLANMADA SAGLIK ALANINDAKI DIJITAL DONUSUMUN ROLU
Dilek USLU - Ankara Haci Bayram Veli Universitesi

DIJITAL SAGLIK VE ESITSIZLiK KONUSUNUN BILIiM HARi7_'_ALAMA TEKNIGI ILE INCELENMESI
Selin KALENDER - Saglik Bilimleri Universitesi

Moderator: Prof. Dr. Ramazan ERDEM (Sileyman Demirel Universitesi)
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https://zoom.us/j/3410479035?pwd=ORthEbTOdCwiTFPcXNaddQi1qUCjIG.1
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/ISL011.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/ISL011.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/ISL019.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/ISL031.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/ISL031.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/ISL035.pdf
https://zoom.us/j/4506060630?pwd=7Mt9vnx3Pb7hGs8HRBxCTxtTYlLDQG.1
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/SY002.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/SY002.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/SY003.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/SY004.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/SY006.pdf
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B5-Dijital Doniisiim ve Toplumsal Etkileri
Sept. 21/ 21 Eylul 11.00-12.30 Zoom Room B (click to connect)

HAYIRSEVERLIK YONETIMINDE TEKNOLOJIK DONUSUM VE DIJITAL COZUMLER
Mine KORKUT - Bagimsiz Arastirmaci

TERORLE MUCADELENIN DIJITAL BOYUTU
Alpcan ACAR - inénii Universitesi

DEEPFAKE TEKNOLOJILERI VE SECIM MANIPULASYONU: DUNYADA ALINAN ONLEMLER
Yasemin GULBAHAR - Tarsus Universitesi

SIYASET BiLiMI VE KAMU YONETIMI BOLUMLERININ TERCIH EGILIMLERININ DUSMESI UZERINE
BIR ARASTIRMA: ADANA VE MERSIN ORNEGI
Gizem EL - Tarsus Universitesi
ilayda YILMAZ - Tarsus Universitesi
Asl GUNEY KISA - Tarsus Universitesi
Basak ISILDAKLI - Tarsus Universitesi

Moderator: Prof. Dr. Orhan Veli ALICI (Tarsus Universitesi)

C5- Surdirulebilirlik Uygulamalari
Sept. 21/ 21 Eylul 11:00-12:30 Zoom Room C (click to connect

TEKSTIL SEKTORUNDE SURDURULEBILIRLIK UYGULAMALARININ SURDURULEBILIR PAZARLAMA
STRATEJILERINE ETKISI
Aysenur KILIG - Ege Universitesi

E-PAZARYERLERININ SURDURULEBILIRLIK ACISINDAN INCELENMESI: TURKIYE ORNEGI
Adnan DUYGUN - istanbul Gelisim Universitesi

KARBON MUHASEBESI PERPEKTIFINDEN MARDIN ARTUKLU UNIVERSITESI’NIN KARBON AYAK
iZININ HESAPLANMASINA ILISKIN BIR ARASTIRMA
Mehmet Murat GUTNU - Mardin Artuklu Universitesi

AKARYAKIT iISLETMELERINDE KURUMSAL ILETiSiM GOSTERGELERI: KURUMSAL SOSYAL
SORUMLULUK ODAKLI BIR DEGERLENDIRME
Sevda YALCIN - Samsun 19 Mayis Universitesi
Onur TOS - Tarsus Universitesi

Moderator: Prof. Dr. Silleyman DEGIRMEN (Mersin Universitesi)

12:30- 13:00 Lunch / Ogle Yemegi
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https://zoom.us/j/3792627913?pwd=KZFgbcmjU5yKEAvOO1S7V47TwXF8Kb.1
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/DGR003.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/SBKY004.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/SBKY010.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/SBKY008.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/SBKY008.pdf
https://zoom.us/j/3410479035?pwd=ORthEbTOdCwiTFPcXNaddQi1qUCjIG.1
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/ISL007.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/ISL007.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/ISL008.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/ISL023.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/ISL023.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/ISL034.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/ISL034.pdf
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A6-Saglik Yonetiminde Giuncel Konular
Sept. 21/ 21 Eylll 13:00-14:30 Zoom Room A (click to connect

MENTAL IYi OLUS, SIVIL KATILIM VE SAGLIK ALGISI ARASINDAKI ILISKILERIN INCELENMESI:
UNIVERSITE OGRENCILERI UZERINDE BIR ARASTIRMA
Selin KALENDER - Saglik Bilimleri Universitesi
Merve KiSi - Suleyman Demirel Universitesi

TARSUS ILCESINDE IKAMET EDEN BIREYLERIN AKILCI ANTIBIYOTIK KULLANIMI ILE ILGILi BILGI

VE TUTUMLARININ OLCULMESI
Osman GULER - Tarsus Universitesi
Sukri Anil TOYGAR - Tarsus Universitesi

ANNELERIN BAKIS ACISIYLA COCUKLARIN ATISTIRMALIK URUNLERI TUKETIM EGILIMLERI
UZERINE BIR ARASTIRMA
Asiye Seyma ERDEM - Bagimsiz Arastirmaci
Tugba KILICER - Tokat Gaziosmanpasa Universitesi

PANDEMI FARKINDALIK DUZEYININ COVID ASISI OLMA DURUMLARINA OLAN ETKISININ
INCELENMESI
Glilsiim DENIZEDALAN - Tarsus Universitesi
Glilpembe OGUZHAN - Tarsus Universitesi

Moderatér: Dog. Dr. Giilpembe OGUZHAN (Tarsus Universitesi)

B6-Kamu Yonetiminde Dijitallesme
Sept. 21/ 21 Eylll 13:00-14:30 Zoom Room B (click to connect)

YESIL E-DEVLET UYGULAMALARI: TURKIYE ORNEGI
ismail DOLUTAS - Kahramanmaras Siitgii imam Universitesi

DIJITAL OKURYAZARLIK BAGLAMINDA PARADIGMA DEGISIMININ TOPLUMA YANSIMASI
Elif CELIK - Erciyes Universitesi
Ali KORKMAZ - Erciyes Universitesi

SURDURULEBILIRLIK VE CEVRECILIK ACISINDAN KAMU Y(j[_VE TiIV_IiNE GENEL BIR BAKIS:
KAVRAMSAL TEMELLER VE UYGULAMA ONERILERI
Isa CELIKDONMEZ - Bagimsiz Arastirmaci

AVRUPA BIRLIGI ULKELERININ DiJITAL DONUSUM SEVIYELERININ KUMELEME YONTEMIYLE
ANALIzZI
Enes BILGILI - istanbul Universitesi
Seyit KOCA - istanbul Universitesi
Zeynep ORNEK - istanbul Universitesi

Moderator: Prof. Dr. Cemal ALTAN (Mersin Universitesi)
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https://zoom.us/j/4506060630?pwd=7Mt9vnx3Pb7hGs8HRBxCTxtTYlLDQG.1
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/SY007.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/SY007.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/SY009.pdf
https://icdbme2024.tarsus.edu.tr/Files/ckFiles/icdbme2024-tarsus-edu-tr/abstracts/SY009.pdf
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C6- Sektorel Bazda Dijitallesme
Sept. 21/ 21 Eylul 13:00-14:30 Zoom Room C (click to connect

TURKIYE’DE DIJITAL GIRISIMCILIK
Nurgiil ERDAL - istanbul Geligim Universitesi

MESLEKI EGITIMDE DIJITALLESME VE YENI YAKLASIMLAR: AKADEMISYEN GORUSLERI
BAGLAMINDA OZEL GUVENLIK EGITIMININ GELECEGI VE METAVERSE
Ali YAGCI - Karamanoglu Mehmetbey Universitesi
Ali Davut ALKAN - Nigde Omer Halisdemir Universitesi

“DIJITAL DAYANIKLILIK” UZERINE YAPILMIS ULUSLARARASI CALISMALARIN BIBLIYOMETRIK
ANALIzZI
Firat GULTEKIN - Ondokuz Mayis Universitesi

META EVRENDE MODA GIRISIMCILIGI
Evrim KABUKCU - Manisa Celal Bayar Universitesi

DIJITALLESME SURECINDE E-TICARET FAALIYETLERININ SEKTOREL BAZDA
DEGERLENDIRILMESI
Mesut CAKIR - Aydin Adnan Menderes Universitesi

Moderator: Prof. Dr. Oya KORKMAZ (Tarsus Universitesi)

14:30- 15:00 Coffee Break / Kahve Arasi

A7-Orgit Kultiru

Sept. 21/ 21 Eylul 15:00-16:30 Zoom Room A (click to connect

DIJITAL ZIHNIYET: CALISANLAR VE iSYERLERI ACISINDAN BiR YAKLASIM
Abdullah Ziibeyr AKMAN - Necmettin Erbakan Universitesi

ISLETMELERIN DIJITAL OLGUNLUK SEVIYELERININ ORGUT KULTURU TIPLERINE YANSIMALARI
irem HORUZ - Diizce Universitesi
Tugba CICEK - Duizce Universitesi
Yunus Emre TASGIT - Diizce Universitesi

iS YERINDE DIJITAL NEZAKETSIZLIK NEDIR VE NELERE SEBEP OLUR? KAVRAMSAL BiR MODEL

. ONERISi ]
Zumral GULTEKIN - Ondokuz Mayis Universitesi

STRES YONETIMININ iSLETMELERDE KRiZ YONETIMINE ETKISi: SANAYi iSLETMELERI

ARASTIRMASI
Ali Stkrii CETINKAYA - Selcuk Universitesi

Moderator: Prof. Dr. Salih GUNEY (istanbul Aydin Universitesi)
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A SOCIAL RISK IN POST-DISASTER PERIODS: DIGITAL ADDICTION

Engin CELEBI!

ABSTRACT

In post-disaster periods, people's desire to establish and maintain positive relationships with society may
be weak. Consequently, some disaster victims receive little attention and avoid public appearances.
These individuals might turn to digital spaces to escape the negative psychological feelings and
problems experienced after a disaster. Using digital technologies has emerged as a habit that functions
as a way of escaping psychological discomfort. Positive gains, such as relief from mental distress caused
by disasters and relaxation, can be achieved. This can create a sense of commitment to society and the
environment. Disaster victims may feel that this method allows them to escape their anxieties and fears
about the future, relax psychologically, and temporarily alleviate negative feelings. Such digital
interactions also have the potential to make people feel peaceful and happy, as they enable the formation
of new friendships, the expression of talents, the setting of long-term goals, and the enhancement of
social skills and steadfastness. These interactions contribute to socialization and help alleviate
psychological distress. However, avoiding social interactions based on physical activities hinders
people's opportunities for social connection with their social environment. To positively affect the
feelings, thoughts, and behaviors of disaster victims regarding their post-disaster situation, it is
important to encourage psychological protective measures and a focus on individual problems. It can be
said that if the necessary precautions are not taken, children and young people may be harmed more in
the future. The aim of this study is to determine effective strategies against digital addiction and to make
recommendations for the development of individual skills.

Keywords: Public Relations, Disaster, Digital Addiction
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HAYIRSEVERLIK YONETIMINDE TEKNOLOJIK DONUSUM VE DiJITAL COZUMLER

Mine KORKUT!

OZET

Osmanli Imparatorlugu déneminde 1868 yilinda kuruldugu giinden bu yana koklii gecmisi ile insani
yardim alaninda c¢aligmalar1 ile Tiirkiye’nin 6nde gelen sivil toplum kurulusu olan Tirk Kizilay
geleneksel anlamda gegmis mirasina ve degerlerine sahip ¢ikarken, insani yardim projelerinde
dijitallesmeyi benimseyerek gelecek vizyonu olusturmaktadir. Bu projeler teknolojik doniisiimde diger
sivil toplum kuruluslar i¢in 6rnek teskil edecek oncii modellerden olusmaktadir. Bu kapsamda Kizilay,
ihtiyag sahiplerine ulasmak icin birbirinden farkl alanlarda insani yardim projeleri gelistirmekte ve bu
projeleri hayirseverlikle birlestirerek toplumsal dayanismay1 pekistirmektedir. Kizilay'm geleneksel
degerleri ile dijital cagin imkanlarini birlestirerek daha genis kitlelere ulagsmasini saglamada benimsedigi
hayirseverlik yaklagimi kapsaminda, bagis toplama kanallarmi ¢esitlendirme ve kullanici dostu kanallar
gelistirme, yenilik¢i sistemleri giincelleme, ileri teknoloji kullanimiyla verimliligi artirma ve dijital
coziimlerle siirdiiriilebilir projeler olusturma gibi yenilik¢i uygulamalart gelistirmektedir. Hayirseverlik
anlayisint modern cagin gereklilikleriyle harmanlayan bu yaklagimin iriinlerinden en ¢ok dikkat
cekenleri, Ozellikle afet donemlerinde acil ihtiyaglara cevap vermek iizere gelistirilmis, E-Devlet
Entegrasyon Projesi, Dijital Destek Kart1 Projeleridir. 6 Subat 2023 depremi sonrasinda bu projeler, sifir
maliyet, yiiksek erisim, operasyonel verimlilik konularinda iyi bir yonetim modeli sunarak, yardim
faaliyetlerinin etkinligini ve erisimini artirmistir. Teknoloji agig1 teorisine gore, yeni iiriin ve liretim
stireglerinin gelistirilmesi siirekli olmalidir, bu kapsamda bu ¢alismada s6z konusu dijital doniisiim
projeleri, teknoloji kabul ve sosyo-teknik sistemler teorileri ¢ercevesinde incelenmektedir. Sonug olarak,
haywrseverlik yonetimindeki bu modeller, dijitallesen diinyada insani yardimin etkili yollarim
gostermekte ve degerlendirilmesi diger sivil toplum kuruluslarina ornek teskil etmesi acisindan
Oonemlidir.

Anahtar Kelimeler: Dijital Insani Yardim, Hayirseverlik Yonetimi, Teknolojik Déniisiim

'Bagimsiz Arastirmaci, mnkrkt2@gmail.com , 0009-0009-6238-2538.


mailto:mnkrkt2@gmail.com

A ANSS
"l.l‘.‘\‘“‘ INTERNATIONAL CONFERENCE
AV

.-.=_ % ON DIGITAL BUSINESS
MANAGEMENT

AND ECONOMICS

TECHNOLOGICAL TRANSFORMATION AND DIGITAL SOLUTIONS IN
PHILANTHROPY MANAGEMENT

Mine KORKUT!

ABSTRACT

Since its establishment in 1868 during the Ottoman Empire, the Turkish Red Crescent, a leading civil
society organization in Turkey with a deep-rooted history in humanitarian aid, has been embracing
digitalization in its humanitarian projects while preserving its traditional legacy and values, thereby
shaping a forward-looking vision. These projects consist of pioneering models that serve as examples
of technological transformation for other civil society organizations. In this context, the Red Crescent
develops humanitarian projects in various fields to reach those in need and strengthens social solidarity
by combining these projects with philanthropy. The Red Crescent’s approach to philanthropy, which
merges traditional values with the opportunities of the digital age, involves innovative practices such as
diversifying donation channels, developing user-friendly platforms, updating innovative systems,
enhancing efficiency through advanced technology, and creating sustainable projects with digital
solutions to reach a broader audience. Among the most notable outcomes of this approach, which blends
philanthropy with the necessities of the modern era, are the E-Government Integration Project and
Digital Support Card Projects, especially developed to respond to urgent needs during disaster periods.
Following the February 6, 2023 earthquake, these projects provided a good management model in terms
of zero cost, high accessibility, and operational efficiency, thereby enhancing the effectiveness and reach
of aid activities. According to the technology gap theory, the development of new products and
production processes should be continuous. Within this scope, this study examines the mentioned digital
transformation projects within the framework of technology acceptance and socio-technical systems
theories. As a result, these models of philanthropy management demonstrate effective ways of delivering
humanitarian aid in a digitizing world and are significant for being exemplary to other civil society
organizations.

Keywords: Digital Humanitarian Aid, Technological Transformation, Philanthropy Management
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“KULLANICI DENEYIMINIiN VR, AR ve METAVERSE BAGLANTISI VAR MIDIR?”’

Zilan OGUZ!

OZET

Teknolojinin gelismesiyle birlikte kullanicilarin beklentileri degismis ve deneyim odakl bir tiikketim
anlayis1 dogmustur. Bu anlayis beraberinde kullanici deneyimi kavramii da getirmistir. Kullanici
deneyimi, bir isletmenin tiiketicileri ile etkilesime gectikleri fiziksel ve dijital kanallarda, tiiketicilerin
iiriin veya hizmetle temaslar1 sirasinda yasadiklar1 duygusal, davranissal ve algisal tepkilerin tiimudiir.
Giliniimiiz isletmeleri iiriin veya hizmetlerini tasarlarken kullanici odakli bir yaklasim ile
tasarlamalidirlar.

Kullanici deneyimi kavrami, bir pazarlama stratejisi olarak markalar tarafindan, iirlin veya hizmetlerinin
mevcut pazarda rekabet avantaji elde etmesi, miisteri memnuniyeti ve sadakati olusturmasi agisindan
onem kazanmistir. Bu ¢aligma, 6zgiinliigii, kullanic1 deneyimi kavraminin; Sanal Gergeklik, Artirilmig
Gergeklik ve Metaverse kavramlar: ile baglantili olarak daha 6nce incelenmemis olmasi ve giincel
orneklerle beslenmis olmasi agisindan dnemlidir.

VR, kullanicilari sanal ortamlarda etkilesimli deneyimlere dahil ederken, AR fiziksel ve dijital diinyay1

birlestirerek benzersiz kullanim imkanlar1 sunar. Metaverse ise bu deneyimleri dijital bir evrende bir
araya getirerek daha genis sosyal ve ticari etkilesimler saglar. Bu baglamda, VR, AR ve Metaverse
kavramlarinin birer kullanict deneyimi tirtinii olduklari, markalarin bu yéntemle tiketicilerine triin ve
hizmetlerine erisim kolayligi sagladigi, literatiir taramasi ve uygulanan oOrnekler ile incelenerek
saptanmustir.

Anahtar Kelimeler: Kullanic1 Deneyimi,Sanal Gergeklik (VR), Arttirilmis Gergeklik (AR), Metaverse,
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“DOES THE USER EXPERIENCE HAVE A CONNECTION TO VR, AR AND THE
METAVERSE?”

Zilan OGUZ!

ABSTRACT

With the development of technology, users' expectations have changed and an experience-oriented
consumption approach has been born. This understanding has also brought the concept of user
experience with it. User experience is the whole of the emotional, behavioral and perceptual reactions
that consumers experience during their contact with a product or service in the physical and digital
channels where they interact with the consumers of a business. Today's enterprises should design their
products or services with a user-oriented approach while producing products.

The concept of user experience has gained importance by brands as a marketing strategy in terms of
gaining a competitive advantage in the current market of their products or services, creating customer
satisfaction and loyalty. This study is important for its originality, the fact that the concept of user
experience has not been studied before in connection with the concepts of Virtual Reality, Augmented
Reality and Metaverse and has been fed with up-to-date examples.

While VR involves users in interactive experiences in virtual environments, AR birbirinden a the
physical and digital world and offers unique usage opportunities. The Meta-Universe, on the other hand,
by Decoupling together these experiences together in a digital universe, allowing for wider social and
commercial interactions. In this context, it has been determined that VR, AR and Metaverse concepts
are user experience products, that brands provide ease of access to their products and services to their
consumers by this method, by Deciphering the literature scanning and applied examples.

Keywords: User Experience, Augmented Reality, Virtual Reality, Metaverse,
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YAPAY ZEKA YASASININ PAY GETIiRIiLERiI UZERINDEKI ETKIiSi: BIST TEKNOLOJi
SEKTORU

Gozde ELBIR MERMER!

OZET

Yapay zeka saglik, finans, bankacilik, savunma, perakende, e-ticaret, lojistik, tiretim, sanayi, egitim,
tarim, miigteri hizmetleri, eglence ve medya gibi bir¢ok alanda yaygin olarak kullanilmaktadir. Yapay
zeka kullanildigi alanlarda verimliligi artirmaktadir. Bu sayede rekabet avantaji saglayarak sirketin
finansal performansi {izerinde etkili olmasi beklenmektedir. Bu durum yapay zeka uygulamalarinin
iiretimden hizmet sektoriine kadar bir¢ok sektor icin 6nemli oldugu anlamina gelmektedir. Yapay
zekanin yaygin olarak kullanilmas1 sonucunda giivenlik, etik ve gizlilik ile ilgili sorunlar ortaya
cikmistir. Bu sorunlarin ¢oziilmesi amaciyla yapay zeka yasasi Avrupa Parlamentosu tarafindan
onaylanmistir. Bununla birlikte, yapay zeka yasasinin uygulanacag: tlkeler ile is yapmakta olan
sirketlerin de bu yasaya uygun islem gerceklestirmesi ve siirece uyum Saglamasi beklenebilir. Yapay
zeka alanindaki gelismelerin sirketlerin pay getirilerini etkileyebilecek onemli faktorler arasinda
oldugu ifade edilebilir.

Bu ¢aligmanin amaci, 13 Mart 2024 tarihinde Avrupa Parlamentosu tarafindan onaylanan yapay zeka
yasasi duyurusunun BIST teknoloji sektoriinde faaliyet gosteren 31 sirketin pay getirileri iizerindeki
etkisinin analiz edilmesidir. Calismada teknoloji sektoriniin secilme nedeni, bu sektoriin yapay
zekanin gelistirilmesinde ve uygulanmasinda merkezi bir role sahip olmasidir. Olay ¢aligmas1 yontemi
uygulanmigtir. Olay ¢alismasi, kamuya duyurulan 6nemli bir olayin pay getirileri tizerindeki etkisini
6lgmektedir. Yapay zeka yasasinin onaylandigi tarih olan 13 Mart 2024 tarihi olay giinii olarak
secilmistir. Olay giliniinden 5 giin dncesi ve 5 giin sonrast olay penceresi olarak belirlenmistir. Zaman
cizelgesinde olay penceresinin uzunlugu 11 giin, tahmin déneminin uzunlugu ve olay Oncesi
penceresinin uzunlugu 244 giin olarak belirlenmistir. Calismada elde edilen sonuglar incelendiginde -
5, 1., 2., 3. ve 4. giinlerdeki ortalama anormal getirilerin anlaml oldugu goriilmektedir. Ulasilan bu
sonuglar, yapay zeka yasasmin onaylanmasinin BIST teknoloji sektoriindeki sirketlerin pay
getirilerinde anormal getiriye neden oldugunu gostermektedir. Bununla birlikte, Borsa Istanbul’un yar1
giiclii formda etkin olmadig1 belirlenmistir.

Anahtar Kelimeler: Yapay Zeka, Olay Calismas1 Yo6ntemi, Teknoloji Sektérii, Pay Getirileri
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THE EFFECT OF THE ARTIFICIAL INTELLIGENCE LAW ON STOCK RETURNS: BIST
TECHNOLOGY SECTOR

Gozde ELBIR MERMER!

ABSTRACT

Artificial intelligence is widely used in many fields such as healthcare, finance, banking, defense,
retail, e-commerce, logistics, manufacturing, industry, education, agriculture, customer service,
entertainment and media. Artificial intelligence increases productivity in the areas where it is used. In
this way, it is expected to have an impact on the financial performance of the company by providing a
competitive advantage. Artificial intelligence applications are important for many sectors, from
production to the service sector. As a result of the widespread use of artificial intelligence, problems
related to security, ethics and privacy are emerged. In order to solve these problems, the artificial
intelligence law was approved by the European Parliament. However, companies doing business with
countries where the artificial intelligence law will be implemented are also expected to conduct their
operations in compliance with this law and adapt to the process. It can be stated that the developments
in the field of artificial intelligence are among the important factors that may affect the share returns of
companies.

The aim of this study is to analyze the effect of the announcement of the artificial intelligence law
approved by the European Parliament on March 13, 2024 on the stock returns of 31 companies trading
in the BIST technology sector. Technology sector is selected in the study because of the sector has a
central role in the development and implementation of artificial intelligence. The event study method
is employed. The event study measures the impact of an important publicly announced event on share
returns. The date of approval of the artificial intelligence law, March 13, 2024, is selected as the event
day (t0). Event window is determined five days before and after the event day (-5,+5). The length of
the event window is 11 days. The length of the forecast period and the pre-event window are 244 days
in the timeline. The result of the research indicates that the average abnormal return on 5h g8t pnd 3rd
and 4™ days are significant. The results show that the announcement of the artificial intelligence law
approved by the European Parliament initiate abnormal stock returns of companies in the BIST
technology sector. However, the results show that Borsa Istanbul does not appear to be efficient in
semi-strong form.

Keywords: Artificial Intelligence, Event Study Method, Technology Sector, Stock Returns
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A BIBLIOMETRIC ANALYSIS WITH VOSVIEWER ON CLIMATE-FINANCE
CONCEPTUALIZATION AND PROMINENT THEMES

Aysegiil KURTULGAN!

ABSTRACT

Climate change is currently on the agenda of the whole world. The necessity of taking precautions to
improve our current living conditions and protect the rights of future generations to live in a healthy
environment is no longer an option. Climate change and finance issues are considered to be the most
important issues that have been studied for the last 10 years. In this study, publications on this subject
over the last 20 years were examined. Thus, a literature search between 2004 and 2024 was conducted
in the Web of Science database using bibliometric analysis. The basic assumptions of this bibliometric
analysis study on climate and finance issues are mostly aimed at providing information about the years
in which these issues have been addressed in the literature, the distribution of this issue according to
countries and branches of science, the methods with which it has been analyzed, which keywords have
been prominent, and the structure of scientific collaborations in this field. Studies containing the
keywords "climate-finance™ were examined in the Web of Science (WoS) database. Data review,
forming and analysis was performed by using vosviewer. The paper provides an overview of climate
and finance issues. As a result of the research conducted between 2004 and 2024, 1067 studies were
found in the WoS database. It has been determined that there is an increase in the number of
publications in 2020 and beyond. The number of publications of articles by year will be 120 in 2024,
184 in 2023, 180 in 2022, 142 in 2021 and there are 99 studies in 2020. The total number of studies
conducted in the last 4 years is 725. Between 2004 and 2019, there are a total of 342 studies. At the

99 9

end of the study, ¢’co-authorship of authors’, “’citation of authors’’,’’source citation

2% 9 29 9

analysis’’,”’country citation analysis’’,”’institution citation analysis’’, ‘’keyword analysis’’

“’bibliographic coupling of documents”’, co-citation of co-authors’” were reported with visuals

Keywords: Climate Finance, Climate Change, Finance, Bibliometric Analysis, VVosviewer
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ABD-CIN GERGINLIGININ HAM PETROL VE ALTIN FiYATLARI UZERINDEKI ETKiSi

Saffet AKDAG!

OZET

ABD ve Cin, diinyanin en biiyiik iki ekonomisi olarak, kiiresel ticaret ve politikada belirleyici bir rol
oynamaktadir. Son yillarda ticaret savaslari, teknoloji rekabeti ve jeopolitik ¢catigmalar gibi alanlarda iki
iilke arasindaki gerginlikler artis gostermistir. Bu gerginlikler, sadece iki iilkenin ekonomilerini degil,
ayn1 zamanda kiiresel piyasalarda ham petrol ve altin gibi 6nemli emtia fiyatlarin1 da etkileme
potansiyeline sahiptir. Calismada ABD ve Cin arasindaki gerginligin ham petrol ve altin fiyatlart
iizerinde bir etkisinin olup olmadiginin test edilmesi amaclanmigtir. Bu amacla ABD-Cin gerginligini
6lgmek icin gelistirilen UCT (US-China Tension) endeksi ile ham petrol ve altin fiyatlarinin kullanildigi
caligmada Ocak 1993 - Subat 2024 tarihleri arasindaki aylik frekanstaki veriler Johansen Esbiitiinlesme,
FMOLS ve DOLS katsay1 tahmincileri ile test edilmistir. Calisma sonucunda UCT endeksi ile ham
petrol ve altin fiyatlar1 arasinda uzun donemli bir iliski oldugu tespit edilmistir. Ayrica UCT endeksi ile
hem ham petrol hem de altin fiyatlar1 arasinda pozitif bir iliski oldugu tespit edilmistir. Sonug olarak
ABD-Cin arasindaki gerginlik yiikseldiginde yatirimcilarin giivenli liman olarak goriilen altina olan
talebinin arttigi ve bu gerginligin petrol piyasasindaki arz ve talep dinamiklerini etkiledigi
goriilmektedir.
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THE IMPACT OF U.S.-CHINA TENSIONS ON CRUDE OIL AND GOLD PRICES
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ABSTRACT

As the world's two largest economies, the United States and China play a pivotal role in global trade and
politics. In recent years, tensions between the two countries have increased in areas such as trade wars,
technological competition, and geopolitical conflicts. These tensions have the potential to impact not
only the economies of both nations but also the prices of key commodities, such as crude oil and gold,
in global markets. This study aims to assess whether U.S.-China tensions have an effect on crude oil
and gold prices. To this end, the UCT (U.S.-China Tension) Index, developed to measure tensions
between the U.S. and China, along with crude oil and gold prices, were used. Monthly data from January
1993 to February 2024 were analyzed using Johansen Cointegration, as well as FMOLS and DOLS
coefficient estimators. The results indicate a long-term relationship between the UCT Index and both
crude oil and gold prices. A positive relationship was found between the UCT Index and both crude oil
and gold prices. In conclusion, it is observed that as U.S.-China tensions rise, there is increased demand
for gold as a safe haven, and these tensions also affect the supply and demand dynamics in the oil market.
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TMS 12 GELIR VERGILERI STANDARDI VE FINANSAL PERFORMANS OLCUMUNE
MUHTEMEL ETKILERI

Musa OZCELIK'

OZET

TMS 12 Gelir Vergileri Standardinin amaci sirketlerin kurum kazanglari iizerinden hesaplanan gelir
vergilerinin  nasill  muhasebelestirilmesi  gerektigini  diizenlemektir.  Gelir  vergilerinin
mubhasebelestirilmesinde, sirketlerin finansal durum tablosunda yer alan varlik ve borglarin defter
degerlerinin ve cari donemde gergeklesen islemlerin gelecekteki vergisel etkilerinin belirlenmesi 6nemli
bir konu olarak ortaya ¢ikmaktadir. Standartta sozii gegen ertelenmis vergi, varliklarin defter degeri ile
vergiye tabi degerleri arasindaki gecici farklardan kaynaklanan gelecekteki vergi etkilerini
yansitmaktadir. Bu gecici farklar gelecek donemlerde ortadan kalkmasi beklenen farklari ifade
etmektedir. Gegici farklar, varlik veya borglarin vergi mevzuatina gore belirlenen degerleri ile muhasebe
standartlarina gore belirlenen degerlerin farklilasmasi sonucu ortaya ¢ikmaktadir. TMS 12 bu gegici
farklarin muhasebelestirilmesini zorunlu kilmaktadir. Bu farklar gelir tablosunda “Ertelenmis Vergi
(Gideri) Geliri” olarak gosterilmektedir. Bu ¢alismanin amact TMS 12 Gelir Vergileri Standardini
inceleyerek gelir tablosunda yer alan ertelenmis vergi kaleminin sirketlerin finansal performans
iizerindeki muhtemel etkilerini agiklamaktir. Bu kapsamda TMS 12 Gelir Vergileri Standard: igerik
analizi yontemi ile incelenmis ve ertelenmis vergi (gideri) gelirine yol acan kalemler belirlenmistir.
Caligma bulgularina gore borg ve gider karsiliklari, reeskont gider ve gelirleri, varliklara iliskin deger
artis veya azaliglarindan ortaya ¢ikan gider veya kazanglar, karsilik giderleri, gelistirme faaliyetlerine
iligkin giderler ve yenileme fonlar gibi kalemler gelir tablosunda ertelenmis vergi (gideri) geliri olarak
gosterilmektedir. Bu kalemlerin, finansal performans iizerinde etkili olabilecegi diisiiniilmektedir.
Ertelenmis vergi (gideri) geliri kalemleri sirketlerin varliklarini, bor¢larini ve alacaklarimi optimum
diizeyde yonetebilme kabiliyetlerinin bir gostergesi olabilir. Finansal bilgi kullanicilar1 bu gostergelere
odaklanarak sirket hakkinda ongoriilerde bulunabilir. Gelecek ¢aligmalar ertelenmis vergiye yol acan
kalemler 6zelinde analizler yaparak finansal performans iizerindeki etkiyi test edebilir.

Anahtar Kelimeler: Ertelenmis Vergi, Finansal Raporlama Standardi, Gelir Vergisi, Finansal
Performans
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IAS 12 INCOME TAXES STANDARD AND ITS POSSIBLE EFFECTS ON FINANCIAL
PERFORMANCE MEASUREMENT

Musa OZCELIK'

ABSTRACT

The aim of the IAS 12 Income Taxes Standard is to regulate how income taxes calculated on corporate
profits of companies should be accounted for. In accounting for income taxes, determining the book
values of assets and liabilities in the companies' statement of financial position and the future tax effects
of transactions made in the current period emerge as an important issue. The deferred tax mentioned in
the standard reflects the future tax effects arising from temporary differences between the book value
and taxable value of assets. These temporary differences represent the differences which are expected
to disappear in the future periods. Temporary differences arise as a result of the difference between the
values of assets or liabilities determined according to tax legislation and the values determined according
to accounting standards. IAS 12 necessitates the recognition of these temporary differences. These
differences are shown as “Deferred Tax (Expense) Income” in the income statement. The aim of this
study is to explain the possible effects of deferred tax item in the income statement on the financial
performance of companies by analyzing the IAS 12 Income Taxes Standard. In this context, the TMS
12 Income Taxes Standard was examined using the content analysis, and items that lead to deferred tax
(expense) income were determined. According to the study findings, items such as provisions for debts
and expenses, rediscount expenses and incomes, expenses or gains arising from increases or decreases
in the value of assets, provision expenses, expenses related to development activities, and renewal funds
are shown as deferred tax (expense) income in the income statement. It is thought that these items may
have an impact on financial performance. Deferred tax (expense) income items may be an indicator of
the ability of companies to manage their assets, liabilities, and receivables at an optimum level. Financial
information users can make predictions about the company by focusing on these indicators. Future
studies can test the effect on financial performance by conducting analyses specifically for items that
cause deferred tax.

Keywords: Deferred Tax, Financial Statement Standard, Income Tax, Financial Performance
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TURKIYE’DE DiJITAL FINANSAL TABANA YAYILMA

Fatma KOSE ICIGEN!

OZET

Teknolojik gelismelerin en hizli etkiledigi sektérlerden birisi finans sektoriidiir. Ozellikle covid-19
pandemisi sonrasinda bu etkilesimin hizlandig1r goriilmektedir. Finansal dijitallesmenin 6zellikle
internet ve akilli telefon kullaniminin artmasi ile biiyiik ivme kazandigi bilinmektedir. Biiylik veri, yapay
zeka, fintekler ve bulut depolama gibi teknolojik yenikler de zaman ve mekandan bagimsiz olan dijital
finans kavramini gelistirmeye devam etmektedir. Finans sektoriinde yasanan dijitallesme finansal tabana
yayilma iizerinde de pozitif bir etki yaratmaktadir. Toplumun tiim kesimlerinin finansal hizmetlere ve
iiriinlere erisimi ile ilgili olan finansal tabana yayilma, finansal kapsayicilik acisindan 6nemli bir
konudur. Finansal tabana yayilma, tilkelerin ekonomik kalkinmasi, yoksullugun onlenmesi ve gelir
dagilimimdaki esitsizligin azaltilmasi gibi konular {izerinde 6nemli bir role sahiptir. Finans sektdriinde
yasanan dijitallesme dijital finansal tabana yayilma kavraminin ortaya ¢ikmasina neden olmustur. Bu
calismada dijital finansal tabana yayilmanin Sitrdiiriilebilir Kalkinma Hedefleri (SDGs) ile iligkisi
irdelenecektir. Ek olarak gelismis ve gelismekte olan iilkelerdeki dijital finansal tabana yayilmanin
durumu karsilagtirilacaktir. Bu karsilastirmada Diinya Bankasi tarafindan yayinlanan Global Findeks
Aragtirmasi’ndan faydalanilacaktir.
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DIGITAL FINANCIAL INCLUSION IN TURKEY
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ABSTRACT

The financial sector is one of the industries most rapidly affected by technological advancements, and
this impact has accelerated significantly, especially following the COVID-19 pandemic. The rise in
internet and smartphone usage has particularly fueled the momentum of financial digitization.
Technological innovations such as big data, artificial intelligence, fintech, and cloud storage continue
to advance the concept of digital finance, which transcends time and space. The digitization occurring
in the financial sector has had a positive impact on financial inclusion. Financial inclusion, which refers
to the access of all segments of society to financial services and products, is crucial for financial
inclusivity. It plays a significant role in a country's economic development, poverty alleviation, and
reduction of income inequality. The digitization in the financial sector has given rise to the concept of
digital financial inclusion. This study examines the relationship between digital financial inclusion and
the Sustainable Development Goals (SDGs). Additionally, the state of digital financial inclusion in
developed and developing countries are compared. The Global Findex Report published by the World
Bank is used for the comparison.
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COVID-19 PANDEMIi iLANI SONRASI DONEMDE VARLIK FiYATLARINDA BALON
RISKi: ALTIN, BIST100, BITCOIN, DOLAR VE HAM PETROL UZERINE
EKONOMETRIK BiR INCELEME

Saffet AKDAG!

OZET

Covid-19 pandemisi, 11 Mart 2020'de Diinya Saglik Orgiitii tarafindan kiiresel bir saglik krizi olarak
ilan edilmigtir. Bu ani ve beklenmedik gelisme, kiiresel finansal piyasalar {izerinde derin etkiler
yaratmis, yatirimci giivenini sarsmis ve varlik fiyatlarinda biiylik dalgalanmalara neden olmustur.
Pandemi siirecinde artan belirsizlik ve ekonomik durgunluk, bazi varliklarda asir1 degerlenmelere yol
acarak olasi fiyat balonlart riskini giindeme getirmistir. Bu ¢alisma, pandeminin finansal piyasalarda
yarattig1 bu etkileri ve olas1 fiyat balonlarmi ekonometrik yontemlerle incelemeyi amaglamaktadir. Bu
baglamda altin, BIST100, Bitcoin, dolar kuru ve ham petrol fiyatlarmm Mart 2020-Agustos 2024
tarihleri arasindaki aylik verileri GSADF testi ile analiz edilmistir. Analiz sonuglarina gore dolar,
BIST100 endeksi ve Bitcoin fiyatlarinda fiyat balonlarmin varligina dair kanitlara ulasilirken altin ve
ham petrol fiyatlarinda balon olusumuna dair anlamlh bir kanita ulagilamamistir. Dolar, BIST100 ve
Bitcoin gibi varliklarda fiyat balonlarimin tespit edilmesi, bu varliklarin pandemi siirecinde yogun
spekiilasyon, belirsizlik ve risk istahi artis1 gibi faktorlerden daha fazla etkilenmis olabilecegini
gostermektedir.
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BUBBLE RISK IN ASSET PRICES FOLLOWING THE COVID-19 PANDEMIC
DECLARATION: AN ECONOMETRIC ANALYSIS OF GOLD, BIST100, BITCOIN,
DOLLAR, AND CRUDE OIL

Saffet AKDAG!

ABSTRACT

The Covid-19 pandemic was declared a global health crisis by the World Health Organization on March
11, 2020. This sudden and unexpected event had profound impacts on global financial markets, shaking
investor confidence and causing significant fluctuations in asset prices. The heightened uncertainty and
economic downturn during the pandemic led to excessive valuations in certain assets, raising concerns
about potential price bubbles. This study aims to examine these effects and the possible existence of
price bubbles in financial markets using econometric methods. In this context, the monthly data of gold,
BIST100, Bitcoin, the U.S. dollar exchange rate, and crude oil prices from March 2020 to August 2024
were analyzed using the GSADF test. The results of the analysis provide evidence of the existence of
price bubbles in the U.S. dollar, BIST100 index, and Bitcoin, while no significant evidence of bubble
formation was found in gold and crude oil prices. The identification of price bubbles in assets such as
the U.S. dollar, BIST100, and Bitcoin suggests that these assets may have been more heavily influenced
by factors such as intense speculation, uncertainty, and increased risk appetite during the pandemic
period.
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THE ASSOCIATION BETWEEN CONSERVATISM AND THE COST OF DEB:
COMPARISON BETWEEN DEVELOPED AND EMERGING COUNTRIES
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ABSTRACT

This paper explores the critical role of accounting conservatism in the debt contracting process,
particularly its impact on the cost of debt. Conservatism, characterized by the asymmetric recognition
of economic gains and losses, enhances financial transparency by promoting timely loss recognition.
This practice is especially valuable in mitigating agency problems between lenders and borrowers, as it
curbs managerial opportunism and accelerates the triggering of debt covenants. While the benefits of
conservatism are well-documented in developed economies, primarily those with common-law systems,
its effectiveness in emerging markets is less clear due to distinct institutional structures.

Emerging markets often lack the robust legal frameworks and strong investor protections that drive the
demand for conservatism in developed economies. In these markets, the prevalence of a code-law
system, coupled with a bank-driven financial environment, reduces the reliance on public disclosure and
diminishes the demand for conservative financial reporting. Additionally, concentrated ownership
structures and state involvement further weaken managers’ incentives to adopt conservatism, as these
factors promote closer relationships between borrowers and their stakeholders, relying more on private
communication than on transparent public reporting.

However, the adoption of conservatism in emerging markets is not entirely absent. Managers may still
opt for conservative practices when the benefits outweigh the costs, particularly in the presence of
external pressures such as foreign bank entry or regulatory reforms. This paper underscores the
importance of viewing conservatism as a market-driven phenomenon, shaped by the institutional
environment. For conservatism to be effectively adopted in emerging markets, there must be sufficient
demand driven by regulatory incentives and the associated opportunity costs of alternative practices.

Keywords: Accounting Conservatism, Cost of Debt, Corporate Governance, Emerging Countries.
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DIJITALLESME VE MERKEZIYETSIZ FINANS UYGULAMALARI CEVRESEL
BOZULMAYI ARTIRIR MI? DOGRUSAL OLMAYAN FOURIER ESBUTUNLESME
TESTINDEN YENI KANITLAR

Sefa OZBEK!

OZET

Kiiresellesme siireciyle birlikte, bilgi ve iletisim sektoriindeki gelismeler iktisadi alanda Onemli
degisikliklere yol agmaktadir. Son donemde dijitallesme ve merkeziyetsiz finans uygulamalar1 6ne
cikmaktadir. Bu baglamda dijital para birimlerinin ortaya ¢ikmasi en énemli gelismeler arasinda yer
almaktadir. Bitcoin, dijital para birimleri arasinda islem hacmi ve piyasa degeri agisindan dnemli bir
konuma sahiptir. S6z konusu gelismelerin finansal piyasalar agisindan ciddi etkilere sebep olacagi
degerlendirilmektedir. Siirdiiriilebilir ekonomik biiyiime a¢isindan c¢evresel bozulmanin diisiiriilmesi
onemli goriilmektedir. Cevre degiskeni olarak ekolojik ayak izinin kullanildig1 bu ¢alismada Bitcoin ile
cevre iliskisi ele alinmaktadir. Calismada geleneksel birim kok testleri ve dogrusal olmayan birim kok
testleri kullanmilmaktadir. Koentegre iliski ise ilgili literatiirde en giincel testler arasinda yer alan Yazici
(2024) tarafindan oOnerilen fourier fonskiyonlarma dayali dogrusal olmayan koentegrasyon testi
araciligryla incelenmektedir. Calisma bulgulart koentegre iliskinin varligini ortaya koymus ve Bitcoin’in
cevresel bozulmay artirdigin1 gostermistir. Bu sonuglar Bitcoin iiretiminde yesil enerji kullaniminin
o6nemine iliskin kanitlar sunmustur. Bitcoin O6zelinde elde edilen bulgular, dijital para birimleri
iiretiminde kullanilan enerjinin ¢evre dostu olmasini dnceleyen politikalarim 6nemini vurgulamaktadir.
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DO DIGITALIZATION AND DECENTRALIZED FINANCE APPLICATIONS INCREASE
ENVIRONMENTAL DEGRADATION? NEW EVIDENCE FROM NONLINEAR FOURIER
COINTEGRATION TEST

Sefa OZBEK!

ABSTRACT

The globalization process, along with advancements in the information and communication sectors, is
driving significant changes in the economic sphere. Recently, digitalization and decentralized finance
applications have come to the fore. In this context, the emergence of digital currencies is among the
most important developments. Bitcoin occupies a prominent position among digital currencies in terms
of increasing transaction volume and market value. It is assessed that these developments will have
serious impacts on financial markets. Reducing environmental degradation is considered important for
sustainable economic growth. In this study, where the ecological footprint is used as the environmental
variable, the relationship between Bitcoin and the environment is discussed. Traditional unit root tests
and non-linear unit root tests are used in the study. The cointegrated relationship is examined through
the nonlinear cointegration test based on Fourier functions proposed by Yazici (2024), which is among
the most up-to-date tests in the relevant literature. The study findings revealed the existence of a
cointegrated relationship and showed that Bitcoin increases environmental degradation. These results
provide evidence of the importance of using green energy in Bitcoin production. The findings
specifically for Bitcoin highlight the importance of policies that prioritize the environmental friendliness
of the energy used in the production of digital currencies.
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MERKEZ BANKASI DiJITAL PARASI VE DUNYA CAPINDAKI BAZI UYGULAMALARI

Fatih CIFTCI!

OZET

Dijital para, finansal teknoloji alaninda son yillarda ortaya c¢ikan yeniliklerin en temel parcalarindan
birini teskil etmektedir. Glinlimiizde dijital paranin kripto para dali genellikle daha popiiler olmakla
birlikte, merkez bankasi dijital paras1 (MBDP) zaman igerisinde kripto parayi gélgede birakabilecek bir
sekilde kullanilma potansiyeline sahip gibi goziikmektedir. Bu 6ngoriiniin temel sebebi, teorik olarak,
ilgili kamu otoritelerinin gilivencesi altinda veya finansal yiikiimliiligii olarak piyasaya siiriilen bir
MBDP’nin paranin bazi temel fonksiyonlarini karsilama kabiliyetinin, merkeziyetsiz bir yapi igerisinde
islem goren cesitli kripto paralara nispetle genellikle daha yiiksek olmasidir. Bu ¢alismayla, dncelikli
olarak, MBDP hakkinda ve onunla baglantili genel birtakim bilgilerin paylasilmasi ve bu tiir bir paranin
sunabilecegi muhtemel faydalarin ve yol agabilecegi muhtemel risklerin ortaya konulmasi
hedeflenmektedir. Kiiresel diizeyde mevcut duruma bakildiginda, MBDP’nin oldukga az sayida iilkede,
siurlt bir kullanim oranima sahip oldugu goriilebilir. Bununla beraber, diinya ¢apinda birgok iilkenin,
arastirma safhasindan pilot proje sathasina kadar, toptan veya perakende MBDP’ler ile degisen
Olciilerde ilgilendikleri de bir vakiadir. Dolayistyla, bu galismada, ikincil olarak, Tiirkiye de dahil olmak
iizere, MBDP uygulamasmin farkli sathalarinda bulunan birkag iilke 6rnegi ilizerine odaklanilarak,
konunun pratikteki yansimalarimin kismen de olsa tanitilmasi hedeflenmektedir. Konu {izerine yapilan
bazi ¢aligmalar, MBDP’nin, diinya genelinde birgok iilkede, orta- veya uzun-vadede, fiziksel para ve
kripto paralarla birlikte ve belki de onlardan daha yogun bir bicimde giinliik iktisadi hayatin baglica
unsurlar1 arasinda yer alabilecegine isaret etmektedir. Literatiirdeki bagka bir goriiste ise, genel olarak
iddia edilmektedir ki, MBDP’nin bilhassa perakende versiyonunun kullanimi, teorik olarak belirli
iktisadi islemlerin mahremiyet ve hiirriyet yonlerini slirdiirmeyle ilgili baz1 zorluklara sebep olabilecegi
icin, ilgili tilkelerin yerlesikleri tarafindan yeterince benimsenmeme ihtimali ile kars1 karsiyadir. Sonug
itibariyle, herhangi bir MBDP nin temsili bir iilkedeki kullanim diizeyinin, diger seylerin yani sira, bir
6l¢iide MBDP i¢in tercih edilen tasarim 6zelliklerine bagl olabilecegini ifade etmek miimkiindiir.

Anahtar Kelimeler: Merkez bankasi dijital parasi (MBDP), Paranin fonksiyonlari, Finansal
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CENTRAL BANK DIGITAL CURRENCY AND SOME IMPLEMENTATIONS OF IT
AROUND THE WORLD

Fatih CIFTCI?

ABSTRACT

Digital currency constitutes one of the most fundamental parts of the innovations that have appeared in
recent years within the field of financial technology. It seems likely that the central bank digital currency
(CBDC) has the potential to be used in such a way that it may, in time, overshadow cryptocurrency even
though nowadays the latter branch of digital currency is generally more popular than the former one.
The main reason for this prediction is that, in theory, the capability of a CBDC that is issued under the
assurance of pertinent public authorities, or as a financial liability of those authorities, to meet some
basic functions of money is generally higher relative to various cryptocurrencies that are being
transacted within a decentralized structure. The primary objectives of this study are to share some
general information about and related to the CBDC and to introduce possible benefits that this type of
money may present and possible risks it may bring about. When it comes to the current situation at the
global level, it can be seen that the CBDC has a limited rate of use in a rather small number of countries.
It is also a fact, however, that many countries around the world are interested in the wholesale or retail
CBDC:s to varying degrees, ranging from the research to the pilot project phase. Therefore, the secondary
objective of this study is to present, at least in part, the reflections of the subject matter in practice by
focusing on a few country examples, including Turkiye, that are at different phases of CBDC
implementation. Some studies on the subject indicate that, in the medium- or long-term, the CBDC
might exist among the main components of daily economic lives, along with, and perhaps more intensely
than, the physical money and cryptocurrencies, in many countries across the world. There is also another
view in the literature generally arguing that the use of a CBDC, especially of its retail version, is faced
with the possibility of not being adopted sufficiently by the residents of relevant countries since it may
theoretically cause some difficulties related to maintaining the privacy and freedom aspects of certain
economic transactions. Consequently, it is possible to state that the level of use of any CBDC in a
representative country may depend, to an extent, on the design features chosen for it, among other things.

Keywords: Central bank digital currency (CBDC), Functions of money, Financial inclusion, Financial
surveillance, CBDC design features
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PLASTIK KARTLARININ KULLANIMININ VERGI GELIRi UZERINDEKI ETKIiSi

Ayse AKBOZ CANER!
Ayse ERGIN UNAL?

OZET

Finansal sektdrde yenilikler, yeni iiriin ve hizmetlerin gelismesine 6nciiliik ederek kaynaklarin dogru ve
etkin bir sekilde kullanilmasindan, rekabet giiciiniin arttirilmasina ve ekonomik gelismelere kadar ¢ok
yonli bir degisim saglamaktadir. Bu yeni iirlin ve hizmetlerden biri, madeni para ve banknot kullanimi
giderek azaltan plastik kartlardir. Ekonomik islemlerin kayit altina alinmasi ayn1 zamanda toplumsal
refahin saglanmasi icin gereklidir ve bu nedenle, plastik kartlarm artan kullaniminm etkisinin
aragtirtlmasi, uygulanacak politikalarin dogru sec¢ilmesi adina onem arz etmektedir. Bu dogrultuda,
plastik kartlarin makroekonomik gostergeler iizerinde yarattigi etkinin incelenmesinin ekonomik
birimlerin karar alma siireglerine katki saglayacag: disiiniilmektedir. Dolayisiyla bu ¢aligmanin amact,
plastik kartlarin kullaniminin vergi gelirine etkisini maliye politikasi ile agiklamaya c¢alismaktir.
Calisma kapsaminda, Tirkiye icin plastik kartlarmin 2014Q1-2023Q4 donemleri arasinda artan
kullaniminin vergi geliri ile iligkisi incelenmistir. Kredi karti, banka kart1 ve vergi geliri degiskeni
kullanilarak ¢aligmada model kurulmustur. Plastik kartlarla gelisen toplumun vergi gelirleri iizerindeki
iliskisi verilerin duraganlik testlerinin sonucuna bagli olarak yapilan nedensellik testi ile belirlenmistir.

Anahtar Kelimeler: Kredi Karti, Banka Karti, Vergi Geliri
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IMPACT OF THE USE OF PLASTIC CARDS ON TAX REVENUE

Ayse AKBOZ (;ANER1
Ayse ERGIN UNAL?

ABSTRACT

Innovations in the financial sector lead to the development of new products and services, resulting in a
multifaceted change from the correct and efficient use of resources to increased competitiveness and
economic developments. One of these new products and services is plastic cards, which gradually reduce
the use of coins and banknotes. Recording economic transactions is also necessary for ensuring social
welfare, and therefore, it is important to investigate the impact of the increasing use of plastic cards in
order to choose the right policies to be implemented. Accordingly, analyzing the impact of plastic cards
on macroeconomic indicators is believed to contribute to the decision-making processes of economic
agents. Therefore, the aim of this study is to try to explain the effect of the use of plastic cards on tax
revenues through fiscal policy. Within the scope of the study, the relationship between the increasing
use of plastic cards and tax revenue between 2014Q1-2023Q4 periods is analyzed for Turkey. The model
is constructed using credit card, debit card and tax revenue variables. The relationship between plastic
cards and the developing society on tax revenues is determined by the causality test based on the results
of the stationarity tests of the data.

Keywords: Credit Card, Debit Card, Tax Income
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DONUSUMU ANLAMAK: TURKIYE'NIN DiJITAL EKONOMIYE GECISINDE
KARSILASILAN FIRSATLAR VE ZORLUKLAR

Umut UYAN!

OZET

Dijital ekonomiye gegis, diinya genelinde uluslari doniistiirmekte, Tiirkiye ise bu doniistimiin Kritik bir
noktasinda yer almaktadir. Bu ¢aligma, Turkiye'nin dijital ekonomiye gecis siirecinde karsilasilan
zorluklar1 ve firsatlari, teknoloji, toplum ve yasal & politik ¢erceveyi kapsayan paydas yaklasimi
iizerinden incelemeyi amaglamaktadir. Bu ii¢ boyutun analizi, Tiirkiye'nin dijital doniistimiinii kapsamli
bir sekilde anlamamiza olanak tanimaktadir. Arastirmanin hedefleri dogrultusunda, yorumsayici bir
yaklagim benimsenmistir. Teknolojik altyapiyi, dijital uyum hizi ve ekonomik etki gibi hususlari
degerlendirmek amaciyla, Diinya Bankasi, Dijital Beceriler Bosluk Indeksi (Wiley) ve OECD raporlari
da dahil olmak tizere ¢esitli ulusal ve uluslararasi veri tabanlarindan ikincil veriler toplanmistir. Temel
gostergeler, Tirkiye'nin genis bant internet destegini artirma ve yapay zeka ¢aligsmalarini tesvik etme
gibi teknoloji altyapisini gelistirmeye yonelik onemli adimlar attigini, ancak hala belirgin zorluklar
bulundugunu ortaya koymaktadir. Bu zorluklar arasinda kentsel ve kirsal alanlar arasindaki erisim
farkliliklar1 ve daha giiglii siber giivenlik 6nlemlerine duyulan ihtiyag yer almaktadir. Toplumsal agidan,
geng niifusun teknolojiye hizli adaptasyonu, yenilik¢i ¢oziimler gelistirme potansiyeli Tiirkiye’ nin
kiiresel dijital ekonomide daha rekabetci hale gelmesine yardimer olabilecekken, dijital okuryazarlik
seviyesindeki farkliliklar, dijital doniistim siireclerinde verimliligi azaltma ve genel teknoloji uyumunu
zorlastirma tehdidi yaratmaktadir. Yasal ve politik ¢erceve incelendiginde ise, 6zellikle Avrupa Birligi
(AB) uyum siirecinin ilgili yasalarin modernizasyonu (veri koruma, siber giivenlik, tiiketici haklar1 vb.)
icin olduke¢a 6nemli bir firsat oldugu soylenebilir. Ancak, karmasik ve yavas biirokratik siirecler, dijital
yenilikleri ve girisimleri sinirlayabilir. Ayrica giincel olmayan diizenlemeler, hizli teknolojik degisime
ayak uydurmakta ayak bag1 olabilir ve bu da dijital ekonominin biiylimesini yavaslatabilir. Sonug olarak,
Tiirkiye'nin dijital ekonomiye gegisi, teknoloji, toplum ve yasal & politik ¢erceveler arasinda koordine
edilmis ¢abalar gerektiren ¢ok boyutlu bir siiregtir. Belirlenen zorluklarin iistesinden gelmek ve firsatlar
degerlendirmek, Tirkiye'nin dijital doniisiim potansiyelini tam anlamiyla gergeklestirmesi igin kritik
oneme sahiptir. Bu c¢alisma, Tiirkiye'nin dijital ekonomiye ge¢is stirecinde mevcut durumu ve
gelecekteki yonelimleri hakkinda detayli bir analiz sunarak devam eden tartigmalara katkida
bulunmaktadir.

Anahtar Kelimeler: Dijital Doniisiim, Teknoloji Yo6netimi, Gelisen Ekonomiler, Paydas Yaklagimi,
Tiirkiye
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UNDERSTANDING TRANSFORMATION: OPPORTUNITIES AND CHALLENGES IN
TURKEY'S TRANSITION TO THE DIGITAL ECONOMY

Umut UYAN!

ABSTRACT

The rapid shift to a digital economy is transforming nations globally, and Turkey stands at a pivotal
point in this transformation. This paper aims to explore the opportunities and challenges faced during
Turkey's transition to a digital economy through the lens of the stakeholder approach, encompassing
technology, society, and legal & political framework. Analyzing these three dimensions allows us to
gain a comprehensive understanding of Turkey's digital transformation. In line with the objectives, the
study employs an interpretative approach. Secondary data is collected from various national and
international databases, including World Bank, Digital Skills Gap Index and OECD reports, to assess
the technological infrastructure, digital adoption rates, and economic impact. The key indicators reveal
that while Turkey has made significant strides in enhancing its technological infrastructure, such as
increasing broadband internet accession and fostering artificial intelligence initiatives, there are still
notable gaps in terms of technology itself. These include disparities in access between urban and rural
areas and a need for more robust cybersecurity measures. On the societal front, while the rapid
adaptation of the young population to technology holds the potential to enable Turkey to become more
competitive in the global digital economy by fostering innovative solutions. Yet, disparities in digital
literacy across the population pose a threat to the efficiency of digital transformation processes and
hinder overall technological integration. When considering the legal and political framework, especially
within the context of European Union (EU) accession processes, it is noteworthy that these processes
offer a crucial opportunity for the modernization of pertinent laws concerning areas like data protection,
cybersecurity, and consumer rights. Nevertheless, the complexity of bureaucratic procedures and their
sluggish nature could impede digital innovations and initiatives. Furthermore, outdated regulations may
pose a barrier to effectively adapting to rapid technological advancements, thereby potentially
decelerating the expansion of the digital economy. In conclusion, the transition to a digital economy in
Turkey is a multifaceted process that requires coordinated efforts across technology, society, and legal
frameworks. Addressing the identified challenges and leveraging the opportunities will be crucial for
Turkey to fully realize the potential of its digital transformation. This study contributes to the ongoing
discourse by providing a detailed analysis of the current state and future directions of Turkey's digital
economy.

Keywords: Digital Transformation, Technology, Emerging Economies, Stakeholder Approach, Turkey
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YESIL VE DIJITAL DONUSUM: KURESEL EKONOMILERE YON VEREN iKiZzZ
DONUSUM UZERINE BiR DEGERLENDIRME
ABSTRACT TITLE

Bahar OZBEK !
Serkan SAHIN?

OZET

Ulke ekonomileri acisindan kalkinma temel hedefler arasinda yer almaktadir. Kalkinmanimn
stirdiirtilebilirligi kiiresel ¢apta ciddi 6nem tasimaktadir. Teknolojide yasanan gelismeler ise bu siirecte
kalkinma ile iliskilendirilmektedir. ikiz déniisiim siirdiiriilebilir kalkinmay1 ve teknolojik ilerlemeyi bir
arada gercgeklestirme ¢abalarinin bir yansimasi olarak ifade edilebilir. Avrupa Komisyonu, “i¢ ice
geemis ve es zamanl yesil ve dijital doniisiimii” ifade eden ikiz doniisiim kavramini ortaya atmigtir. Bu
kavramu ortaya ¢ikaran en onemli etken kiiresel capta karbon salinminin g¢evre {izerinde yarattig
tehditlerin ekonomileri olumsuz etkilemeye baslamasidir. Ikiz déniisiim; ekonomilerin kaynak
verimliligi ve tiretkenligini saglayacak, dongiisel ve karbon notr olmasina yardimei olacak bir sirectir.
Yesil doniisim kapsaminda yenilenebilir enerji kaynaklarina yatirnmlarin artirilmasi, stirdiirtilebilir
tilketim aligkanliginin yerlesmesi, enerji verimliliginin artirilmasi ve ¢evrenin korunmasi gibi hedeflere
ulagmak i¢in dijital teknolojiler biiyiik rol oynamaktadir. Yesil ve dijital teknolojilerin i¢ ice gegmesi
diinya ekonomilerini siirdiiriilebilir, rekabetci ve adil bir gelecek i¢in ikiz doniisiime ayak uydurmalarini
zorunlu kilmaya basglamistir. Avrupa Komisyonu’nun bilim ve bilgi hizmet merkezi Joint Research
Centre (JRC-Miisterek Arastirma Merkezi) blinyesindeki arastirmacilar tarafindan hazirlanan “Yesil ve
Dijital Gelecege Dogru” bashikli raporda ikiz doniisiimii gerceklestirmek adina gerekli kosullar
belirtilerek uygulanabilirliginin artirtlmas1 amaglanmistir. Bu c¢alismada ikiz doniisiim kavramu,
kalkinma hedefleri baglaminda incelenmektedir. Literatiirde ikiz doniisiim ile ilgili oldukg¢a sinirh
sayida arastirma bulunmaktadir. Calismada ikiz doniisiim baglaminda yesil ve dijital doniisiim konusu
kuresel olgekte ortaya konularak atilan adimlara dikkat ¢cekmek hedeflenmektedir.

Anahtar Kelimeler: Ikiz déniisim, Yesil doniisiim, Dijital doniisiim, Iklim degisikligi,
Sarduralebilirlik.
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GREEN AND DIGITAL TRANSFORMATION: AN ASSESSMENT OF THE TWIN
TRANSFORMATIONS DRIVING GLOBAL ECONOMIES

Bahar OZBEK !
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ABSTRACT

Development is among the main goals for national economies. The sustainability of development is of
global importance. Developments in technology are associated with development in this process. The
twin transformation can be expressed as a reflection of efforts to realize sustainable development and
technological progress together. The European Commission has introduced the concept of twin
transformation, which refers to "intertwined and simultaneous green and digital transformation™. The
most crucial factor that led to the emergence of this concept is that the threats posed by global carbon
emissions on the environment have started to affect economies negatively. The twin transformation is a
process that will help economies become resource-efficient, productive, circular, and carbon-neutral.
Within the scope of the green transformation, digital technologies play a significant role in achieving
goals such as increasing investments in renewable energy sources, establishing sustainable consumption
habits, increasing energy efficiency, and protecting the environment. The intertwining of green and
digital technologies has made it imperative for the world's economies to adapt to the twin
transformations for a sustainable, competitive, and equitable future. The report titled "Towards a Green
and Digital Future,”" prepared by researchers at the Joint Research Centre (JRC), the European
Commission's science and knowledge service center, aims to increase its applicability by specifying the
necessary conditions to realize the twin transformation. This study examines the concept of twin
transformation in the context of development goals. There is a very limited number of studies on
twinning in the literature. The study aims to draw attention to the steps taken by presenting the issue of
green and digital transformation on a global scale in the context of twin transformation.

Keywords: Twin transformation, Green transformation, Digital transformation, Climate change,
Sustainability.
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ORTA GELIR SINIFININ DUSUK GELIR VE YUOKSEK GELIiRE HAREKETLILIGI
TURKIYE ORNEGI: (2018-2021)

Yemliha OK!
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OZET

Calismada, Tirkiye'de orta gelir grubundaki bireylerin gelir seviyelerindeki hareketliligi ve bu
hareketliligin sosyo-ekonomik ve demografik faktorlerle olan iligkisi incelenmektedir. Calisma, 2018-
2021 yillar1 arasindaki TUIK Gelir ve Yasam Kosullar1 Arastirmasi (GYKA) verileri kullanilarak,
model 1 orta gelirden diisiik gelire ve model 2 orta gelirden yiiksek gelire gegis olasiliklarini iki model
kurarak analiz etmeyi amacglamaktadir. Tiirkiye'nin ekonomik krizlerle karsilastigi bu donemde, bu
krizlerin hanehalki tizerindeki etkileri de 6nemli bir arastirma alani olmustur.

Veri analizlerinde probit model kullanilmis ve egitim diizeyi, yas, cinsiyet, hanehalki biyiikligi, maddi
yoksunluk gibi demografik faktorler dikkate alinmistir. Bulgular, egitim seviyesinin artis1 genel olarak,
orta gelirden yiiksek gelire gecis olasiligini iiniversite donemine kadar azaltmaktadir. Universite mezunu
olmanin en yiiksek etkiyi géstermesi, bu bireylerin yiiksek gelir seviyelerine ulasmada daha fazla zorluk
yasadigim ortaya koymaktadir. Universite mezunu olmanin, yiiksek gelire gecis olasiigim %12
oraninda azalma ile yiiksek gelire gegiste artis goriilmektedir. Bu sonug, is piyasasindaki yogun rekabet,
is glivencesizligi ve ekonomik krizlerin etkisiyle aciklanabilir.

Sonug olarak, bu ¢aligma Tiirkiye'deki orta gelir grubunun dinamiklerini analiz etmekte ve bu gruptaki
gelir hareketliligini etkileyen faktorleri ortaya koymaktadir. Calisma, politika yapicilarin orta gelir
grubuna yonelik daha etkili stratejiler gelistirmesine yardime1 olacak dnemli bulgular sunmaktadir.

Anahtar Kelimeler: Probit Model, Orta Gelir, Gelir Hareketliligi

! Tarsus Universitesi, yemliha-ok@tarsus.edu.tr ORCID: 0009-0002-5768-1719
2 Tarsus Universitesi, banubeyazsipahi@tarsus.edu.tr ORCID: 0000-0002-5242-5049



mailto:yemliha-ok@tarsus.edu.tr
mailto:banubeyazsipahi@tarsus.edu.tr

INTERNATIONAL CONFERENCE
ON DIGITAL BUSINESS
MANAGEMENT

AND ECONOMICS

MIDDLE-INCOME CLASS MOBILITY TO LOW AND HIGH INCOME THE CASE OF
TURKIYE: (2018-2021)
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ABSTRACT

This study examines the income mobility of individuals in the middle-income group in Turkey and its
relationship with socio-economic and demographic factors. The research aims to analyze the probability
of transitioning from middle income to low income model 1 and from middle income to high income
model 2 using two models, based on data from the Turkish Statistical Institute's Income and Living
Conditions Survey (ILCS) for the years 2018-2021. During this period, when Turkey faced economic
crises, the impact of these crises on households also became a significant area of research.

In the data analysis, a probit model was used, considering demographic factors such as education level,
age, gender, household size, and material deprivation. The findings indicate that an increase in education
level generally reduces the likelihood of transitioning from middle income to high income until the
university level. The fact that being a university graduate shows the highest effect suggests that these
individuals face more challenges in reaching higher income levels. Being a university graduate decreases
the probability of transitioning to high income by 12%, while an increase in the transition to high income
is observed. This result can be explained by intense competition in the labor market, job insecurity, and
the effects of economic crises.

In conclusion, this study analyzes the dynamics of the middle-income group in Turkey and identifies
the factors influencing income mobility within this group. The study presents important findings that
can help policymakers develop more effective strategies for the middle-income group.

Keywords: Probit Model, Middle Income, Income Mobility
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DIJITALLESME VE KAYBOLAN MESLEKLER
DIGITALISATION AND DISAPPEARING OCCUPATIONS

Nadide GULBAY YIiGITELi*

OZET

Isgiicii piyasalar1 birgok makroekonomik, sosyal ve demografik degiskenden etkilenen karmasik arz ve
talep yapisina sahiptir. Teknolojik ilerleme ve dijitallesmeyle birlikte iiretim teknolojisi degistikee is
yapma bic¢imleri ve organizasyonel siirecler de donlismektedir. Bu ise isgiicli piyasasmin talep
tarafinda ihtiya¢ duyulan beceri gereksinimlerini sekillendirmektedir. Uretim teknolojilerine giren yeni
algoritma ve roller, bir yandan yeni mesleKlerin ortaya ¢tkmasiyla, bir yandan da var olan mesleklerde
beceri agiklartyla sonuglanmaktadir. Teknolojik ilerlemeyle sekillenen bu déniisiimle birlikte, isgiicii
piyasasinin talep tarafinda karsilik bulamayan meslekler yok olabilmektedir. Bu ¢alisma kapsaminda,
Tiirkiye orneginde kaybolan veya kaybolma riski tasiyan meslekler ile gelecegin meslekleri
aragtirtlmaktadir. Tiirkiye’de isgiicli piyasasina iliskin farkli kurumlar tarafindan farkli arastirmalar
yapilmakta ve farkli bakis agilari tastyan istatistikler yayinlanmaktadir. Isgiicii piyasasinmn arz yoniinii
ortaya koyan veriler, Tiirkiye Istatistik Kurumu (TUIK) tarafindan gergeklestirilen Hanehalk: Isgiicii
Anketine dayanmaktadir. Isgiicii piyasasimin talep yéniine iliskin veriler ise nispeten daha yakin bir
gelecekte derlenmeye baslamistir. Bu kapsamda, ISKUR tarafindan 2007 yilindan beri periyodik
olarak Isgiicii Piyasasi Arastirmasi (IPA) yapilmaktadir. iPA’lar, NACE Rev. 2- birinci seviye
siiflamasina gore 17 sektorti igermekte olup “Tarim, Ormancilik ve Balik¢ilik”, “Kamu Y 6netimi ve
Savunma”, ‘“Hanehalklarmin Isverenler Olarak Faaliyetleri” ve “Uluslararasi Orgiitler ve
Temsilciliklerinin Faaliyetleri” bu arastirmanin kapsami disinda bulunmaktadir. Bu ¢alismada, isgiicti
piyasasimnin talep tarafini sistematik olarak arastiran yegine veri kaynagi olmasi bakimindan
IPA’lardan elde edilen mikro veriler kullanilarak, mesleklere yonelik tarihsel egilimler ve gelecek
trendleri analiz edilmektedir. Ayrica, isgiicii gereksinim setinde ortaya cikan doniisiimler de
tammlanmakta olup ¢alisma iggiicii piyasasinin taraflarina = yonelik politika Onerileri ile
sonuglanmaktadir.
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DIGITALISATION AND DISAPPEARING OCCUPATIONS

Nadide GULBAY YIiGITELi*

ABSTRACT

The labour market has a complex supply and demand structure influenced by many macroeconomic,
social and demographic variables. Due to technological progress and digitalisation, the production
technology defined by the production function has changed, and the ways of doing business and
organisational processes have also transformed. This occurrence has shaped the skill requirements
needed on the demand side of the labour market. New algorithms and roles introduced into production
technologies result in the emergence of new occupations on the one hand and skill gaps in existing
occupations on the other. With this transformation shaped by technological progress, occupations that
cannot find a match on the demand side of the labour market have started to disappear. Within the
scope of this study, the occupations that have disappeared or are at risk of disappearing and the
occupations of the future are investigated in the case of Turkey. In Turkey, different institutions
conduct studies on the labour market and publish statistics with different perspectives. The data
revealing the supply side of the labour market is based on the Household Labour Force Survey
conducted by the Turkish Statistical Institute (TurkStat). Besides, data on the demand side of the
labour market have been compiled relatively recently. In this context, Labour Market Surveys have
been conducted periodically by the Employment Agency since 2007. Labour Market Surveys include
17 sectors within the scope of NACE Rev. 2. "Agriculture, forestry and fishing”, "Public
administration and defence", "Activities of households as employers", and "Activities of international
organisations and representative offices" are outside the scope of this research. In this study, historical
trends and future trends for occupations are analysed using the microdata obtained from the Labour
Market Surveys, the only data source that systematically investigates the demand side of the labour
market. In addition, transformations in the labour force requirement set are identified, and the study
concludes with policy recommendations for the parties in the labour market.

Keywords: Digitalisation, Technology, Employment, Skill, Occupational Choice
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CLASSIFYING DIGITAL PLATFORM FIRMS IN TURKEY: A MACHINE LEARNING
APPROACH

Eren YILDIRIM!

ABSTRACT

Digital transformation in the economy is a rapidly evolving process that affects firms in various ways.
Traditional business applications and models face pressure to change because of the innovative nature
of the digital world. This rapid change means both creative destruction and creative accumulation
happening simultaneously. Digital platforms are the primary place where innovative digital
transformation occurs. Because of this importance, there is a need for structured frameworks to
classify and understand the economic model of digital platforms. Especially after the COVID-19
pandemic, Turkey's digital platform economy has grown rapidly. Despite the significance of digital
platforms in the modern economy, there is a gap in digital economy literature to classify and
comprehend the economic functioning of digital platforms in emerging markets. This paper addresses
this gap by proposing a classification framework for digital platform firms in Turkey for local and
international companies. | suggest a machine learning approach to categorize these firms into four
types based on their economic functions: transaction, innovation, integrated, and investment platforms.
For the classification, a criteria matrix includes the essential characteristics of each built digital
platform type. After creating the criteria matrix, a machine learning algorithm is applied to classify the
firms according to this matrix. Both logistic regression and random forest methods were applied to
selected digital platforms within Turkey. With this study, | aim to contribute to the literature by
offering a structured classification approach for various digital platform firms and their economic
functioning.

Keywords: Digital Platforms, Digital Economy, Machine Learning, Classification, Firms
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IKLIM, ENERJIi, DOVIiZ KURU VE JEOPOLITIK RiSKLER: TURKIYE’NIN DIS
TiCARET DENGESINE FARKLI BIR BAKIS

Ahmet KOLUMAN!
Fatih KAPLAN?

OZET

Iklim degisikligi soku ya da jeopolitik sok dis ticaret dengesini etkiler mi? Enerji fiyat: soku ya da déviz
kuru soku dis ticaret dengesini etkiler mi? Bu ¢alismanin amaci, iklim degisikligi, enerji fiyati, doviz
kuru ve jeopolitik risk degiskenlerin Tiirkiye’nin dis ticaret dengesi iizerinde etkisini incelemektir. Bu
ama¢ dogrultusunda g¢alismada 1998M1-2024M1 donemine ait aylik veriler yerel projeksiyonlar
yaklasimi ile analiz edilmistir. Calismada yerel projeksiyonlar yonteminin tercih edilmesinin nedeni,
geleneksel VAR yaklasimmin aksine verilerin dinamikleri iizerine herhangi bir 6zel varsayim kisitinin
bulunmamasidir. Yapilan ekonometrik analiz sonucunda iklim degisikligi risklerine yonelik soklarin dis
ticaret acikligini azalttigi, enerji, jeopolitik ve doviz kuru soklarinin dis ticaret agikligini artirdigi tespit
edilmistir. Enerji, jeopolitik ve doviz kuru soklarinin dis ticaret agikligini artirici etkisini dengelemek
icin Tirkiye’nin enerji talebini ¢esitlendirmesi onerilmektedir. Ayrica, Tiirkiye dis ticaret dengesini
saglayabilmesi i¢in jeopolitik risk yonetimi ve doviz kuru istikrar1 saglanmali, iklim degisikligine uyum
stratejileri gelistirilmesi 6nem arz etmektedir.

Anahtar Kelimeler: Dis Ticaret Dengesi, Yerel Projeksiyonlar Yo6ntemi, Tiirkiye
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CLIMATE, ENERGY, EXCHANGE RATE AND GEOPOLITICAL RISKS: A DIFFERENT
VIEW AT TURKEY'S BALANCE OF TRADE

Ahmet KOLUMAN!
Fatih KAPLAN?

ABSTRACT

Does a climate change shock or a geopolitical shock affect the balance of trade? Does an energy price
shock or an exchange rate shock affect the balance of trade? The aim of the study is to examine the
impact of climate change, energy price, exchange rate and geopolitical risk variables on Turkey's
balance of trade. In this study, the Local Projections approach was applied for analyzing monthly data
covering the period of 1998M1-2024M1. In contrast to the typical VAR methodology, the local
projections method does not impose any special assumption limitations on the data dynamics, which is
why it is selected in this study. The econometric analysis reveals that shocks to climate change risks
reduce trade deficits, while energy, geopolitical and exchange rate shocks increase trade deficits.
Tiirkiye is recommended to diversify its energy demand to offset the impact of energy, geopolitical and
exchange rate shocks on its trade deficit. Moreover, Tiirkiye needs to ensure risk management and
exchange rate stability in order to maintain its balance of trade, and it is important to develop strategies
to adapt to climate change.

Keywords: Balance of Trade, Local Projections Approach, Tiirkiye
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TURKIYE’DE DIJITAL GIRISIMCILIK

Nurgiil ERDAL*

OZET

Dijital girisimcilik, girisimcilik faaliyetlerinin fiziksel alana yatirim yapilmadan gerceklesmesidir. Bu
caligma Tirkiye’deki dijital girisimlerin degerlendirilmesi amaciyla gergeklestirilmistir. Arastirma da
ikinci veriler kullamlmis ve veriler TUIK 2023 den alinmustir. Arastirmaya 10 dan fazla calisani olan
isletmeler katilmigtir. Toplanan veriler Word Art, Microsoft Excel 2015 ve sosyal bilimlerde
kullanilan paket programlarla analiz edilmistir. 2007 yilinda Internete erisim orani %85,4 iken, 2023
yilinda %96,0 olmustur. Girisimlerin %40,2'si sosyal medya kullanmaktadir. En fazla sosyal ag
kullanan girisimler %89 ile Facebook, LinkedIn ve Xing olmustur. Bunu %75,5 ile YouTube,
Instagram, Pinterest, Snapchat, Spotify ve %33,6 ile Twitter izlemistir. Web sitesi sahiplik orani, 2022
yilinda %51,2 iken bu oran 2023 yilinda %55,9 oldu. Ekonomik faaliyet grubuna gore en fazla
konaklama ve yiyecek faaliyetleri yer almaktadir. Bunu sirasiyla bilgisayar ara¢ ve gerecleri onarimi,
bilgi ve iletisim, toptan ve parekende ticaret, imalat, gayrimenkul faaliyetleri takip etmistir. En az
elektrik, gaz buhar su temini, kanalizasyon girisimleri olmustur. Kurumsal Kaynak Planlamasi (ERP)
yazilimi kullanimi, 2023 yilinda 2021 yilina gére 1,6 puan artarak %29,7 oldu. Miisteri Iliskileri
Yonetimi (CRM) yazilimi kullanimi ise 2023 yilinda 2021 yilina gore 1,5 puan artarak %12,1 oldu.
Girigimlerin bulut girisim kullanim orani ise %16,4 ve yapay zeka kullanim orani1 % 5.5 bulundu.
Yapay zeka kullanim oraninin diisik olmasi maliyetlerin yiiksek olmasina ve yeterli uzmanin
olmamasina baglandi. Internetin yayginlasmasi ve siireclerin internetle takibi girisimlerin yapisini
degistirmis ve onlar dijitallesmeye zorlamistir. Bu degisim ve doniistimleri adapte edebilen isletmeler
stirdiirilebilirligini saglamis ve siddetli rekabet ortaminda hayatta kalabilmislerdir.
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DIGITAL ENTREPRENEURSHIP IN TURKIYE

Nurgiil ERDAL*

ABSTRACT

Digital entrepreneurship is the realization of entrepreneurial activities without investing in physical
space. This study was carried out to evaluate digital initiatives in Tiirkiye. Secondary data was used in
the research and the data was taken from TUIK 2023. Enterprises with more than 10 employees
participated in the research. The collected data were analyzed with Word Art, Microsoft Excel 2015
and package programs used in social sciences. While the Internet access rate was 85.4% in 2007, it
will be 96.0% in 2023. 40.2% of startups use social media. The startups that use social networks the
most are Facebook, Linkedin and Xing with 89%. This was followed by YouTube, Instagram,
Pinterest, Snapchat, Spotify with 75.5% and Twitter with 33.6%. While the website ownership rate
was 51.2% in 2022, this rate became 55.9% in 2023. According to the economic activity group, the
most common activities are accommodation and food. This was followed by computer equipment
repair, information and communication, wholesale and retail trade, manufacturing and real estate
activities, respectively. There have been at least electricity, gas, steam, water supply and sewerage
initiatives. Enterprise Resource Planning (ERP) software usage increased by 1.6 points in 2023
compared to 2021, reaching 29.7%. Customer Relationship Management (CRM) software usage
increased by 1.5 points in 2023 compared to 2021, reaching 12.1%. The cloud enterprise usage rate of
the enterprises was 16.4% and the artificial intelligence usage rate was 5.5%. The low rate of artificial
intelligence usage was attributed to high costs and lack of sufficient experts. The spread of the Internet
and tracking processes via the Internet has changed the structure of enterprises and forced them to
digitalize. Businesses that can adapt to these changes and transformations have ensured their
sustainability and survived in a fierce competitive environment.
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CRITIC YONTEMINDE KENDALL’S TAU B KORELASYON KATSAYISININ
KULLANIMININ ARASTIRILMASI

Nuh KELES'

OZET

Cok kriterli karar vermenin 6nemli bir boliimiinii alternatifleri degerlendirmek i¢in kullanilan mevcut
kriterlere uygun degerler atamak olusturmaktadir. Objektif bir kriter agirligi belirleme yontemi olan
CRITIC yontemi karar verici(ler)in kigisel yargilarini gz onlinde bulundurmadan problemin karar
matrisinde yer alan verilerden yola ¢ikarak kriter agirliklarini hesaplamaktadir. CRITIC yonteminde
normalize edilen karar matrisine ait kriterler arasindaki korelasyonlar 6nemli bir yer tutmaktadir. Bu
calisma CRITIC yontemi hesaplamalarinda Kendall’s tau b korelasyon katsayisimin kullanimim
aragtirmay1 amaglamaktadir. Ug farkli karar probleminde Pearson, Spearman ve Kendall’s tau b
korelasyonlar1 kullanilarak hesaplamalar yapilmistir. Birinci calismada 8 alternatif 3 kritere gore
karsilastirmigtir. Calisma bulgulari analiz edildiginde Pearson-Spearman (0,991) en diisiik, ardindan
Spearman-Kendall's tau b (0,994) gelmis, Pearson- Kendall's tau_b ise pozitif tam korelasyonlu
bulunmustur. Ikinci calismada 10 alternatif 7 kritere gore karsilastrmustir. Calisma bulgular1 analiz
edildiginde Pearson- Kendall's tau b (0,899) en diisiik, ardindan Pearson-Spearman (0,944) gelmis ve
Spearman-Kendall's tau b ise (0,985) korelasyonlu bulunmustur. Ugiincii calismada 42 alternatif 8
kritere gore karsilastirmistir. Caligsma bulgular1 analiz edildiginde Pearson-Spearman (0,990) en diisiik,
ardindan Spearman-Kendall's tau b (0,994) gelmis, son olarak Pearson- Kendall's tau_b (0,998)
korelasyonlu bulunmustur. Ele alinan karar problemlerinde hesaplamalar arasindaki korelasyonlar
oldukea yiiksek bulundugundan CRITIC yonteminde farkli korelasyon katsayilarinin kullanilmasinin
bundan sonra yapilacak caligmalara katki saglayacagi degerlendirilmektedir.
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EXPLORATION OF THE USE OF KENDALL'S TAU B CORRELATION COEFFICIENT IN
THE CRITIC METHOD

Nuh KELES'

ABSTRACT

An important part of multi-criteria decision making is assigning appropriate values to the existing
criteria used to evaluate alternatives. The CRITIC method, which is an objective criterion weight
determination method, calculates the criterion weights based on the data in the decision matrix of the
problem, without taking into account the personal judgments of the decision maker(s). In the CRITIC
method, correlations between the criteria of the normalized decision matrix have an important
business. This study aims to explore the use of Kendall’s tau b correlation coefficient in CRITIC
method calculations. Calculations were made using Pearson, Spearman, and Kendall’s tau b
correlations for three different decision problems. In the first study, eight alternatives were compared
according to three criteria. When the study findings were analyzed, Pearson-Spearman (0.991) was the
lowest, followed by Spearman-Kendall’s tau b (0.994), and Pearson-Kendall’s tau b was positively
fully correlated. In the second study, 10 alternatives were compared according to seven criteria. When
the study findings were analyzed, Pearson-Kendall’s tau b (0.899) was the lowest, followed by
Pearson-Spearman (0.944), and Spearman-Kendall’s tau b (0.985) was found to be positively
correlated. In the third study, 42 alternatives were compared according to eight criteria. When the
study findings were analyzed, Pearson-Spearman (0.990) was found to be the lowest, followed by
Spearman-Kendall’s tau b (0.994), and Pearson-Kendall’s tau b (0.998) was found to be positively
correlated. Since the correlations between calculations in the decision problems considered are quite
high, it is assumed that using different correlation coefficients in the CRITIC method will contribute to
future studies.

Keywords: CRITIC, Correlation, Pearson, Spearman, Kendall's tau_b
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MUHASEBE MESLEGINiN GELECEGINDE YAPAY ZEKA SOHBET CEViRiLERI

Ipek YAYLALI

OZET

Yapay zeka ve artan dijitallesme bir¢ok alanda yeniliklere yol agmistir. Teknolojide yasanan degisimler
tiim meslekleri etkiledigi gibi muhasebe meslegini de dogrudan etkilemistir. S6z konusu uygulamalar
muhasebe alaninda bulut muhasebesi, robotik siire¢ otomasyonu ve yazilim muhasebesi yapay zeka
kullanimini artirmaktadir. Muhasebe alaninda bilgisayarlarin kullanilmas1 ile muhasebe islemleri eskiye
oranla kolaylagmistir. Geleneksel muhasebe teknolojinin gelisimi karsisinda yetersiz kalmakta ve yapay
zeka dijital muhasebeyi beraberinde getirmektedir. Bu bilgiler dogrultusunda ¢aligmanin amaci yapay
zekd ve dijitallesmenin yayginlasmasiyla birlikte muhasebe mesleginin geleceginin hangi noktada
oldugunu belirlemek iizere ti¢ farkli yapay zeka (chatgbt, gemini, copilot) uygulamasina dort iilke olan
Tiirkiye, Ingiltere, Almanya, Cin kapsaminda 4 adet soru yoneltilerek yanitlar1 alinmaya calisilmis ve
iilkeler bazinda bilgiler degerlendirilmistir. Uygulama dogrultusunda ortaya ¢ikan sonuclar; teknolojinin
hizli degisimi, muhasebe mesleginde 6nemli doniigsiimlere yol actigini, muhasebecilerin bu teknolojik
degisimlere uyum saglamasi, dijital becerilerini gelistirmesi ve siirekli olarak kendilerini giincellemeleri
gerektigi belirlenmistir. Ayrica, teknolojinin muhasebecilerin yerini tamamen almayacagi aksine
muhasebeciler, isletmelere rehberlik ve damigmanlik saglayarak her zaman 6nemli rol oynayacaklar
belirtilmistir.
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ARTIFICIAL INTELLIGENCE CHAT TRANSLATIONS IN THE FUTURE OF THE
ACCOUNTING PROFESSION

Ipek YAYLALI

ABSTRACT

Artificial intelligence and increasing digitalization have led to innovations in many fields. Changes in
technology have directly affected the accounting profession as well as all professions. These
applications increase the use of artificial intelligence in cloud accounting, robotic process automation
and software accounting. With the use of computers in the field of accounting, accounting transactions
have become easier than before. Traditional accounting is insufficient in the face of the development of
technology and artificial intelligence brings digital accounting. In line with this information, the aim of
the study is to determine where the future of the accounting profession is at with the spread of artificial
intelligence and digitalization. 4 questions were asked to three different artificial intelligence (chatgbt,
gemini, copilot) applications within the scope of four countries, Turkey, England, Germany, China, and
the information was evaluated on a country basis. The results of the application revealed that the rapid
change in technology has led to significant transformations in the accounting profession, and
accountants need to adapt to these technological changes, improve their digital skills and constantly
update themselves. In addition, it was stated that technology will not completely replace accountants,
on the contrary, accountants will always play an important role by providing guidance and consultancy
to businesses.

Keywords: Accounting, Artificial Intelligence, ChatGBT, Microsoft Copilot, Google Gemini
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SURDURULEBILIRLIK UYGULAMALARININ SURDURULEBILIR PAZARLAMA
STRATEJILERINE YANSIMALARI: TEKSTIL SEKTORUNDE NIiTEL BiR ARASTIRMA

Aysenur KILIC!

OZET

Stirdiiriilebilirlik konusu giiniimiiz ve gelecek yillar i¢in 6nemini koruyan ve giin gectikce daha da
onemli hale gelecek bir giindemdir. Hemen hemen her alanda ele alinmaya baglanan siirdiiriilebilirlik
konseptleri kapsam alanlar1 olarak siniflandirilabilmektedir. Siirdiiriilebilirlik faaliyetleri bircok alanda
bircok sekilde one ¢ikar hale gelmistir. Firmalar ve diger bir¢ok kurulus ana hedefleri kapsamina
siirdiiriilebilirlik stratejilerini ele almaktadir. Ozellikle firma ve sektdr bazli farkli farkli temalar
stirdiirtilebilirlik ¢ercevesinde ve boyutlarinda incelenmektedir. Arastirmanin konusunu olusturan tekstil
sektoriinde siirdiiriilebilirlik uygulamalar1 detayli bir sekilde aciklanacaktir. Tekstil sektoriinde
stirdiiriilebilir = pazarlama c¢ercevesinde yesil pazarlama faaliyetleri incelenecek ve tiiketici
perspektifinden algisi tartisilacaktir. Bu arastirmanin temel amaci, tekstil firmalarinin stirdiiriilebilirlik
ve sirdiriilebilir pazarlama faaliyetlerini detaylica incelemektir. Literatiir taramasi, metodoloji
arastirmasi ve firma goriismesiyle gii¢lendirilen bu arastirmayla; tekstil sektoriinde yer alan firmalarin
strdiiriilebilirlik faaliyetleri, siirdiiriilebilir pazarlama stratejileri alt bagliklarindan yesil pazarlama
stratejileri, bu pazarlama faaliyetinin avantaj ve dezavantajlarini, basarili stratejiler icinde yer alip
almadigini 6grenmek amaglanmistir. Arastirma modeli olarak durum calismasi (6rnek olay)
kullanilmistir. Arastirma sonucunda stirdiiriilebilir faaliyetlerin biitiin sektorler tarafindan uygulamaya
gecilmesi pazarda bir zorunluluk haline gelmistir. Sirdiiriilebilir faaliyetlerini dogru bir sekilde
gerceklestiren firmalarin stratejileri saglam bir zemine temellendirilir ve bu da tiiketiciler tarafindan
algilanabilir. Tiiketicilerin firma hakkindaki olumlu algisi satin alma faaliyetlerine yansir ve firma igin
karlilik saglar. Firma hem doga dostu olarak hem de karliligina devam ederek rekabet avantaji saglar.
Rekabet avantaj1 saglamak isteyen tiim firmalar bu adimlari uzun vadeli olacak sekilde saglam temellere
dayandirarak gerceklestirmelidir.
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REFLECTIONS OF SUSTAINABILITY PRACTICES ON SUSTAINABLE MARKETING
STRATEGIES: A QUALITATIVE RESEARCH IN THE TEXTILE SECTOR

Aysenur KILIC!

ABSTRACT

The issue of sustainability is an agenda that remains important today and for the coming years and will
become even more important day by day. Sustainability concepts, which have begun to be discussed in
almost every field, can be classified as scope areas. Sustainability activities stand out in many ways in
many areas. Different themes are examined within the framework and dimensions of sustainability,
especially on a company and sector basis. Sustainability practices in the textile industry, which is the
subject of the research, will be explained in detail. Green marketing activities will be examined within
the framework of sustainable marketing in the textile industry and its perception from the consumer
perspective will be discussed. The main purpose of this research is to examine the sustainability and
sustainable marketing activities of textile companies in detail. This research was strengthened by
literature review, methodology research, and company interview; It is aimed to obtain information about
the sustainability activities of companies in the textile sector, green marketing strategies, which are the
subheadings of sustainable marketing strategies, the advantages and disadvantages of this marketing
activity, and whether it is among the successful strategies. The case study was used as the research
model. As a result of the research, the implementation of sustainable activities by all sectors has become
a necessity in the market. The strategies of companies that carry out their sustainable activities correctly
are based on solid foundations, and this can be perceived by consumers. Consumers' positive perception
of the company is reflected in purchasing activities and provides profitability to the company. The
company provides a competitive advantage by being both environmentally friendly and maintaining its
profitability. All companies that want to gain a competitive advantage should take these steps in the long
term, based on solid foundations.
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'Ege University, aysenuur.ak@gmail.com, ORCID: 0009-0005-3199-4401



INTERNATIONAL CONFERENCE
ON DIGITAL BUSINESS
MANAGEMENT

AND ECONOMICS

E-PAZARYERLERININ SURDURULEBILIRLIK ACISINDAN INCELENMESI: TURKIYE
ORNEGI

Adnan DUYGUN*

OZET

Son yillarda tiiketicilerin, eskisine kiyasla cok daha fazla c¢evrimigi aligveris yaptiklarmi ve
aradiklarint bulabildikleri pek ¢ok kategoride {iriinii barindiran e-pazaryerlerine yoneldiklerini
gozlemlemek miimkiindiir. Yasanan Covid-19 pandemisinin de bu siireci hizlandirdigini unutmamak
gerekmektedir. Onemi anlasilan ve son donemlerde iizerinde durulan bir kavram ise siirdiiriilebilirlik
kavramidir. Tiiketiciler de gerek fiziksel gerekse cevrimigi alisveris ortamlarinda ihtiyaglarini
karsilamak adina yaptiklar1 aligverislerde, stirdiiriilebilirlik kavraminin 6nemini anlamis ve bu kavrami
gdz Oniinde bulundurmaya baslamislardir. Bu noktadan hareketle ortaya konan ¢aligmadaki temel
amag, e-pazaryerlerinin stirdiiriilebilirlik agisindan incelenmesidir. Yontem olarak igerik analizi
kullanilmigtir. Calismanin kapsamina Tirkiye’de faaliyet gosteren e-pazaryerleri dahil edilmistir.
Hangi e-pazaryerlerinin ¢alisma kapsaminda inceleneceginin belirlenmesi icin ise 1 Temmuz 2024
tarihinde giincellenmis similarweb.com internet sitesinden yararlanilmistir. S6z konusu sitede, “e-
ticaret ve aligveris” kategorisi ve “Tiirkiye” secilerek yapilan arama sonucunda listelenen ilk {i¢ “e-
pazaryeri” ¢alisma kapsamina dahil edilmistir. Bu e-pazaryerleri sirastyla; “trendyol.com”,
“sahibinden.com” ve “hepsiburada.com” seklindedir. Her ne kadar similarweb.com “sahibinden.com”
sitesini, alt kategori olarak “ilanlar” kategorisinde gosterse de, 2022 yilinda Rekabet Kurumu
tarafindan  yayimlanan E-Pazaryeri Platformlar1 ~ Sektdr Incelemesi Nihai  Raporu’nda
“sahibinden.com” e-pazaryeri olarak nitelendirildiginden, bu ¢alismada da e-pazaryeri olarak
incelenmigtir. Sonu¢ olarak c¢alisma kapsamina dahil edilen i{i¢ e-pazaryerinin, siirdiiriilebilirlik
acisindan neler yaptiklar1 ve gelecek hedefleri ortaya konmustur.
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AN EXAMINATION OF E-MARKETPLACES IN TERMS OF SUSTAINABILITY: THE
CASE OF TURKEY

Adnan DUYGUN*

ABSTRACT

In recent years, it is possible to observe that consumers have been shopping online much more than in
the past and that they are turning to e-marketplaces that host many categories of products where they
can find what they are looking for. It should not be forgotten that the Covid-19 pandemic also
accelerated this process. A concept whose importance is understood and emphasised recently is the
concept of sustainability. Consumers have also understood the importance of the concept of
sustainability and started to take this concept into consideration in their shopping to meet their needs
in both physical and online shopping environments. Based on this point, the main purpose of this study
is to examine e-marketplaces in terms of sustainability. Content analysis was used as a method. The
scope of the study includes e-marketplaces operating in Turkey. In order to determine which e-
marketplaces will be examined within the scope of the study, the similarweb.com website updated on
1 July 2024 was used. The first three “e-marketplaces” listed as a result of the search made by
selecting the “e-commerce and shopping” category and “Turkey” on the said website were included in
the scope of the study. These e-marketplaces are “trendyol.com”, ‘“sahibinden.com” and
“hepsiburada.com” respectively. Although similarweb.com shows “sahibinden.com” as a sub-category
under the category of “advertisements”, since “sahibinden.com” is characterized as an e-marketplace
in the E-Marketplace Platforms Sector Review Final Report published by the Competition Authority
in 2022, it is also examined as an e-marketplace in this study. As a result, what the three e-
marketplaces included in the scope of the study have done in terms of sustainability and their future
goals have been revealed.

Keywords: E-Marketplace, Sustainability, Content Analysis
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KOZMETIK URUN SATIN ALAN TUKETICILERDE REKLAMLARDA UNLU
KULLANIMININ
SHOWROOMING VE MARKA GUVENI UZERINDEKI ETKISi

Sezen BOZYIGIT!
Hiiseyin Alpaslan ISBILIR?

OZET

Dijital diinyanin hizli bir sekilde gelismesi sayesinde tiiketicilerin internet {izerinden aligveris yapma
siklig1 artmistir. Bu durum da c¢ok kanalli aligveris tiirlerinden biri olan showroominge daha fazla
basvurulmasina neden olmustur. Showrooming tiiketicilerin magazaya gidip iiriin ve fiyat incelemesi
yaparak begendikleri ve uygun fiyath oldugunu diisiindiikleri {irtinleri internet iizerinden satin alma
davramiglaridir. Ozellikle kozmetik iiriinlerde tiiketicilerin magazada inceleme yapip daha sonra ayni
{irinii uygun fiyata internetten satin aldig1 dikkat gekmektedir. Uriin reklamlarinda kullanilan {inliilerin
cekicilik, diriistlik ve uzmanlik ozelliklerine vurgu yapilmasi da tliketicileri etkileyebilmekte,
bdylelikle tiiketiciler daha fazla iirlin satin alabilmekte ve markaya olan gilivenleri artmaktadir. Ek
olarak tiiketicilerin markaya giiven duymalar1 da internetten iiriin alma olasiligini artirmaktadir. Bu
nedenle bu arastirmanin amaci kozmetik iiriin satin alan tiiketicilerde reklamlarda {inlii kullaniminin
showrooming ve marka giiveni iizerindeki etkisini ortaya ¢ikartmaktir. Amaca uygun olarak dncelikle
reklamda tinlii kullanimimin marka giiveni ve showrooming iizerindeki etkisi incelenmistir. Ancak ek
olarak showroomingin marka giiveni tlzerindeki etkisi de bakilmistir. Arastirmanin Orneklemini
Tiirkiye’de yasayan 18 yas ve listii 399 tiiketici olusturmaktadir. Katilimeilara kolayda ornekleme
yontemi vasitasiyla ulagilmistir. Veriler online anket ydntemi ile toplanmustir. Oncelikle verilere
dogrulayici faktor analizi yapilmis, daha sonra da hipotezleri test edebilmek i¢in yapisal esitlik modeli
kullanilmigtir. Dogrulayici faktor analizi sonucuna gore reklamda iinlii kullanimi ¢ekicilik, diriistlik
ve uzmanlik olmak iizere ii¢ alt boyuttan, marka giiveni giivenirlik ve niyet boyutlarindan,
showrooming ise tek alt boyuttan meydana gelmektedir. Arastirma sonuglarina gore reklamlarda
kullanilan {inliiniin uzmanliglr showroomingi, c¢ekiciligi giivenirligi ve son olarak showrooming
giivenirlik ve niyeti etkilemektedir.

Anahtar Kelimeler: Reklamda Unlii Kullanimi, Showrooming, Marka Giiveni, Kozmetik Uriin
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THE EFFECT OF CELEBRITY ENDORSEMENT IN ADVERTISEMENTS ON
SHOWROOMING AND BRAND TRUST AMONG CONSUMERS PURCHASING
COSMETIC PRODUCTS

Sezen BOZYIGIT?
Hiiseyin Alpaslan ISBILIR?

ABSTRACT

Thanks to the rapid development of the digital world, the frequency of consumers shopping online has
increased. This has led to a greater use of showrooming, which is one of the types of multi-channel
shopping. Showrooming is the behavior of consumers who go to the store and examine the product
and price and buy the products they like and think are affordable over the internet. Especially in
cosmetic products, it is noteworthy that consumers make a review in the store and then buy the same
product online at an affordable price. Emphasizing the attractiveness, honesty and expertise of
celebrities used in product advertisements can also affect consumers, thus consumers can buy more
products, and their trust in the brand increases. In addition, consumers' trust in the brand increases the
likelihood of buying products online. Therefore, the purpose of this study is to reveal the effect of
celebrity use in advertisements on showrooming and brand trust among consumers who purchase
cosmetic products. For the purpose, firstly, the impact of celebrity use in ads on brand trust and
showrooming was examined. However, the effect of showrooming on brand trust was also examined.
The sample of the study consists of 399 consumers aged 18 and over living in Turkey. Participants
were reached through the convenience sampling method. Data were collected through an online survey
method. First, confirmatory factor analysis was performed on the data, and then structural equation
modeling was used to test the hypotheses. According to the results of confirmatory factor analysis,
celebrity use in advertising consists of three sub-dimensions: attractiveness, honesty and expertise,
brand trust consists of reliability and intention dimensions, and showrooming consists of a single sub-
dimension. According to the results of the research, the expertise of the celebrity used in
advertisements affects showrooming, attractiveness affects trustworthiness and finally showrooming
affects trustworthiness and intention.

Keywords: Celebrity Endorsement in Advertising, Showrooming, Brand Trust, Cosmetic Product
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ISLETME DINAMIKLERI VE ULUSLARARASI TICARET HiLELERI

Masoumeh Askarizadeh KOLSARI!
Ali Siikrii CETINKAYA?

OZET

Kiiresellesme siirecinde ticaret ve sermaye hareketlerindeki engellerin kaldirilmasi, ihracat, ithalat ve
dogrudan yabanci yatirnmlarda onemli artislara neden olmustur. Bu gelismeler, firmalarin yerel
pazarlarin Gtesine bakarak yeni firsatlar aramasina yol agmistir. Pazarlarin genislemesi, rekabeti ve
yenilik¢iligi tesvik ederken, isletmelerin degisen kosullara uyum saglama kabiliyetini de zorunlu
kilmaktadir. Uluslararas ticaret, isletme dinamiklerini énemli 6lciide etkileyen bir faktordiir. Isletme
dinamikleri, isletmelerin hem i¢ hem de dis g¢evreleriyle etkilesim i¢inde bulunarak adaptasyon ve
yenilik yapma yeteneklerini kapsar. Is zekasi, bu dinamiklerin dnemli bir bilesenidir ve veri analitigi
ile bilgi yonetimi tekniklerini kullanarak stratejik karar siire¢lerini optimize eder. Ancak, uluslararasi
ticaretin karmasiklig1 ve rekabetin yogunlugu, bazi isletmelerin yasa dis1 yontemlere basvurmasina
neden olabilmektedir. Ticaret hileleri, adil rekabeti engelleyerek isletmelerin itibarin1 zedeler ve
kiiresel ticaret sistemine zarar verir. Uluslararasi ticarette dolandiricilik risklerini en aza indirmek ve
stirdiiriilebilir biiyiime saglamak icin yasal mekanizmalar ve uluslararasi isbirligi biiyliik 6nem
tasimaktadir. Isletmeler, dinamik yeteneklerini gelistirerek ve is zekdsim etkin bir sekilde kullanarak
bu riskleri yonetebilir ve siirdiirtilebilir bir sekilde biiyiiyebilir.

Anahtar Kelimeler: Isletme Dinamikleri, Uluslararasi Ticaret Hileleri, Uluslararas1 Ticaretin Yasal
Mekanizmalari.
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BUSINESS DYNAMICS AND INTERNATIONAL TRADE FRAUDS

Masoumeh Askarizadeh KOLSARI!
Ali Siikrii CETINKAYA?

ABSTRACT

The removal of barriers to trade and capital movements during the globalization process has led to
significant increases in exports, imports, and foreign direct investments. These developments have
prompted firms to seek new opportunities beyond local markets. The expansion of markets encourages
competition and innovation, while also necessitating businesses to adapt to changing conditions.
International trade is a factor that significantly impacts business dynamics. Business dynamics
encompass the abilities of firms to interact with both their internal and external environments,
enabling adaptation and innovation. Business intelligence is a crucial component of these dynamics,
optimizing strategic decision-making processes through data analytics and information management
techniques. However, the complexity of international trade and the intensity of competition can lead
some businesses to resort to illegal methods. Trade fraud undermines fair competition, tarnishes the
reputation of businesses, and harms the global trade system. To minimize the risks of fraud in
international trade and ensure sustainable growth, legal mechanisms and international cooperation are
of great importance. Businesses can manage these risks and grow sustainably by developing dynamic
capabilities and effectively utilizing business intelligence.

Keywords: Business Dynamics, International Trade Fraud, Legal Mechanisms of International Trade.
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DIiJITAL REZERVASYON PLATFORMLARININ KUCUK OLCEKLi KONAKLAMA
ISLETMELERI UZERINDEKI ETKISI

Vahit Oguz KiPER!

OZET

Bu calisma, dijital rezervasyon platformlarinin (Booking.com, Airbnb vb.) kii¢iik dl¢ekli konaklama
isletmelerinin isleyisi, miisteri profili ve gelirleri lizerindeki etkisini incelemeyi amacglamaktadir.
Arastirmada, karsilagtirmali vaka analizi yontemi kullanilarak 5-10 arasi isletme segilecek ve platform
verileri, c¢evrimi¢i gorlismeler ve ikincil veriler toplanacaktir. Elde edilen veriler, nitel analiz
yontemleriyle degerlendirilecektir.

Caligmanin 6nemi, kiiciik olgekli isletmelere dijital platformlari daha etkin kullanmalart i¢in Oneriler
sunmak, politika yapicilara dijital platformlarin turizm sektoriine etkisi konusunda veri saglamak ve
dijitallesmenin turizm sektoriindeki kiiciik aktorler lizerindeki etkisini anlamaya katkida bulunmasidir.
Konunun 6nemi ise; kiiglik 6lgekli turistik isletmelerin rekabet kosullarinda ayakta kalabilmesi igin,
dijitallesme gelismelerine ayak uydurabilmelerinin 6neminden ortaya ¢ikmaktadir. Bahsi gegen gruptaki
isletmelerin dijital gelismelere ayak uydurabilmesi rekabette var olabilmeleri anlamina gelmektedir.
Aksi durumda bu kategoride yer alan isletmelerin en azindan cogunun ortadan kalkmasi ve turistik iiriin
ve hizmetlerde daralma meydana gelmesi ka¢imlmaz olacaktir. ~ Arastirmanin bulgulari, sektor
profesyonelleri ve politika yapicilar icin dijital rezervasyon platformlarmin turizm sektdriine katkilarini
ve potansiyel sorunlarin1 vurgulayarak bu platformlarin daha etkin kullanilmasina yonelik stratejilerin
gelistirilmesine 151k tutacaktir.

Anahtar Kelimeler: Dijital Pazarlama, Konaklama Isletmeleri, Kiiciik Olgekli Isletmeler, Turizm,
Vaka Analizi
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THE IMPACT OF DIGITAL RESERVATION PLATFORMS ON SMALL-SCALE
ACCOMMODATION BUSINESSES

Vahit Oguz KiPER!

ABSTRACT

This study aims to examine the impact of digital booking platforms (Booking.com, Airbnb, etc.) on the
functioning, customer profile and revenues of small-scale accommodation businesses. In the research,
5-10 businesses will be selected using the comparative case analysis method and platform data, online
interviews and secondary data will be collected. The data obtained will be evaluated with qualitative
analysis methods.

The importance of the study is to provide suggestions for small-scale businesses to use digital platforms
more effectively, to provide data to policy makers on the impact of digital platforms on the tourism
sector, and to contribute to understanding the impact of digitalization on small actors in the tourism
sector. The importance of the subject is; It emerges from the importance of small-scale tourist businesses
to keep up with digitalization developments in order to survive in competitive conditions. The ability of
businesses in the mentioned group to keep up with digital developments means they can survive in
competition. Otherwise, it will be inevitable that at least most of the businesses in this category will
disappear and there will be a contraction in touristic products and services. The findings of the research
will highlight the contributions and potential problems of digital reservation platforms to the tourism
sector for industry professionals and policy makers, and will shed light on the development of strategies
for more effective use of these platforms.

Keywords: Digital Marketing, Accommodation, Small Scale Businesses, Tourism, Case Study
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HOSHIN KANRI VE KPI YONETIiMi: ETKIiN BiR UYGULAMA MODELI ONERISi

Tekiner KAYA!

OZET

Hoshin Kanri, kurumun tiim fonksiyonlarinin, ortak bir ama¢ dogrultusunda hareket etmesini ve
hizalanmasini saglayan etkin bir yonetim modelidir. Model, operasyonel ve taktik seviye siireclerden
ziyade, giinliik iyilestirme ve gelistirme faaliyetleri ile yapilmasi zor; proje bazli, sistem gelistirme ve
kurma odakl: siireglerin yapilandirilmasi temali faaliyetlerin yonetilmesinde oldukca etkilidir. Diger
yandan hoshin kanri ile giinliik faaliyetlerin yonetilmesi stirecinde kullanilan performans yonetimi,
KPI (anahtar performans gostergeleri) yonetimi, slire¢ yonetimi gibi daha operasyonel ve taktik seviye
yonetsel yaklasimlar birbirlerine karistirllmaktadir. Bu karisiklik, siire¢c takibinde, o6diillendirme
mekanizmalarinda, {icret yonetiminde pek ¢ok zorlugu da beraberinde getirmektedir. Bu calismada,
tekstil sektoriinde faaliyet gosteren bir isletmede, yaklasik bir yil siiren hoshin kanri sisteminin
yapilandirilmas stireci ile, bu siirecin etkin bir sekilde nasil yolnetildigine iliskin kurumda uygulanan
model ile elde edilen bulgular ortaya konmustur. KPI yonetimi ile hoshin kanri’nin entegre ve etkin bir
sekilde nasil yiiritiilebilecegine iliskin bir uygulama onerisi de sunulmustur. Elde edilen bulgular,
hoshin y6netimi ile giinliik yonetsel siireglerin organizasyonel bir yeniden yapilanma ile taktik kademe
tarafindan yliriitillen etkin siire¢ yOnetimi ile belirlenen hedeflere ulagmada %350 iyilestirme
saglandigin gostermektedir.

Anahtar Kelimeler: Hoshin Kanri, Siire¢ Yonetimi, Obeya
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HOSHIN KANRI AND KPI MANAGEMENT: AN AFFECTIVE IMPLEMENTATION
MODEL PROPOSAL

Tekiner KAYA!

ABSTRACT

Hoshin Kanri is an effective management model that ensures alignment and action of all functions
within an organization towards a common goal. The model proves highly effective in managing
structured activities focused on project-based system development and establishment, rather than
operational and tactical-level processes or daily improvement and development activities. However,
confusion arises when performance management tools such as Key Performance Indicators (KPIs),
process management, and other operational and tactical managerial approaches are used
interchangeably in the management of daily activities within the Hoshin Kanri process. This confusion
leads to difficulties in process monitoring, reward mechanisms, and wage management. This study
presents findings on how the implementation process of Hoshin Kanri system, lasting approximately
one year in a textile sector business, effectively managed the model to achieve organizational
restructuring of daily managerial processes through efficient process management conducted at the
tactical level to reach established goals with a 56% improvement rate. Additionally, the study proposes
an application model suggesting how KPI management can be integrated and effectively carried out
alongside Hoshin Kanri.

Keywords: Hoshin Kanri, Process management, Obeya
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DIGITAL SMART TOURISM APPLICATIONS AND DIGITAL ENTREPRENEURSHIP

Onur Kemal YILMAZ?!

ABSTRACT

Today, with technology, entrepreneurial practices that push the boundaries are emerging. People are
coming up with new ideas and striving to implement them in order to earn money and achieve social
satisfaction. In this conditions, digital technologies present opportunities for many new business ideas.
With these digital technologies, smart city applications are being implemented, and smart tourism
applications are emerging from this vision. Smart tourism applications, along with digital technologies,
solve problems much more easily and quickly. Smart tourism applications will become more prevalent
in the tourism sector in the future. About the subject, the aim of this study is to introduce smart tourism
applications that have emerged through digital tools and methods. For this purpose, documentary
scanning method is used. Research shows that digital smart tourism applications are being implemented
in many countries around the world. It is noteworthy that the number of these applications are increasing
each year. Therefore, research shows that digital smart tourism applications present an important field
of work for entrepreneurs. Entrepreneurs working in this field will not only earn money for themselves
but also contribute to their national tourism.

Keywords: Smart Tourism, Digital Smart Tourism, Entrepreneurship
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YAPAY ZEKA DESTEKLI SOHBET ROBOTLARI iLE SOHBET PAZARLAMASI:
BIiBLIYOMETRIK BiR ANALIiZ

ibrahim Halil EFENDiOGLU*

OZET

Yapay zeka ile 6n plana c¢ikan sohbet robotlari, isletmelerin miisterilerle olan etkilesimini yeniden
sekillendirmistir. Yapay zeka teknolojilerindeki ilerlemeler, sohbet robotlarinin insan duygularini
anlama ve yorumlama yeteneklerini artirarak miisteri deneyimlerini iyilestirmektedir. Boylelikle
isletmeler pazarlama stratejilerini veriye dayali hale getirmekte ve operasyonel verimliliklerini
artirmaktadir. Bu arastirmanin amaci, sohbet pazarlamasi ve yapay zeka destekli sohbet botlar
literatiiriiniin  kapsamli bir bibliyometrik incelemesini yapmaktir. Bu amacgla Web of Science
veritabaninda, “sohbet pazarlamasi” ve *“sohbet robotlar1” terimleri ile arama yapilmis ve 1994 ile 2024
yillar1 arasindaki 212 yaym incelenmistir. Bulgular, 6zellikle 2015'ten sonra yayin sayisinin siirekli
arttigini ve yillik %8,64 gibi dikkate deger bir biiyiime oran1 oldugunu gostermektedir. Bununla birlikte
yayinlara, belge basina ortalama 22.07 atif yapilmustir. En ¢ok atif yapilan dergi, 357 atif ile "Computers
in Human Behavior"dir. Diger taraftan ABD, 143 yayin ile bu konulardaki yayinlar ile lider {ilke
konumundadir ve onu 78 yayin ile Birlesik Krallik izlemektedir. Ayrica uluslararas: ortak yazarlik orani
%33.49 olarak bulunmus, arastirmalarin genis bir cografi alana yayildigi ve uluslararasi igbirliklerinin
hizla arttig1 goriilmiistiir. Bu arastirma, konunun yillar i¢inde roliinii anlamak i¢in bir temel olusturmakta
ve gelecekte bu konularda calisacak arastirmacilar i¢in bir yol haritast sunmaktadir.

Anahtar Kelimeler: Sohbet Pazarlamasi, Sohbet Robotlari, Bibliyometrik Analiz
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CONVERSATIONAL MARKETING WITH AI-POWERED CHATBOTS: ABIBLIOMETRIC
ANALYSIS

ibrahim Halil EFENDiOGLU*

ABSTRACT

Artificial intelligence-powered chatbots have reshaped the interaction between businesses and their
customers. Advances in Al technology enhance the ability of chatbots to understand and interpret human
emotions, thereby improving customer experiences. Consequently, businesses can make their marketing
strategies data-driven and increase operational efficiency. This study aims to conduct a comprehensive
bibliometric analysis of the literature on conversational marketing and Al-powered chatbots. To this
end, a search was conducted in the Web of Science database using the terms "conversational marketing"
and "chatbots," examining 212 publications between 1994 and 2024. The findings indicate that the
number of publications has continuously increased, particularly after 2015, with a remarkable annual
growth rate of 8.64%. Additionally, publications received an average of 22.07 citations per document.
The most cited journal is "Computers in Human Behavior," with 357 citations. Furthermore, the United
States leads with 143 publications on these topics, followed by the United Kingdom with 78
publications. The international co-authorship rate was 33.49%, highlighting the wide geographical
distribution of research and the rapid increase in international collaborations. This study provides a
foundation for understanding the role of this topic over the years and offers a roadmap for future
researchers in this field.

Keywords: Conversational Marketing, Chatbots, Bibliometric Analysis
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EKONOMIK DALGALANMA VE SALGIN DONEMINE ILiSKIN TURKIYE MERKEZ
BANKASINA AIT BAGIMSIZ DENETCi GORUSLERININ ANALIZi

Selin COSKUN!

OZET

Diinya genelinde tiim merkez bankalarinin isleyis mekanizmalarinin altindaki temel dayanak noktasi
alman kararlarin bagimsiz olmasidir. Bununla birlikte merkez bankalar1 karar alma siireclerinde
mevcut uygulanan ekonomi politikalarint géz oniinde bulundurmaktadir. Diger yandan merkez
banklarinin da isleyis siirecleri yasal mevzuat hiikiimlerine gore ve muhasebe uygulamalart ile
standartlar1 gercevesinde bagimsiz denetim tarafindan denetlenmekte ve denet¢i goriisleri ile birlikte
aciklanmaktadir. Bu calismada temel amag¢ Tirkiye’de merkez bankasi igin verilen denetgi
gorlislerinin zaman igerisinde seyrini ortaya koymaktir. Ayni zamanda ekonomik dalgalanmalarin
oldugu, siyasi olaylarin arttig1 ve salgin déneminde merkez bankalarma verilen bagimsiz denetci
goriislerinin arastirilmasidir. Bu cer¢evede galismada 5 donem belirlenmistir. Birinci donem dalgali
kura gegcilen 2001 yil1 ile koalisyon hiikiimetlerinden sonra is basina gelen hiikiimetlerin ilk icraat
donemlerini kapsayan 2007 yili arasinda yasanan ekonomik ve siyasal dénemdir. Ikinci donem ise
diinya genelinde baslayan 2008 ekonomik kriz dénemi ile 2013 yillar1 arasindadir. Ugiincii dénem ise
Tiirkiye’de referandum, ve yonetim sekli degisimi donemini kapsayan 2014 ile 2018 yillan
arasindadir. Dordiincii donem ise salgin donemi oncesi olan 2019 ile salginin yasandigi 2022 yillar
arasindadir. Besinci donem ise salginin ardindan baslayan yiiksek enflasyon donemi ve oynak kur
hareketlerinin oldugu 2022-2023 yillaridir. Calismanin amact dogrultusunda Tiirkiye Cumbhuriyeti
merkez bankasina ait 2001 -2023 yillar1 arasindaki bagimsiz denetci raporlar igerik analizi yontemi ile
incelenerek karsilastirilmistir. Denetei raporlart merkez bankasinin web sayfasindan temin edilmistir.
Calisma sonucunda incelenen tiim yillar i¢in bagimsiz denetgiler tarafindan olumlu goriis bildirildigi
goriilmiistlir. Denetim faaliyetlerinin 2001 ile 2023 yillart arasinda 4 biiyiik denetim firmasi tarafindan
yerine getirildigi, en c¢ok bagimsiz denetim faaliyetinin Deloitte firmas1 tarafindan yapildig
belirlenmistir. Arastirmada belirlenen donemler olan 2005, 2011, 2018 ve 2023 denet¢i degisikligi
yapilan yillar olarak tespit edilmistir. Bagimsiz denetim faaliyetini yerine getiren sorumlu kadin
denet¢i orani ise incelenen yillarda % 60 olarak tespit edilmistir.

Anahtar Kelimeler: Merkez Bankasi, Bagimsiz Denetim Raporlari, Bagimsiz Denetci Goriisleri
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ANALYSIS OF INDEPENDENT AUDITOR OPINIONS OF THE CENTRAL BANK OF
TURKIYE ON ECONOMIC FLUCTUATION AND EPIDEMIC PERIOD

Selin COSKUN!

ABSTRACT

The fundamental basis behind the functioning mechanisms of all central banks around the world is the
independence of the decisions taken. However, central banks take into consideration the currently
implemented economic policies in their decision-making processes. On the other hand, the operating
processes of central banks are audited by independent auditing in accordance with the legal regulations
and within the framework of accounting practices and standards, and are disclosed with the auditor's
opinions. The main purpose of this study is to reveal the course of auditor opinions given for the
central bank in Turkey over time. It is also an investigation of independent auditor opinions given to
central banks during the period of economic fluctuations, increased political events and the epidemic.
In this context, five periods were determined in the study. The first period is the economic and
political period between 2001 and 2007, when the floating exchange rate was introduced, which
covers the first periods of action of the governments that came to power after the coalition
governments. The second period is between 2008 and 2013, the economic crisis that started
worldwide. The third period is between 2014 and 2018, covering the period of referendum and change
of governing style in Turkey. The fourth period is between 2019, before the epidemic, and 2022, when
the epidemic occurred. The fifth period is 2022-2023, when there is a period of high inflation and
volatile exchange rate movements that started after the epidemic. For the purpose of the study,
independent auditor reports of the central bank of the Republic of Turkey between 2001 and 2023
were examined and compared using the content analysis method. Independent auditor reports were
obtained from the website of the central bank. As a result of the study, it was seen that positive
opinions were disclosed by independent auditors for all years investigated. It was determined that audit
activities were carried out by Big 4 audit firms between 2001 and 2023, and the most independent
audit activities were carried out by Deloitte. The periods determined in the research, 2005, 2011, 2018
and 2023, were determined as the years when the auditor was changed. The rate of responsible female
auditors performing independent audit activities was determined to be 60% in the years examined.

Keywords: Central Bank, Independent Audit Reports, Independent Auditor Opinions
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DIJITAL ZIHNIYET: CALISANLAR VE ISYERLERi ACISINDAN BIiR YAKLASIM

Abdullah Ziibeyr AKMAN!

OZET

"Dijital zihniyet" kavrami, genel olarak c¢alisanlarin ve igyerlerinin dijital doniligiim siirecinde
benimsedikleri bilissel siirecleri ve davranislar1 ifade etmektedir. Dijital zihniyet, teknolojik
yeniliklere uyum saglama, dijital araglar1 ve platformlar1 etkin bir sekilde kullanma, veriye dayal
kararlar alma ve dijital diinyada ortaya ¢ikan firsatlar1 ve tehditleri kavrama kapasitesini ortaya koyan
bir dizi kavramlardan olugmaktadir. Bu kavram, c¢alisanlarin ve isyerlerinin dijital ¢agda basarili
olabilmeleri i¢in istiinde durmalar1 ve dnem vermeleri gereken kavramlardan birisidir. Bu baglamda
calismanin amaci, galisanlar ve igyerleri agisindan dijital zihniyet anlayisinin ortaya cikartilmasi,
bunlarin orgiitlere etkisi yasanan bu durumun orgiitlerin degisim ve doniisiimlerinde oynadig roli
ortaya koymaktir.

Bu bildiri, is diinyasinda dijital zihniyetin 6nemini vurgulamis ve calisanlar ile is yerlerinin bu
doniisiime nasil uyum saglayabilecegini ele almistir. Gelecekte basarili olmak igin, is yerlerinin
dijitallesme siirecini destekleyen politikalar1 benimsemesi ve calisanlarin dijital becerilerini
gelistirmesi gerekmektedir. Dijital zihniyet, bireylerin ve organizasyonlarin dijital ¢aga uyum
saglamalar1 ve bu siirecte basarili olmalari igin kritik bir faktordiir. Bu baglamda kavram temel olarak
su unsurlar icerir; teknolojik gelismelere acik ve merakli olmak, degisime uyum saglama yetenegi,
yeni firsatlar1 kesfetmek ve kullanmak, verilere dayali karar alma aliskanligi, is modellerini ve
stirecleri dijitallestirme egilimi, yenilik¢i ve yaratici diisiinme, is birligi ve ag olusturma becerileri.
Calisma kapsaminda arastirma yontemi olarak nitel yontemlerden gorlisme teknigi kullanilacaktir. Bu
kapsamda amagh 6rneklem kapsaminda secilecek 12 kisiyle goriismeler gerceklestirilecektir. Daha
sonra elde edilen veriler, MAXQDA 20 programinda analiz edilecektir.

Anahtar Kelimeler: Dijital Zihniyet, Dijital Doniisiim, Calisanlar, isyeri, Sosyo-Teknik Sistemler
Teorisi
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DIGITAL MINDSET: AN APPROACH FROM THE PERSPECTIVE OF EMPLOYEES AND
THE WORKPLACES

Abdullah Ziibeyr AKMAN!

ABSTRACT

The concept of a "digital mindset" refers to the cognitive processes and behaviors that employees and
workplaces in general adopt in the context of digital transformation. A digital mindset is comprised of
a set of concepts that demonstrate an individual's capacity to adapt to technological innovations, utilize
digital tools and platforms in an effective manner, make data-driven decisions, and comprehend the
opportunities and threats that emerge in the digital realm. This concept is one that employees and
workplaces would be well advised to prioritize to ensure success in the digital age. The objective of
this study is to elucidate the comprehension of the digital mindset among employees and workplaces,
its influence on organizational dynamics, and its role in facilitating change and transformation within
organizations.

This study underscores the significance of a digital mindset in the business realm and elucidates how
employees and workplaces can adapt to this transformation. To ensure future success, workplaces
must implement policies that facilitate the digitalization process and cultivate employees' digital
competencies. A digital mindset is a critical factor for both individuals and organizations to adapt to
and thrive in the digital age. In this context, the concept is comprised of the following elements: an
openness and curiosity about technological developments, the capacity to adapt to change, the ability
to identify and utilize new opportunities, the inclination to make decisions based on data, the
proclivity to digitize business models and processes, innovative and creative thinking, and
collaboration and networking skills.

In the context of this study, an interview technique from qualitative research methods will be
employed as a research method. Purposive sampling will be used to select 12 individuals to be
interviewed. The data obtained will then be analyzed using the MAXQDA 20 program.

Keywords: Digital Mindset, Digital Transformation, Employees, Workplace, Socio-Technical
Systems Theory
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ISLETMELERIN DiJITAL OLGUNLUK SEVIYELERININ ORGUT KULTURU
TiPLERINE YANSIMALARI

irem HORUZ!
Tugba CICEK 2
Yunus Emre TASGIT?

OZET

Isletmelerin degisimleri kabullenme ve uyum durumlar: 6rgiitsel kiiltiirlerine bagh olarak sekillendigi
varsayimindan hareketle dijital olgunluga ulagsma siirecinde de orgut kiltlirinin yasamsal 6neme sahip
bir unsur oldugu soylenebilir. Bireysel yasamin sirdirulmesinde ¢evreye uyum saglama durumu ve
hizina iliskin zorunluluk tezi/metaforu bu baglamda isletmeler i¢inde gecerli sayilabilir. Dolayisiyla
isletmelerin varliklarini siirdiiriilebilmeleri, gelisimlerini saglayarak rekabet {istiinliigii elde edebilmeleri
noktasinda, dijital olgunluk ve orgiit kiltirti olgularinin birlikte ele alinmasi kavramsal anlamda
biitiinciil bir degerledirme yapmaya imkan taniyacaktir.

Bu arastirma isletmelerin dijital olgunluk seviyelerinin orgiit kiiltiirii tipleri tizerindeki yansimalarini
incelemeyi amaglamaktadir. Bu dogrultuda dijital olgunluk seviyeleri: diisiik farkindalik ve yiiksek
farkindalik olmak tizere iki boyut tizerinden degerlendirilirken; orgiit kiiltiirii tipleri olarak: klan kiiltiir,
pazar kiiltiirli, hiyerarsi kiiltiirii ve adhokrasi kiiltiirii incelemeye konu edilmistir. Arastirmada nicel
arastirma yontemi kullanilmis ve veriler anket teknigi ile elde edilmistir. Devam etmekte olan bir
arastirmanin ilk verilerini temsil eden ve isletmelerin egilimlerini tespit etmeyi amaglayan bu ¢alismada
80 kisiden toplanan veriler analizlere tabi tutulmustur. Yapilan betimleyici istatistikler sonucunda
firmalarin en ¢ok klan kiiltiirlinde yogunlastigi ve dijital olgunluk agisindan ise diisiik ve yliksek
farkindalik diizeylerinin firmalarda esit oranda dagildig1 goriilmektedir. Firmalarin dijital olgunluktaki
farkindalik seviyelerine gore kiiltiirlerinin farklilasip farklilasmadiginin ortaya konulmasi amaciyla
gercgeklestirilen T-testi sonucunda pazar kiiltiirii, adhokrasi kiiltiirii ve hiyerarsi kiiltiiriinde anlaml1 bir
farklihigin gergeklestigi belirlenmistir. Bu bulgular ¢ergevesinde dijital olgunluk diizeyi ile 6rgut kultlrd
arasinda karsilikli bir etkilesim oldugu savunulabilir.
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REFLECTIONS OF DIGITAL MATURITY LEVELS OF BUSINESSES ON
ORGANIZATIONAL CULTURE TYPES

Irem HORUZ!
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Yunus Emre TASGIT?

ABSTRACT

Based on the assumption that the acceptance and adaptation of businesses to changes are shaped by their
organizational culture, it can be said that organizational culture is a vital element in the process of
reaching digital maturity. The necessity thesis/metaphor regarding the status and speed of adaptation to
the environment in the maintenance of individual life can be considered valid for businesses in this
context. Therefore, in order for businesses to sustain their existence and achieve competitive advantage
by ensuring their development, considering the concepts of digital maturity and organizational culture
together will allow for a holistic evaluation in a conceptual sense.

This research aims to examine the reflections of digital maturity levels of businesses on organizational
culture types. In this direction, while digital maturity levels are evaluated in two dimensions as low
awareness and high awareness; clan culture, market culture, hierarchy culture and adhocracy culture are
examined as organizational culture types. Quantitative research method was used in the research and
data was obtained by survey technique. In this study, which represents the first data of an ongoing
research and aims to determine the tendencies of businesses, data collected from 80 people were
subjected to analysis. As a result of the descriptive statistics, it is seen that the businesses are mostly
concentrated in clan culture and in terms of digital maturity, low and high awareness levels are equally
distributed in the businesses. As a result of the T-test conducted to reveal whether the cultures of the
businesses differ according to their awareness levels in digital maturity, it was determined that a
significant difference occurred in market culture, adhocracy culture and hierarchy culture. Within the
framework of these findings, it can be argued that there is a mutual interaction between the level of
digital maturity and organizational culture.

Keywords: Business, Digitalization, Digital Maturity Levels, Organizational Culture Types
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CULTURAL SUSTAINABILITY WITHIN THE SCOPE OF CULTURAL AND CREATIVE
INDUSTRIES: A MUSEUM MARKETING ORIENTED PERSPECTIVE

Aylin Ecem GURSEN*

ABSTRACT

Sustainability is widely recognized as one of the most pressing issues of our time. However, the omission
of cultural sustainability from the discourse suggests that the three fundamental pillars of
sustainability—environmental, economic, and social—remain incomplete. Indeed, the literature
indicates that, especially when examining the issue within the context of the creative and cultural
industries, culture can be considered as a fourth pillar alongside the traditional three dimensions.
However, sustainability, especially cultural sustainability, has received limited attention in both general
discourse and specifically within cultural and creative industries and museums. Based on this premise,
this study elaborates sustainability, with a particular emphasis on cultural sustainability, in the context
of museums. Within this framework, the study first explores the relationship between culture, creative
industries, and sustainability, with a particular focus on cultural sustainability. Subsequently, the study
addresses sustainability in museums through the lens of museum marketing. Finally, it clarifies the
concept of sustainability within the context of the cultural and creative economy. Ultimately, it is
demonstrated that cultural sustainability should be regarded as equally important and prioritized
alongside the other three key pillars of sustainability. This approach offers substantial opportunities for
advancing activities in the creative and cultural industries, shaping public policies, and achieving
sustainable development goals. This situation has been elucidated both from the perspective of business
agendas and museum marketing activities, as well as within the framework of public policies from the
standpoint of government and local authorities. The results are expected to provide a framework for
future academic research and the development of applications in the cultural and creative industries.

Keywords: Cultural Sustainability, Cultural and Creative Industries, Orange (Creative) Economy,
Museum Marketing, Responsible Marketing
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ISLETMELERDE YAPAY ZEKA ALTYAPI HAZIRLIKLARININ OLCULMESINE
YONELIK BiR CALISMA

Can Burak NALBANTOGLU*
Ali Korhan OZEN?
Arzu SERT OZEN?

OZET

Yapay Zekaya Hazirlik Cercevesi, kuruluslarin Yapay Zeka (Al) teknolojilerini etkin bir sekilde
benimseme ve entegrasyon kapasitelerini degerlendirmelerine ve gelistirmelerine yardimci olmak igin
tasarlanmig bir modeldir. YZ'nin bu doniisiimdeki rolii, gorevleri otomatiklestirmeyi, karar vermeyi
iyilestirmeyi ve yenilik¢i ¢cozlimler sunmay1, bdylece is siireclerini optimize etmeyi ve onlar1 daha
verimli ve pazar taleplerine duyarli hale getirmeyi igermektedir. Yapay zekaya hazirlik ¢ergevesinin
dort temel boyutu bulunmaktadir. Teknoloji boyutu, bir kurulusun yapay zeka (YZ) dagitimim
desteklemek icin sahip oldugu teknolojik yetenekler ve altyapiya odaklanir. Faaliyetler boyutu, YZ
teknolojilerini etkin bir sekilde kullanmak igin gerekli olan kurumsal siirecleri ve uygulamalari inceler.
Siirlar boyutu, YZ'nin dis paydaslarla ve genel ekosistemle etkilesimleri nasil etkileyebilecegi de dahil
olmak ftizere kurumsal sinirlara bakar. Hedefler boyutu ise, kurulusun hedeflerinin YZ'nin potansiyel
faydalari ile ne kadar uyumlu oldugunu ve YZ'nin bu hedeflere ulagmada saglayabilecegi katma degeri
degerlendirir. YZ’nin hizmet sektoriintin genelinde nasil algilandigina ve gelecekte nasil bir kullanim
alanina sahip olacagma iliskin bakis a¢is1 kazanilmasi amaglanmistir. Bu kapsamda, hizmet sektorii
igerisinde farkli faaliyet alanlarina sahip firmalarda ¢alisan, orta ve iist diizey yoneticilerden (N=149)
toplanan anketler sektor diizeyine kiimelenerek, her bir boyutun ortalamasi almnustir. Istanbul'da
calisan, hizmet sektorii icerisinde farkli faaliyet alanlarma sahip firmalarda gérev yapan orta ve iist
diizey yoneticilerden olusan bu grup, sektordeki dijital doniisiim siireglerini ve yapay zeka
entegrasyonunu en iyi degerlendirebilecek kisilerden olusmaktadir. Orta ve list diizey yoneticilerin bu
tir stratejik kararlarin alinmasinda ve teknolojik adaptasyon siireglerinde kritik rol oynadigi
diistiniilirse, bu orneklemin, ¢alisma igin yeterli bir temsiliyet sagladigi soylenebilir. Elde edilen
bulgular, sektordeki yoneticilerin hizmet sektoriindeki teknoloji durumundan ve gelecekteki yeni
teknolojilerin saglamasi muhtemel katma deger potansiyelinden yararlanma becerisini orta seviyede
gordiiklerini gostermektedir. Benzer sekilde sektordeki yoneticilerin, YZ'nin mevcut ve gelecekteki
orgiitsel faaliyetleri destekleme ve bu faaliyetlerle iligki kurma bigimlerini orta seviyede gérmektedirler.
Ayrica YZ'nin orgiitsel sinirlar ve hedeflere destegi ve bunlarla iliskilerinin orta seviyede olduklarini
diisiinmektedirler.
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ABSTRACT

The Al Readiness Framework is a model designed to help organizations assess and improve their
capacity to effectively adopt and integrate Artificial Intelligence (Al) technologies. Al's role in this
transformation includes automating tasks, improving decision-making and delivering innovative
solutions, thus optimizing business processes and making them more efficient and responsive to market
demands. The Al readiness framework has four key dimensions. The technology dimension focuses on
the technological capabilities and infrastructure an organization has in place to support the deployment
of artificial intelligence (Al). The activities dimension examines the organizational processes and
practices required to effectively use Al technologies. The Boundaries dimension looks at organizational
boundaries, including how Al may affect interactions with external stakeholders and the overall
ecosystem. The objectives dimension assesses how well the organization’s objectives are aligned with
the potential benefits of Al and the added value Al can bring in achieving these objectives. It is aimed
to gain a perspective on how Al is perceived throughout the service sector and how it will be used in the
future. In this context, the questionnaires collected from middle and senior managers (N=149) working
in companies with different fields of activity in the service sector were clustered at the sector level and
the average of each dimension was taken. This group, which consists of middle and senior managers
working in companies with different fields of activity in the service sector, working in Istanbul, consists
of people who can best evaluate the digital transformation processes and artificial intelligence
integration in the sector. Considering that middle and senior managers play a critical role in making
such strategic decisions and technological adaptation processes, it can be said that this sample provides
a sufficient representation for the study. The findings indicate that the managers in the sector see the
ability to utilize the state of technology in the service sector and the potential value-added potential of
future new technologies at a medium level. Similarly, the managers in the sector see the ways in which
Al supports and relates to current and future organizational activities at a medium level. They also
consider Al's support for and relationship with organizational boundaries and goals to be moderate.
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ANNELERIN BAKIS ACISIYLA COCUKLARIN ATISTIRMALIK URUNLERI TUKETIM
EGILIMLERI UZERINE BiR ARASTIRMA

Asiye Seyma ERDEM!
Tugba KILICER?

OZET

Bu arastirmanin amaci 2 ile 14 yas arasindaki ¢ocuklarin atistirmalik iiriinleri tiiketim egilimlerini
annelerin bakis acistyla ortaya ¢ikarmaktir. Calisma nicel arastirma metodolojisinden yararlanilarak
kurgulanmistir. Arastirma yaklagimi olarak tanimlayici arastirma yaklasimindan yararlanilmistir.
Aragtirmanin evreni 2 ile 14 yas arasi ¢ocugu olan annelerden olusmaktadir. Evrenin gergevesini
belirlemenin zorlugu géz oniinde bulundurularak 6rneklem se¢cme yoluna gidilmistir. Arastirmada
yargisal ornekleme tekniginden yararlanilarak 2 ile 14 yas arasit ¢cocugu olan annelere ulasilmustir.
Aragtirmada katilimcilarin genel tercihlerini ve egilimlerini belirlemek icin veri toplama teknigi olarak
¢evrim i¢i anket tekniginden yararlanilmistir. Veri toplama aracinda ¢ocuklarin atigtirmalik tir{inleri
tikketme egilimlerini belirlemeyi amaclayan 25 adet Likert tipli ifade gelistirilmistir. Ayrica
katilimeilarin demografik 6zelliklerini ve atistirmalik triinleri satin alma tercihlerini belirlemeyi
amaglayan kapali uglu sorulara yer verilmistir. Arastirmada 6rneklem biiyiikligii belirlenirken toplam
ifade sayisinin en az bes kati bir 6rnekleme ulagsma (Hair, Black, William, Babin ve Anderson, 2014)
kriteri gz oniinde bulundurulmus ve toplam 203 katilimerya ulasilmustir. Veriler SPSS 24.0 programi
kullanilarak analiz edilmistir. Verilerin analizinde agiklayici faktdr analizinden, giivenilirlik katsayisi
hesaplamasindan ve betimsel istatistiklerden yararlanilmistir.

Katilimcilarin demografik 6zellikleri incelendiginde yas agisindan 36 ile 45 yas arasindaki kadinlarin,
egitim acisindan {niversite mezunlariin, meslek agisindan ev kadinlarinin agirlikta oldugu
goriilmektedir. Katilimcilarin dortte ticline gore ambalajli gida iiriinleri satin alirken dikkat ettikleri en
onemli kriterler, saglikla ilgili bir yararinin olmasi ve igeriginde katki maddesinin olmamasidir.
Katilimcilarin en ¢ok satin aldigi atistirmalik {irtinler, ¢ikolata ve hazir dondurmadir. Ara sira satin aldig
iriinler ise biskiivi, gofret, kraker ve cipstir. Yap1 gegerliligini test etmek i¢in yapilan agiklayici faktor
analizi sonucunda ulagilan bulgular, atistirmalik tiiketim egilimlerinin bes faktorlii bir yapidan
olustugunu gostermektedir. Bu faktorler; saglikli atistirmaliklar tiikketmeye tesvik etme, sagliksiz
atistirmaliklar tiikketmeye izin verme, sagliksiz atistirmalik tliketmeye izin vermeme, sagliksiz
atistirmalik tiiketmeye sinir koyma ve okulda sagliksiz atigtirmalik tiikketimi olarak adlandirilmistir. Bu
faktorler icerisinde katilimeilar en ¢ok cocugunu saglikli atigtirmaliklar titketmeye tesvik etmeye 6nem
vermektedir. Katilime1r anneler ¢ocuklarmin sagliksiz atistirmalik triinleri tiiketmelerine yiiksek
diizeyde simnir koymaktadir. Katilimeilar ¢ocuklarmin sagliksiz atistirmaliklar tiiketmelerine diisiik
diizeyde izin vermektedir. Katilimci annelerin ¢ocuguna saglikli atistirmaliklarin faydalarini anlatmaya,
evde saglikli atistirmalik hazirlamaya, ana ogiinlerde dengeli, diizenli beslenip rol model olmaya ve
saglikl atistirmaliklar1 okul ¢antasina koymaya yiiksek diizeyde 6nem verdikleri anlagilmaktadir.
Anahtar Kelimeler: Atistirmalik {iriin tiiketimi, Tiiketimde annenin rolii, Cocuk tiiketici

Calisma Alani: Kongre ana alanlarindan en ¢ok iki tanesi secilmelidir.
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A RESEARCH ON CHILDREN'S CONSUMPTION TENDENCIES OF SNACK PRODUCTS
FROM THE PERSPECTIVE OF MOTHERS

Asiye Seyma ERDEM!
Tugba KILICER?

ABSTRACT

The aim of this study is to determine the snack product consumption trends of children between the ages
of 2 and 14 from the perspective of mothers. The study was designed using quantitative research
methodology. The descriptive research approach was used as the research approach. The population of
the study consists of mothers with children between the ages of 2 and 14. Considering the difficulty of
determining the framework of the population, a sample selection method was used. In the study, mothers
with children between the ages of 2 and 14 were reached using the judgmental sampling technique.

In the study, an online survey technique was used as a data collection technique to determine the general
preferences and tendencies of the participants. 25 Likert-type items were developed in the questionnaire
to determine the tendency of children to consume snack products. In addition, closed-ended questions
were included to determine the demographic characteristics of the participants and their preferences for
purchasing snack products. When determining the sample size in the study, the criterion of reaching a
sample of at least five times the total number of items (Hair, Black, William, Babin, & Anderson, 2014)
was taken into consideration and a total of 203 participants were reached. The data were analyzed using
the SPSS 24.0 program. Explanatory factor analysis, reliability coefficient and descriptive statistics were
used in the analysis of the data.

When the demographic characteristics of the participants are examined, it is seen that women between
the ages of 36 and 45 are predominant in terms of age, university graduates in terms of education and
housewives in terms of profession. According to three-quarters of the participants, it is very important
for packaged food products to have a health benefit and not contain additives when purchasing them.
The snack products that the participants frequently buy the most are chocolate and packaged ice cream.
The products they occasionally buy are cookies, wafers, crackers and chips. The findings obtained as a
result of the explanatory factor analysis conducted to test the construct validity show that snack
consumption tendencies consist of a five-factor structure. These factors are named as encouraging
healthy snacks, allowing unhealthy snacks, not allowing unhealthy snacks, setting limits on unhealthy
snack consumption and unhealthy snack consumption at school. Among these factors, the participants
attach the most importance to encouraging their children to consume healthy snacks. Participating
mothers set high limits on their children's consumption of unhealthy snack products. Participants allow
their children to consume unhealthy snacks at a low level. It is understood that participating mothers
attach great importance to explaining the benefits of healthy snacks to their children, preparing healthy
snacks at home, being a role model by eating balanced and regular meals at main meals, and putting
healthy snacks in school bags.

Keywords: Snack Product Consumption, The Role of Mother in Consumption, Child Consumer
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SOSYAL SORUMLU TUKETIM DAVRANISI VE MODA YASAM TARZININ YERLIi URUN
SATIN ALMA NiYETI UZERINDEKI ETKIiSININ INCELENMESI

Muhammed Enes SAYIN?!

OZET

Yerli iiriin tercihi tiiketicilerin satin aldigi veya satin alma niyetinde oldugu iiriin ve hizmetlerde
bulunduklar iilke sinirlari icinde ve kendi iilke imkanlariyla (sermaye, isgiicli, hammadde gibi) {iretilen
iiriin ve hizmetleri tercih etmesi anlamina gelmektedir. Tiiketiciler gerek milliyet¢i duygular, gerek
siyasi ya da kiiltiirel sebepler gerekse savas ve ekonomik kriz gibi sebeplerle yerli tiriinleri almay1 tercih
etmektedirler. Ote yandan tiiketicinin satin alma kararlarin1 vermede onu etkileyen baska etkenler de
bulunmaktadir. Bunlardan biri satin alma ya da genel olarak tiiketim davraniglarinda sosyal sorumlu
tiketim davranisidir. Kaynaklarin kullaniminda siirdiiriilebilirligi temel alan, dogal ¢evreye verilen
zararl minimize eden yontemleri arayan tiiketim sekli olarak tanimlanabilen sosyal sorumlu tiiketim
davranisi tiiketiciyi en ideal iiriinii aramaya, bulmaya ve satin almaya itmektedir. Bunun yaninda
titketicilerin moda tutumlar satin alma davranisim etkileyen bir diger kavramdir. Moda toplumun belirli
bir zaman diliminde tercih ettigi giyim, aksesuar, sag stili, makyaj, yasam tarzi ve bunun gibi diger
estetik secimleri ifade etmektedir. Bu ¢alismada tiiketicilerin sosyal sorumlu tiikketim davranislar ile
moda yasam tarzlarmin yerli tiretim Urtinleri satin alma niyeti tizerindeki etkisinin ortaya cikartilmasi
amaglanmaktadir. Calismada anket teknigi yardimiyla veri toplanmasi planlanmaktadir. Bu kapsamda
olusturulan anket formunda John Antil tarafindan gelistirilen sosyal sorumlu tiiketim davranisi 6lgegi,
Cagan ve Oztiirk tarafindan gelistirilen moda yasam tarz1 6lcegi kullanilacaktir. Ayrica yerli iiriin satin
alma niyetini 6l¢meye yonelik sorular anket formunda yer alacaktir. Toplanacak verilerle sosyal sorumlu
tilketim davrams1 ve marka sadakati ile yerli {irlin tercihi arasmdaki iliski SPSS paket programi
araciligiyla test edilecektir.

Anahtar Kelimeler: Tiiketici Davranisi, Sosyal Sorumlu Tiiketim, Moda, Yerli Uriin
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EXAMINING THE EFFECT OF SOCIALLY RESPONSIBLE CONSUMPTION BEHAVIOR
AND FASHION LIFESTYLE ON THE INTENTION TO PURCHASE DOMESTIC
PRODUCTS

Muhammed Enes SAYIN!

ABSTRACT

Domestic product preference means that consumers prefer products and services that are produced
within the borders of the country they are in and with their own country's resources (such as capital,
labor force, raw materials). Consumers prefer to buy domestic products due to reasons such as nationalist
feelings, political or cultural reasons, or war and economic crisis. On the other hand, there are other
factors that affect the consumer in making purchasing decisions. One of these is socially responsible
consumption behavior in purchasing or consumption behavior in general. Socially responsible
consumption behavior, which can be defined as a form of consumption that is based on sustainability in
the use of resources and seeks methods that minimize the damage to the natural environment, pushes
the consumer to search, find and purchase the most ideal product. In addition, consumers' fashion
attitudes are another concept that affects purchasing behavior. Fashion refers to clothing, accessories,
hair style, make-up, lifestyle and other aesthetic choices preferred by society in a certain period of time.
This study aims to reveal the effect of consumers' socially responsible consumption behaviors and
fashion lifestyles on their intention to purchase domestically produced products. In the study, it is
planned to collect data with the help of survey technique. In the survey form created in this context, the
socially responsible consumption behavior scale developed by John Antil and the fashion lifestyle scale
developed by Cagan and Oztiirk will be used. Additionally, questions to measure the intention to
purchase domestic products will be included in the survey form. With the data to be collected, the
relationship between socially responsible consumption behavior, brand loyalty and domestic product
preference will be tested through the SPSS package program.

Keywords: Consumer Behavior, Socially Responsible Consumption, Fashion, Domestic Product
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MESLEKIi EGITIMDE DiJITALLESME VE YENi YAKLASIMLAR: AKADEMISYEN
GORUSLERI BAGLAMINDA OZEL GUVENLIK EGIiTiMiNiN GELECEGI VE
METAVERSE

Ali YAGCI
Ali Davut ALKAN?

OZET

Metaverse, sanal gergeklik (VR), artirilmis gergeklik (AR), simiilasyon ve ikinci yagam uygulamalart
egitimde giderek yayginlagmaktadir. Bu teknolojiler, 6grencilere gercek hayattaki risklere girmeden
farkl1 senaryolar1 deneyimleme firsat1 sunar. Ozellikle 6zel giivenlik egitiminde, bu teknolojiler giivenli
ve kontrollii bir ortam saglayarak 6grencilere cesitli giivenlik durumlarim pratik yapma imkani verir.
Ayrica, 6grencilerin sektdrdeki profesyonellerle isbirligi yapmalarina ve ag kurmalarma yardimci
olabilir. VR ve AR gibi araglar, 6grenme deneyimini zenginlestirir ve 6grencilere becerilerini giivenli
bir ortamda uygulama firsat1 sunar. Bu arastirmanin amaci, gelecekte dzel giivenlik egitimi alanina yon
verecek Ogretim elemanlarmin Metaverse’e ve Metaverse’de 6zel giivenlik egitiminin ne sekilde yer
bulacagina iliskin goriislerinin belirlenmesidir. Arastirma, 12 6gretim elemani ile gerceklestirilmistir.
Calismada nitel arastirma yontemi kullanilarak veriler goriisme teknigi ile elde edilmistir. Veriler,
aragtirmacilar tarafindan gelistirilen ve uzman goriileri dogrultusunda revize edilen yar1 yapilandirilmis
goriisme formu aracilifiyla toplanmistir. Calisma siiresince elde edilen veriler nitel veri analizi
yontemiyle incelenmistir. Calisma sonucunda katilimcilarin; Metaverse kavrami, Metaverse’iin 6zel
giivenlik egitiminin gelecegine ve Ozel giivenlik pratiklerine etkileri, Metaverse platformlarinin
kullaniminda yasanabilecek zorluklara yonelik bulgular elde edilmistir.

Anahtar Kelimeler: Metaverse, Ozel Giivenlik, Ozel Giivenlik ve Koruma, Ogretim Elamani
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DIGITALIZATION AND NEW APPROACHES IN VOCATIONAL EDUCATION: THE
FUTURE OF PRIVATE SECURITY EDUCATION AND METAVERSE IN THE CONTEXT
OF ACADEMICIAN VIEWS

Ali YAGCI
Ali Davut ALKAN?

ABSTRACT

Metaverse, virtual reality (VR), augmented reality (AR), simulation and second life applications are
becoming increasingly common in education. These technologies offer students the opportunity to
experience different scenarios without being exposed to real-life risks. Especially in private security
education, these technologies provide a safe and controlled environment, allowing students to practice
various security situations. It can also help students collaborate and network with professionals in the
industry. Tools such as VR and AR enrich the learning experience and give students the opportunity to
practice their skills in a safe environment. The aim of this research is to determine the views of the
lecturers who will shape the field of private security education in the future on the Metaverse and how
private security education will take place in the Metaverse. The research was conducted with 12
lecturers. Qualitative research method was used in the study and data were obtained through interview
technique. The data were collected through a semi-structured interview form developed by the
researchers and revised in line with expert opinions. The data obtained during the study were analyzed
by qualitative data analysis method. As a result of the study, findings were obtained regarding the
concept of Metaverse, the effects of Metaverse on the future of private security education and private
security practices, and the difficulties that may be experienced in the use of Metaverse platforms.

Keywords: Metaverse, Private Security, Private Security and Protection, Teaching Assistant
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KARBON MUHASEBESiI PERPEKTIFINDEN MARDIN ARTUKLU UNiVERSITESI’NIN
KARBON AYAK IZININ HESAPLANMASINA ILiSKIN BIR ARASTIRMA

Mehmet Murat GUTNU?

OZET

Kiiresel 1sinma ve iklim degisikligi, ¢agimizin en biiylik cevresel sorunlari arasinda yer almakta ve bu
sorunlar, insan faaliyetlerinin yol agtig1 sera gazi emisyonlarindan kaynaklanmaktadir. Karbon ayak izi,
bir bireyin, isletmenin veya iiriiniin dogrudan ya da dolayl olarak atmosfere saldigi toplam sera gazi
miktarin1 ifade etmektedir. Genellikle karbondioksit (CO2) cinsinden odlgiilen bu kavram, ¢evresel
stirdiiriilebilirlik agisindan kritik bir gosterge olarak kabul edilmektedir. Bu baglamda, karbon
muhasebesi, bir organizasyonun, iriiniin veya faaliyetin karbon ayak izini hesaplama ve izleme
stirecidir. Karbon muhasebesi, organizasyonlarin sera gazi emisyonlarmni tespit etmelerine, bu
emisyonlar1 yonetmelerine ve azaltma stratejileri gelistirmelerine olanak tanimaktadir. Bu cercevede,
bilimin merkezi olan iiniversitelerin karbon ayak izinin azaltilmasina onciiliikk etmesi degerlidir. Bu
calisma Mardin Artuklu Universitesi’nin karbon ayak izinin hesaplanmasi ve muhasebelestirilmesi
amaciyla yapilmistir. Caligmada nitel arastirma yontemlerinden 6rnek olay yontemi kullanilmustir.
Calismada tniversitenin enerji tilketiminden kaynaklanan (benzin, motorin, LPG, komiir, elektrik)
karbon emisyonu hesaplanmustir. Universitenin birincil karbon ayak izi IPCC Metodolojisi Tier 1
yaklasimiyla hesaplanmistir. Calisma sonucunda Mardin Artuklu Universitesi'nin 2017-2023 yillart
arasinda toplam karbon ayak izi miktar1 1.030.345,63 Ton CO: olarak hesaplanmistir. Bu miktarin %
87’sinin (905.248,38 Ton CO) motorin tiikketiminden kaynaklandigi sonucuna ulagilmustir.

Anahtar Kelimeler: Karbon Muhasebesi, Karbon Ayak izi, Universiteler
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A RESEARCH ON CALCULATION OF CARBON FOOTPRINT OF MARDIN ARTUKLU
UNIVERSITY FROM CARBON ACCOUNTING PERSPECTIVE

Mehmet Murat GUTNU?

ABSTRACT

Global warming and climate change are among the biggest environmental problems of our age, and
these problems are caused by greenhouse gas emissions caused by human activities. Carbon footprint
refers to the total amount of greenhouse gases that an individual, organization or product directly or
indirectly releases into the atmosphere. This concept, usually measured in terms of carbon dioxide
(CO2), is considered a critical indicator in terms of environmental sustainability. In this context, carbon
accounting is the process of calculating and monitoring the carbon footprint of an organization, product
or activity. Carbon accounting allows organizations to identify greenhouse gas emissions, manage these
emissions and develop reduction strategies. In this context, it is valuable for universities, which are
centers of science, to lead in reducing carbon footprints. This study was conducted to calculate and
account for the carbon footprint of Mardin Artuklu University. The case study method, one of the
qualitative research methods, was used in the study. The carbon emissions (gasoline, diesel, fuel-oil,
coal, electricity) resulting from the university's energy consumption were calculated in the study. The
primary carbon footprint of the university was calculated with the IPCC (Intergovernmental Panel on
Climate Change) Methodology Tier 1 approach. As a result of the study, the total carbon footprint of
Mardin Artuklu University between 2017 and 2023 was calculated as 1,030,345.63 tons of CO2. It was
concluded that 87% of this amount (905,248.38 tons of CO2) was caused by diesel consumption.

Keywords: Carbon Accounting, Carbon Footprint, Universities
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“DIJITAL DAYANIKLILIK” UZERINE YAPILMIS ULUSLARARASI CALISMALARIN
BIBLIYOMETRIK ANALIZI

Firat GULTEKIN!

OZET

Dijitallesmenin hizla arttig1 giiniimiizde ister giindelik hayatta olsun ister is hayatinda olsun dijital
araglar siklikla kullanmaktadir. Bu araglarin kisileri tilketmemesi ve yorgun hissettirmemesi i¢in dijital
dayaniklilik olduk¢a dnemli bir konu haline gelmeye baslamistir. Bu ¢alismanin temel amaci da dijital
dayaniklilik konusunda yazilmis Web of Science veri tabanina yansimis uluslararasi makalelerin
bibliyometrik profilini ¢ikarmaktir. Tarama yapilirken anahtar kelimeler olarak "digital resilience
(dijital dayaniklilik) "cyber resilience (siber dayaniklilik) "ve "cyber-resilience (siber-dayaniklilik)"
secilmistir. Hicbir kisitlama yapilmadan ilk taramada bu konuda calisilmis 801 calisma oldugu
gorlilmistiir. Daha sonra calismaya sadece “makale” olma kisit1 getirilmis ve bu say1 432’°ye diigsmiistiir.
Konu ile ilgili yapilan ¢aligsmalar incelenirken; ¢calismalarin yili, bilim daly, tilkesi, en fazla yaym yapan
aragtirmacilari, en fazla atif alan 5 galisma olmak iizere 5 kategoride incelenmistir. Bunlarin yaninda
ortak yazar analizini, yazarlarin atif analizini, anahtar s6zciik analizini yapabilmek ve gorsellestirmek
icin VOSviewer 1.6.18 yazilimi kullanilmistir. Makalelerin, ilk yaym yili 2013’tlir. Konuyla ilgili 94
alanda calisma yapilmistir. “Yonetim ve Isletme” alaninda toplam 55 ¢alisma oldugu belirlenmistir. En
fazla yayin yapan yazarlar Kadobayashi Y.(n=8) ve Zhu Y. (n=8)’dir. En fazla ¢alismanin yapildig: iilke
ise ABD (n=113)’dir. Tiirkiye’den konu ile ilgili yapilan bir calismanin olmadig1 goriilmiistiir.
Bagliginda dijital dayaniklilik olan ve en ¢ok atif alan ¢alismada Jin vd. (2017) tarafinda yapilan caligma
olup 104 atif almigtir. Caligma sonucunda hem ulusal hem de uluslararasi 6zellikle isletme ve yonetim
alanlarinda konu ile ilgili yapilacak ¢alismalara ihtiyac oldugu anlasilmistir.

Anahtar Kelimeler: Dijital Dayaniklilik, Siber Dayaniklilik, Dayaniklilik, Bibliyometrik Analiz
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BIBLIOMETRIC ANALYSIS OF INTERNATIONAL STUDIES ON “DIGITAL
RESILIENCE”

Firat GULTEKIN!

ABSTRACT

In today's rapidly increasing digitalization, we frequently use digital tools in daily and business life. In
order for these tools not to exhaust us and make us feel tired, digital resilience has become a very
important issue. The main purpose of this study is to create a bibliometric profile of international articles
written on the subject of digital resilience and reflected in the Web of Science database. While scanning,
the keywords "digital resilience", "cyber resilience" and "cyber-resilience" were selected. In the first
scan without any restrictions, it was seen that there were 801 studies on this subject. Later, the study
was restricted to being only an "article" and this number was reduced to 432. While examining the
studies on the subject; the studies were examined in 5 categories as year, branch of science, country,
researchers who published the most, and 5 studies that received the most citations. In addition to these,
VOSviewer 1.6.18 software was used to perform and visualize co-author analysis, author citation
analysis, keyword analysis. The first publication year of the articles is 2013. Studies were conducted in
94 fields related to the subject. It was determined that there were a total of 55 studies in the field of
“Management and Business Administration”. The authors who published the most were Kadobayashi
Y. and Zhu Y. (n=8). The country where the most studies were conducted was the USA (n=113). It was
seen that there was no study conducted on the subject from Turkey. The most cited study, which had
digital resilience in its title, was the study conducted by Jin et al. (2017) and received 104 citations. As
a result of the study, it was understood that there was a need for studies on the subject, especially in the
fields of business and management, both nationally and internationally.

Keywords: Digital Resilience, Cyber Resilience, Resilience, Bibliometric Analysis
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META EVRENDE MODA GIiRiSIMCILIiGi

Evrim KABUKCU!

OZET

Girigimcilik, her donem ve her toplumda 6nemini koruyan bir kavram olarak karsimiza ¢ikmaktadir.
Ozellikle giiniimiiz teknolojisindeki hizli gelismelerin etkisi sebebi ile girisimcilik ¢ok daha karmasik
bir kavram haline gelmistir. Yapay zekanin is siireclerinde hizla yer almaya basladig1 gliniimiiz is
diinyasi, girisimcilik modellerini hizla giincellemekte ve yeni girisimcilik tiirlerine adapte olmaya
calismaktadir. Diger endiistrilerde oldugu gibi moda endiistrisinde de internet teknolojilerindeki
gelismeye lodeler] olarak endiistri 4.0 uygulamalari, gecmisteki uygulamalar ile kiyaslanamayacak
derecede biiylik degisimler sunmaya devam etmektedir. Bu siiregte, moda endiistrisi 6zelinde moda
girisimcilerinin  yeniliklere ve c¢evre kosullarina uyum saglamalar1 ve boylece girisimciligin
stirdiiriilebilirligi konusu ¢ok daha 6nemli bir giindem haline gelmistir. Sanal ortamda is yapma durumu,
girisimciler arasinda yayginlastikga sanal ortamlarin da otesine gegmeye yonelik yatirimlar ragbet
gormeye baslamistir. Gelecekte var olabilmek ve gelecegi insa edebilmek icin inovasyon yonlii moda
girisimcileri i¢in meta evrende i yapma durumu ortaya ¢ikmistir. Meta-girisimcilik, sanal siber uzayda
reel isletmelerin konumlanmasi olarak tanimlanabilir. Meta-girisimler; sanal insan, sanal organizasyon
ve sanal senaryolar cevresinde olusmaktadir. Bu baglamda; yeni calisma bigimleri, organizasyon
yapilari, yeni ekonomik lodeler tiim girisimcilik siireglerini degistirmekte ve bunun sonucunda rekabet
kosullar1 da farklilagsmaktadir. Bu ¢alismada, moda girisimcilerinin yeni yatirim alan1 olarak ortaya
cikan meta evren (metaverse) ve moda endustrisindeki meta-girisimcilerin faaliyetlerini 6rnek olaylar
iizerinden incelemek amacglanmaktadir. Boylece girisimciligin yeni yiizii olarak tanimlanabilecek olan
meta-girisimcilik kavrami, moda endiistrisi 6zelinde ele alinacak ve moda endiistrisi 6zelinde gelecek
ongoriimlemeleri yapilacaktir.

Anahtar Kelimeler: Moda Endiistrisi, Meta Evren, Girisimcilik
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FASHION ENTREPRENEURSHIP IN THE METAVERSE

Evrim KABUKCU!

ABSTRACT

Entrepreneurship is a concept that maintains its significance in every period and every society.
Especially due to the impact of rapid developments in today's technology, entrepreneurship has become
a much more complex concept. Today's business world, where artificial intelligence has started to take
its place in business processes, is rapidly updating entrepreneurship models and trying to adapt to new
types of entrepreneurship. As in other industries, in the fashion industry, parallel to the development of
internet technologies, industry 4.0 applications continue to offer major changes that cannot be compared
to past applications. In this process, the adaptation of fashion entrepreneurs to innovations and
environmental conditions and the sustainability of entrepreneurship, specifically in the fashion industry,
have become a much more important agenda. As the situation of doing business in a virtual environment
becomes widespread among entrepreneurs, investments aimed at going beyond virtual environments
have become popular. In order to exist in the future and build the future, the situation of doing business
in the metaverse has emerged for innovation-oriented fashion entrepreneurs. Meta-preneurship can be
defined as the positioning of real businesses in virtual cyberspace. Meta-preneurship is formed around
virtual people, virtual organizations and virtual scenarios. In this context; new working styles,
organizational structures, new economic models change all entrepreneurial processes and as a result,
competition conditions also change. In this study, it is aimed to examine the metaverse that has emerged
as the new investment area of fashion entrepreneurs and the activities of meta-preneurs in the fashion
industry through case studies. Thus, the concept of meta-preneurship, which can be defined as the new
face of entrepreneurship, will be discussed specifically in the fashion industry and future predictions
will be made specifically in the fashion industry.

Keywords: Fashion Industry, Metaverse, Entrepreneurship
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IS YERINDE DiJITAL NEZAKETSIZLIK NEDIiR VE NELERE SEBEP OLUR?
KAVRAMSAL BIR MODEL ONERISI

Zimral GULTEKIN!

OZET

Gilinlimiizde 6zellikle Covid 19 pandemisi etkisi ile is diinyas1 uzaktan ¢alismaya hizl bir gecis yapmis
is yerlerinde iletisimin biiylik bir kismu dijital platformlar araciligryla yapilmaya baslanmistir. Bu durum
is yerlerinde dijital nezaketsizlik kavraminin ne oldugunun yeniden arastirilmasina neden olmustur. Lim
ve Teo, (2009) is yerinde dijital nezaketsizligi “isyerinde karsilikli saygi normlarimi ihlal eden bilgisayar
aracili etkilesimlerde sergilenen iletisimsel davranig" olarak tanimlamislardir. Kavram heniiz 6zellikle
yerli literatiirde beklenen ilgiyi gébrmese de yabanci literatiirde de yeni yeni galisilmaya baslandigi
goriilmiistiir (Or: Shahwar ve Dhar, 2024; Nag vd., 2024). Ozellikle érgiitsel davranis alaninda birgok
tutum ve davranig1 etkileme potansiyeli olan is yerinde dijital nezaketsizlik ile ilgili yapilacak
calismalara ihtiya¢ duyuldugu yapilan literatiir taramasi sonucunda da anlasilmistir. Diinyanin en 6nemli
veri tabanlarindan birisi olan Web of Science’de konu "digital incivility (dijital nezaketsizlik)" ve "cyber
incivility (siber nezaketszilik)" kelimeleri taratildiginda 53 ¢alismanin oldugu goriilmiistiir. Google
akademikte “siber nezaketsizlik” ve ‘“‘dijital nezaketsizlik” seklinde taratildiginda ise sadece 2 ¢aligma
oldugu gorilmistiir. Bu iki calismada Glgek uyarlama galismasidir. Yapilan bu ¢alisma ile is yerinde
dijital nezaketsizlik diger bir adiyla siber nezaketsizlik kavraminin ardillarinin neler olabilecegi yapilan
caligmalar 1s18inda degerlendirilecek olup bir model onerisinde bulunulacaktir. Konunun yerli
literatiirde ¢ok az ¢alisilmig olmasi yapilan bu ¢alismaninda 6nemini artirmaktadir. Bu ¢aligma ile yerli
literatiire katki saglanmak amaglanmustir.
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WHAT IS DIGITAL INCIVILITY IN THE WORKPLACE AND WHAT DOES IT CAUSE?
A CONCEPTUAL MODEL PROPOSAL

Zimral GULTEKIN!

ABSTRACT

Currently, especially with the impact of the Covid 19 pandemic, the business world has made a rapid
transition to remote working, and a large portion of communication in workplaces has begun to be done
through digital platforms. This situation has led to a re-examination of the concept of digital incivility
in the workplace. Lim and Teo (2009) defined digital incivility in the workplace as “communicative
behavior exhibited in computer-mediated interactions that violate norms of mutual respect in the
workplace”. Although the concept has not yet received the expected attention, especially in the domestic
literature, it has been observed that it has recently begun to be studied in foreign literature (e.g.: Shahwar
and Dhar, 2024; Nag et al., 2024). It was understood as a result of the literature review that there is a
need for studies on digital incivility in the workplace, which has the potential to affect many attitudes
and behaviors, especially in the field of organizational behavior. When the words "digital incivility" and
"cyber incivility" were searched in Web of Science, one of the most important databases in the world,
53 studies were found. When "cyber incivility" and "digital incivility" were searched in Google
Academic, only 2 studies were found. These two studies are scale adaptation studies. With this study,
the successors of the concept of digital incivility in the workplace, also known as cyber incivility, will
be evaluated in the light of the studies conducted and a model proposal will be made. The fact that the
subject has been studied very little in the local literature increases the importance of this study. The aim
of this study is to contribute to the local literature.

Keywords: Digital Incivility, Cyber Incivility, Incivility
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DIKEY TARIMIN ONEMIi VE COGRAFI BiLGi SISTEMLERININ DIKEY TARIM YER
SECIMINDEKI ROLU

Biisra YILMAZ'
Murat OTURAKCT?
Ugur ELITYT?
Deniz TURSEL ELIiYi*

OZET

Dikey tarim, bitkilerin dikey olarak yerlestirilmesiyle gerceklestirilen modern bir tarim bigimidir.
Kuraklik, su kirliligi, hava kirliligi ile sehirlesmenin artmasi, bu tarim yontemini yogun niifuslu
sehirlerde ve iilkelerde daha cazip hale getirmektedir. Su ve enerji kullaniminin optimize edilmesi, dikey
tarimin diger 6nemli bir avantajidir. Dikey tarim uygulamalarinda, LED aydinlatma gibi enerji verimi
saglayan teknolojiler, bitkilerin fotosentezini en iist diizeye ¢ikarmak i¢in daha az enerji kullanirlar.
Ayni zamanda iirlinler dig ¢gevre kosullarindan bagimsiz olarak kontrollii bir ortamda yetistigi i¢in iklim
degisikligi ve cevresel streslerden etkilenmezler. Dikey tarimda {iretim siireci i¢in yer se¢imi biiyiik
onem tagir. Optimal yer se¢imi, enerji tiiketimini ve lojistik maliyetleri azaltirken verimliligi artirir.
Sehir merkezine yakinlik, dikey tarim tesislerinin pazara daha hizli ulagsmasim saglar ve bu sayede
tiiketicilere daha kisa siirede taze iiriinler sunulur. Giines panelleri ile enerji tasarrufu saglanabilen
tesisler daha avantajlidir. Ayrica, énemli yollara yakinlik da tasima maliyetlerini diisiiriir. Dikey
tarimdaki yer se¢imi, lojistik, enerji tiiketimi, su kaynaklarma erisim ve iklim kontrolii agisindan kritik
oneme sahiptir. Cografi Bilgi Sistemleri (CBS), verilerin cografi standartlarla toplanmasi, islenmesi,
kontrol edilmesi, sorgulanmasi ve belirli bir amag icin goriintiilenmesini i¢eren bir bilgi ve karar destek
sistemidir. Dikey tarimda yer se¢imi siirecinde CBS teknolojisi 6nemli avantajlar saglar. Bu teknoloji
sayesinde, pazarlara yakinlik, su kaynaklarina erigsim ve giines 15181na maruz kalma gibi faktorler dikkate
alinarak en uygun konum segilebilir. Boylece dikey tarimin uzun vadeli siirdiiriilebilirligi saglanir. Bu
calismanin amaci, dikey tarimin 6nemini ve avantajlarini detayl bir sekilde ele almanin yani sira, dikey
tarim uygulamalarinda yer se¢imi kriterlerinin belirlenmesini ve bu siirecte CBS teknolojisinin
entegrasyonunun dnemini vurgulamaktir. Ayrica, yer se¢imi kriterlerinin nasil belirlendigi ve CBSmin
bu kriterlerin degerlendirilmesindeki rolii {izerine kapsamli bir tartigma gerceklestirilmistir. Bu
entegrasyonun, dikey tarimin siirdiiriilebilirligini ve etkinligini nasil artirabilecegi de incelenmistir.
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THE IMPORTANCE OF VERTICAL FARMING AND THE ROLE OF GEOGRAPHICAL
INFORMATION SYSTEMS IN VERTICAL FARMING SITE SELECTION
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Ugur ELITYT?
Deniz TURSEL ELIiYi*

ABSTRACT

Vertical farming is a modern form of agriculture by placing plants vertically. Drought, water pollution,
air pollution and increasing urbanisation make this method of agriculture more attractive in densely
populated cities and countries. Optimising water and energy use is another important advantage of
vertical farming. In vertical farming applications, energy-efficient technologies such as LED lighting
use less energy to maximise photosynthesis of plants. At the same time, since the crops grow in a
controlled environment independent of external environmental conditions, they are not affected by
climate change and environmental stresses. In vertical farming, the choice of location for the production
process is of great importance. Optimal site selection increases efficiency while reducing energy
consumption and logistics costs. Proximity to the city centre enables vertical farming facilities to reach
the market faster and thus fresh products are offered to consumers in a shorter time. Facilities that can
save energy with solar panels are more advantageous. In addition, proximity to important roads also
reduces transport costs. Site selection in vertical farming is critical in terms of logistics, energy
consumption, access to water resources and climate control. Geographic Information Systems (GIS) is
an information and decision support system that includes collecting, processing, controlling, querying
and displaying data for a specific purpose with geographical standards. GIS technology provides
important advantages in the process of site selection in vertical farming. Thanks to this technology, the
most suitable location can be selected by taking into account factors such as proximity to markets, access
to water resources and exposure to sunlight. Thus, long-term sustainability of vertical farming is
ensured. The aim of this study is to discuss the importance and advantages of vertical farming in detail,
as well as to emphasise the determination of site selection criteria in vertical farming applications and
the importance of the integration of GIS technology in this process. In addition, a comprehensive
discussion on how site selection criteria are determined and the role of GIS in the evaluation of these
criteria is carried out. How this integration can increase the sustainability and efficiency of vertical
farming is also analysed.

Keywords: Vertical Farming, Site Selection, Geographic Information Systems (GIS)
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ENDUSTRI 4.0°’IN MUHASEBE UYGULAMALARI UZERINE ETKIiSi

Filiz OZSAHIN KOC*

OZET

Endiistri alaninda yasanan teknolojik gelismelerle birlikte buharla galisan makinelerden, elektrigin
kullanimina ve son olarak da akilli fabrikalar ve otonom robotlarin kullanimina dogru bir degisim ve
doniisiim yaganmistir. Bu baglamda Endiistri 4.0, iiretim siirecinde yer alan tiim birimlerin birlikte
caligabilirliginin planlanmasi ve dijital verilerin entegrasyonuna yonelik faaliyetlerin tiimii olarak ifade
edilmekte ve yasanan dijital déniisiimiin Snemini gostermektedir. Uretim alaninda meydana gelen bu
gelismeler muhasebe uygulamalarimi da etkilemektedir. Bu calismanin amaci Endiistri 4.0
kapsamindaki uygulamalarin muhasebe uygulamalarina olan etkisini incelemektir. Bu kapsamda
calismada derleme yontemi kullanilarak konuyla ilgili daha 6nce yapilmis olan calismalar sistematik
bir sekilde incelenmis ve bir sonuca ulasilmaya ¢alisilmistir. Bir baska ifadeyle literatiir incelenerek,
Endiistri 4.0 kavramu ile Endiistri 4.0’1in temel ve teknolojik bilesenleri agiklanmig ve muhasebe
uygulamalarina olan etkileri irdelenmistir. Arastirma neticesinde onceleri insan giicii ile yapilan pek
cok isin yapay zeka teknolojilerinin kullanimryla otonom robotlar araciligiyla yapildigi ve bunun
neticesinde muhasebe uygulamalarinin da bahse konu degisimlerden etkilendigi degerlendirilmistir.
Ozellikle Endiistri 4.0’1n temel bilesenlerinden bulut bilisim teknolojisi, nesnelerin interneti, bilyiik
veri, yapay zeka ve blockchain teknolojisi gibi dijital uygulamalarin muhasebe uygulamalarindaki
etkileri incelenmistir. Bu baglamda internetin yaygin kullanimiyla birlikte klasik muhasebe paket
programlar1 yerine bulut bilisim teknolojileriyle desteklenen muhasebe programlarinin yaygin bir
bicimde kullanilmaya baslandigi; nesnelerin interneti teknolojisinin etkisiyle firmalarin depo, iiretim
ve yonetim vb., tiim boliimleri arasinda saglanan veri aligverisinin ger¢cek zamanli oldugu ve bunun
sonucunda es zamanl muhasebe kayitlarinin yapildigi, benzer sekilde maliyet analizlerinin hizli ve
dogru bir bigimde gerceklestirildigi; biiyiikk veri sayesinde ulasilan finansal ve finansal olmayan
bilgilerin iist diizey yoneticilere ve karar alicilara hizli bir bi¢imde ulastirildigl, bir bagka ifadeyle
raporlama yapildigi ve boylece etkin ve verimli kararlarin alindigi; yapay zeka teknolojisi ile de
muhasebe islemlerine 06zgili kayitlarin otomatik bir bigcimde yapilabildigi; yine yapay zeka
uygulamalariyla verilerin analizinin otomatik bir bi¢imde yapildig1 ve bundan dolay1 etkin bir risk
yonetiminin firmalar nezdinde saglandigi; blok zinciri teknolojisiyle muhasebe uygulamalarinda
verimliligin artirildigi, hile-dolandiriciligin azaltildigi ve es zamanli raporlamanin miimkiin oldugu
gozlenmistir.
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THE IMPACT OF INDUSTRY 4.0 ON ACCOUNTING APPLICATIONS
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ABSTRACT

With the technological developments in the industry, there has been a change and transformation from
steam-powered machines to the use of electricity and finally to the use of smart factories and
autonomous robots. In this context, Industry 4.0 is expressed as the entirety of activities aimed at
planning the interoperability of all units in the production process and the integration of digital data,
and shows the importance of the digital transformation. These developments in the production field
also affect accounting practices. The purpose of this study is to examine the impact of applications
within the scope of Industry 4.0 on accounting practices. In this context, the previous studies on the
subject were systematically examined using the compilation method in the study and an attempt was
made to reach a conclusion. In other words, by examining the literature, the concept of Industry 4.0
and the basic and technological components of Industry 4.0 were explained and their effects on
accounting practices were examined. As a result of the research, it was evaluated that many jobs
previously done with human power were done through autonomous robots with the use of artificial
intelligence technologies and that accounting practices were also affected by the changes in question.
In particular, the effects of digital applications such as cloud computing technology, internet of things,
big data, artificial intelligence and blockchain technology, which are the basic components of Industry
4.0, on accounting practices have been examined. In this context, it has been observed that with the
widespread use of the internet, accounting programs supported by cloud computing technologies have
begun to be widely used instead of classical accounting package programs; with the effect of internet
of things technology, data exchange between all departments of companies such as warehouse,
production and management is real-time and as a result, simultaneous accounting records are made,
similarly cost analyses are carried out quickly and accurately; financial and non-financial information
obtained thanks to big data is quickly delivered to senior managers and decision makers, in other
words, reporting is made and thus effective and efficient decisions are made; with artificial
intelligence technology, records specific to accounting transactions can be made automatically; again,
with artificial intelligence applications, data analysis is made automatically and therefore, effective
risk management is provided by companies; with blockchain technology, efficiency in accounting
practices is increased, fraud-scamming is reduced and simultaneous reporting is possible.
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STRES YONETIMININ ISLETMELERDE KRIZ YONETIMINE ETKISI: SANAYI
ISLETMELERI ARASTIRMASI

Ali Siikrii CETINKAYA!

OZET

Calisanlarin stres yonetiminin sanayi isletmelerinde kriz yonetimi iizerindeki etkisi hem isletmelerin
basarist hem de calisanlarin refahi agisindan biiyilkk Onem tasimaktadir. Bu konuda yapilan
aragtirmalar, isletmelerin rekabet giiciinii artirmaya, ¢alisan memnuniyetini saglamaya ve uzun vadeli
basarty1 gilivence altina almaya Onemli katki saglamaktadir. Bu alandaki arastirmalar, isletmelerin
krizlere daha iyi hazirlanmalarina ve kriz sonrast daha hizli toparlanmalarina yardimei olacak bilimsel
verilere ve stratejilere ulasmalarina katki saglamaktadir. Bu aragtirmada, c¢alisanlarin stres yonetiminin
isletmelerin kriz yoOnetimine etkisinin incelenmesi amac¢lanmistir. Calismada, Konya ve Kayseri
illerindeki organize sanayi bolgelerinde faaliyet gOsteren sanayi isletmelerinden basit tesadiifi
yontemle belirlenmis 421 calisandan gecerli anket geri doniisii elde edilmistir. Veriler; tanimlayici
istatistik, aciklayic1 faktdr analizi ve yapisal esitlik modellemesi yol analizi teknikleri kullanilarak
analiz edilmistir. Arastirma sonuglari, stres yonetiminin kriz yonetimi tizerinde negatif yonlii anlamh
bir etkiye sahip oldugunu ortaya koymustur. Calisanlarin stres seviyeleri ne kadar diisiikse,
isletmelerin krizlere karsi adaptasyonu ve dayanikliligi da o kadar yiiksek olmaktadir. Arastirma
sonuclarina gore, isletmelerin kriz durumlarinda basarili olabilmeleri i¢in etkili stres yonetimi
uygulamalarina 6nem vermeleri gerektigi soylenebilir.

Anahtar Kelimeler: Stres Yonetimi, Kriz Yonetimi, Sanayi Isletmeleri

Selguk Universitesi, alisukru@outlook.com, ORCID: 0000-0001-8815-7165




INTERNATIONAL CONFERENCE
ON DIGITAL BUSINESS
MANAGEMENT

AND ECONOMICS

THE EFFECT OF STRESS MANAGEMENT ON CRISIS MANAGEMENT IN
ORGANIZATIONS: INDUSTRIAL ENTERPRISES RESEARCH

Ali Siikrii CETINKAYA!

ABSTRACT

The impact of employee stress management on crisis management in industrial enterprises is of great
importance both for the success of enterprises and for the well-being of employees. Research on this
subject makes a significant contribution to increasing the competitiveness of enterprises, ensuring
employee satisfaction and securing long-term success. Research in this field contributes to accessing
scientific data and strategies that will help businesses better prepare for crises and recover faster after a
crisis. In this quantitative research, it is aimed to examine the effect of employee stress management
on the crisis management of enterprises. The surveyed data was obtained from 475 employees
determined by simple random method from industrial enterprises operating in organized industrial
zones in Konya and Kayseri provinces. Data were analyzed using descriptive statistics, explanatory
factor analysis and structural equation modeling path analysis techniques. The results of the research
revealed that stress management has a significant negative effect on crisis management. In other
words, the lower the stress levels of the employees, the higher the adaptation and resilience of the
enterprises against crises. According to the results of the research, it can be said that businesses should
give importance to effective stress management practices in order to be successful in crisis situations.
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TURKIYE’DE KAMU HiZMETLERINDE DiJITALLESME: iIHRACAT DESTEKLERI
SURECINDE DESTEK YONETIM SISTEMI (DYS) ORNEGI

M. Sami SUYGUN!

OZET

Uluslararast ticaret teorisi, diinya liretiminin uzmanlagma ve serbest ticaret kosullar1 altinda maksimuma
ulasacagini sdylese de giiniimiizde devletler siklikla uluslararasi ticarete miidahalede bulunmaktadirlar.
Bu miidahaleler ithalati engelleme seklinde olabilecegi gibi doviz kazandirict hizmetlerin 6zendirilmesi
bigiminde de olabilmektedir. Ozendirme kapsaminda devletler ihracatcilara cesitli destekler
vermektedir. Geligen teknoloji ile birlikte her alanda oldugu gibi devlet destekleri siiregleri de
dijitallesmistir. Ve diinyada oldugu gibi Tirkiye’de de dijitallesme kamu hizmetlerindeki etkisini
artirmaktadir. Giiniimiizde bir¢ok kurum, sunulan hizmetlerin etkinligini iyilestirmek igin destek
stireclerini dijital kanallardan yiiriitmektedir. Kurumlar sunduklari hizmetlere erisimi artirmak,
verimlilik ve maliyet tasarrufu saglamak, seffaflik saglamak, siiregleri hizlandirmak, ol¢iimleme,
denetleme ve arsivlemeyi kolaylastirmak gibi faydalarindan dolayr dijitallesmeyi ©Onemli
gormektedirler. Ticaret Bakanligi da Destek Yonetim Sistemi’ni (DYS) devreye alarak ihracat destek
stirecglerini dijital platforma tagimistir. DYS, isletmelere saglanan kamu desteklerinin daha hizli, seffaf
ve etkin bir sekilde yonetilmesini hedefleyen bir sistemdir. Bu galigmanin amaci, Tiirkiye'de kamu
hizmetlerinde dijitallesmenin 6nemini ve etkilerini ihracat destekleri siirecindeki uygulamalardan en
onemlilerinden birisi olarak 6ne ¢ikan DYS {izerinden incelemektir. Aym1 zamanda diinyada ve
Tiirkiye’deki kamu hizmetlerinde ve 6zelinde devlet destekleri hizmet sunumunda dijitallesmenin genel
durumunun degerlendirilerek literatiire katki saglanmasi1 da amaglanmaktadir. Bu kapsamda diinyadaki
ve Tirkiye’deki uygulamalar1 incelemenin yaninda DYS ornegi iizerinden, dijitallesmenin ihracat
destek siireglerine nasil entegre edildigi, bu entegrasyonun ihracatgilara ve kamu kurumlarina sagladigi
faydalar ile sistemin genel isleyisi incelenmistir. Calisma kapsaminda, DYS' nin ihracat destekleri
stireclerinde dijitallegsmenin basarili bir 6rnegi oldugu ve bu bakimdan diger kamu hizmetlerine ilham
verebilecegi diisiiniilmektedir.

Anahtar Kelimeler: Dijitallesme, Thracat Destekleri, Destek Yonetim Sistemi, DYS
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DIGITALIZATION OF PUBLIC SERVICES IN TURKIYE: EXAMPLE OF SUPPORT
MANAGEMENT SYSTEM (SMS) IN EXPORT SUPPORT PROCESS

M. Sami SUYGUN!

ABSTRACT

Although international trade theory suggests that world production will reach its maximum under
specialization and free trade conditions, today states frequently intervene in international trade. These
interventions may be in the form of preventing imports or encouraging foreign exchange earning
services. Within the scope of incentives, states provide various supports to exporters. With developing
technology, state support processes have also become digitalized in every field. And as in the world,
digitalization is increasing its impact on public services in Tiirkiye. Today, many institutions conduct
their support processes through digital channels to improve the effectiveness of the services provided.
Institutions consider digitalization important due to its benefits such as increasing access to the services
they provide, providing efficiency and cost savings, providing transparency, accelerating processes, and
facilitating measurement, auditing and archiving. The Ministry of Trade has also transferred export
support processes to the digital platform by commissioning the Support Management System (SMS).
SMS is a system that aims to manage public support provided to businesses more quickly, transparently
and effectively. The aim of this study is to examine the importance and effects of digitalization in public
services in Tirkiye through SMS, which stands out as one of the most important applications in the
export support process. At the same time, it is also aimed to contribute to the literature by evaluating the
general status of digitalization in public services in the world and in Tiirkiye, and in state support service
provision in particular. In this context, in addition to examining the applications in the world and in
Tiirkiye, how digitalization is integrated into export support processes, the benefits of this integration to
exporters and public institutions, and the general operation of the system are examined through the SMS
example. Within the scope of the study, it is thought that SMS is a successful example of digitalization
in export support processes and can inspire other public services in this respect.

Keywords: Digitilization, Export Supports, Support Management System, SMS
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BANKA ETKINLIGININ FINANSAL DiJITALLESME CERCEVESINDE iINCELENMESi:
TURKIYE ORNEGI

Isil EREM CEYLAN! Fatih CEYLAN?

OZET

Genel olarak toplumun dijitallesmesi iizerinde olumlu bir etkiye sahip olan bankacilik sektoriiniin
dijitallesmesi finansal tabana yayilma, finansal derinlesme ve siirdiiriilebilir kalkinma tizerinde 6nemli
bir katki saglamaktadir. Bunun yani sira dijitallesme ile bankacilik iglemlerinde teknolojik
verimliliginin arttirilmasi, geleneksel islemlerin basitlestirilmesi ve optimize edilmesi, dolandiriciligin
onlenmesi, uzak bolgelere hizmet verilmesi ve islem maliyetlerinin azaltilmasi gibi pek ¢ok avantaj
elde edilmektedir. Bu calisma ile Tiirkiye'de faaliyet gosteren kamu, 6zel ve yabanci sermayeli
mevduat bankalarinin = etkinlik diizeylerinin finansal dijitallesme c¢ercevesinde belirlenmesi
amaglanmigtir. Banka etkinliginin belirlenmesi noktasinda parametrik olmayan bir yontem olan Veri
Zarflama Analizi (VZA) yonteminden yararlanilmistir. 2018-2019 ile 2022-2023 yillar1 arasindaki bes
yillik doénem araliginin degerlendirmeye alindigi caligmada toplam sube sayisi, calisan sayisi, ATM
sayis1 ve aktif dijital bankacilik miisteri sayis1 girdi degiskenleri olarak belirlenmistir. internet subesi
ve mobil bankacilik ilizerinden gerceklestirilen islem hacmi, mevduat ve alinan krediler ise gikti
degiskenleri olarak analize dahil edilmistir. Secilmis girdi-¢ikti degiskenleri kapsaminda
gerceklestirilen analiz neticesinde ele alinan bankalarin etkinlik diizeyleri her yil 6zelinde kamu, 6zel
ve yabanci sermayeli banka ayrimi gozetilerek belirlenmeye calisilmis olup, elde edilen etkinlik
skorlarinda yillar itibariyle birtakim farkliliklar oldugu goézlenmistir. Bu baglamda yapilan analizden
elde edilen bulgularin bankacilik sektoriiniin finansal tabana yayilma diizeyi tizerindeki rolii ve buna
yonelik atilmasi gereken adimlar hususunda literatiire katkida bulunacagi diistiniilmektedir.

Anahtar Kelimeler: Dijital Bankacilik, Finansal Dijitallesme, Banka Etkinligi, Veri Zarflama Analizi,
Tiirkiye
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EXAMINATION OF BANK EFFICIENCY WITHIN THE FRAMEWORK OF FINANCIAL
DIGITALIZATION: A CASE OF TURKIYE

Isil EREM CEYLAN' Fatih CEYLAN?

ABSTRACT

Digitalization of the banking sector, which has a positive impact on the digitalization of society in
general, makes a significant contribution to financial inclusion, financial deepening and sustainable
development. In addition, digitalization provides many advantages such as increasing technological
efficiency in banking transactions, simplifying and optimizing traditional transactions, preventing
fraud, serving remote areas and reducing transaction costs. This study aims to determine the efficiency
levels of public, private and foreign capital deposit banks operating in Turkey within the framework of
financial digitalization. Data Envelopment Analysis (DEA), a nonparametric method, is utilized to
determine bank efficiency. The total number of branches, the number of employees, the humber of
ATMs and the number of active digital banking customers are determined as input variables in the
study, which covers a five-year period between 2018-2019 and 2022-2023. Transaction volume
received through the internet branch and mobile banking, deposits and loans are included in the
analysis as output variables. As a result of the analysis carried out within the scope of the selected
input-output variables, the efficiency levels of the banks considered are tried to be determined for each
year by considering the distinction between public, private and foreign capital banks, and it is
observed that there are some differences in the efficiency scores obtained by years. In this context, we
expect that the findings obtained from the analysis may contribute to the literature on the role of the
banking sector on the level of financial inclusion and the steps to be taken for this purpose.

Keywords: Digital Banking, Financial Digitalization, Bank Efficiency, Data Envelopment Analysis,
Tiirkiye

'Usak Universitesi, isil.erem@usak.edu.tr, ORCID: 0000-0001-6825-8495.
2Usak Universitesi, fatih.ceylan@usak.edu.tr, ORCID: 0000-0002-3685-2032.



mailto:isil.erem@usak.edu.tr
mailto:fatih.ceylan@usak.edu.tr

INTERNATIONAL CONFERENCE
ON DIGITAL BUSINESS
MANAGEMENT

AND ECONOMICS

AKARYAKIT ISLETMELERINDE KURUMSAL ILETISIM GOSTERGELERI:
KURUMSAL SOSYAL SORUMLULUK ODAKLI BiR DEGERLENDIRME

Sevda YALCIN!
Onur TOS?

OZET

Glniimiizde isletmeler, yapmis olduklar stratejik galigmalarla sadece iiretime odaklanmamaktadir.
Uriinlerinin begenilmesi, satislarinin artmasi ve yeni pazarlara agilabilme durumu isletmelerin rekabet
ortamindaki varliklarini koruyabilmeleri agisindan tek basina yeterli olmamaktadir. Bu c¢ercevede
insanlar ve toplum nezdinde aranan Ozellikte olma, kalite standartlarini arttirma ve gelecekte adindan
s6z ettirebilme anlayisiyla isletmeler yeni alanlara yonelmektedir. Isletmelerin yoneldigi alanlar
icerisinde toplumun her kesimini ilgilendiren spor, sanat, egitim ve saglik basliklar1 yer alabilmektedir.
Isletmeler, toplumdan aldiklarim topluma verme anlayistyla bu alanlarda kurumsal sosyal sorumluluk
faaliyetleri gergeklestirebilmektedir. Bu anlayis onlarin kurumsal iletisim c¢alismalarint pozitif
etkileyebilmekte, seffaflik alanlarmi arttirmakta ve isletmelerden beklenen toplumsal yonlii olma
anlayigina da katki saglamaktadir. Bu anlayis dogrultusunda hareket eden ve sosyal sorumluluk alanina
katk1 sunan alanlardan biri de akaryakit sektortidiir. Bu kapsamda toplumun destegini kazanmak, pozitif
bir imaj olusturmak isteyen akaryakit firmalar1 tolumsal fayda odakli bakis agisiyla kurumsal sosyal
sorumluluk alaninda faaliyet gergeklestirebilmektedir. Akaryakit isletmeleri, sosyal sorumluluk
faaliyetlerinin duyurumunu ve iletisim dinamiklerini sosyal medya platformlarinda paylasarak
goriiniirliiklerini artirabilmektedir. Bu kapsamda c¢alismada, akaryakit sektériinde en itibarli marka
odiiliine sahip OPET firmasinin kurumsal iletisim odakli ger¢eklestirdigi sosyal sorumluluk faaliyetleri
ele alinmaktadir. Calismanin amaci, OPET firmasinin kurumsal sosyal sorumluluk odakli
gerceklestirdigi faaliyetlerinin hangi alanlara yoneldigini ve bu alanlarda verilerin mesajlarin neler
oldugunun belirlenmesidir. Bu kapsamda OPET firmasmin sosyal medya hesaplarindan paylasmis
oldugu kurumsal sosyal sorumluluk ¢alismalarinda hangi tema, kategori ve kodlarin 6n plana ¢iktig
degerlendirilmektedir. Elde edilen bulgular dogrultusunda OPET firmasinin kurumsal sosyal
sorumluluk alaninda basta kadin temasi olmak iizere farkli alanlara yoneldigi belirlenmistir. Bu alanlar
arasinda hijyenden dogaya, temizlikten agaclandirmaya, tarihe saygidan trafige basliklar1 yer
almaktadir.

Anahtar Kelimeler: Akaryakit Isletmeleri, Kurumsal Iletisim, Kurumsal Sosyal Sorumluluk, Iletisim,
Sosyal Medya.
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CORPORATE COMMUNICATION INDICATORS IN FUEL COMPANIES: AN
EVALUATION WITH A FOCUS ON CORPORATE SOCIAL RESPONSIBILITY
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ABSTRACT

Today, businesses do not only focus on production with their strategic studies. The admiration of their
products, the increase in sales and the ability to open up to new markets are not sufficient alone for
businesses to maintain their existence in the competitive environment. In this context, businesses are
turning to new areas with the understanding of being sought after by people and society, increasing
quality standards and making a name for themselves in the future. The fields that businesses are
orientated towards may include sports, arts, education and health, which are of interest to all segments
of society. Businesses can carry out corporate social responsibility activities in these areas with the
understanding of giving to the society what they receive from the society. This understanding can
positively affect their corporate communication activities, increase their transparency and contribute to
the understanding of being socially oriented expected from businesses. One of the areas that act in line
with this understanding and contribute to the field of social responsibility is the fuel sector. In this
context, fuel companies that want to gain the support of the society and create a positive image can carry
out activities in the field of corporate social responsibility with a social benefit-oriented perspective.
Fuel companies can increase their visibility by sharing the announcement and communication dynamics
of their social responsibility activities on social media platforms. In this context, this study focuses on
the social responsibility activities of OPET, which has the most prestigious brand award in the fuel
sector, with a corporate communication focus. The aim of the study is to determine which areas OPET's
activities focused on corporate social responsibility are oriented towards and what are the messages of
the data in these areas. In this context, it is evaluated which themes, categories and codes come to the
fore in the corporate social responsibility activities shared by OPET on its social media accounts. In line
with the findings obtained, it has been determined that OPET company is orientated towards different
areas, especially the theme of women in the field of corporate social responsibility. These areas include
hygiene, nature, cleaning, afforestation, respect for history and traffic.

Keywords: Fuel Oil Businesses, Corporate Communication, Corporate Social Responsibility,
Communication, Social Media.
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DENIZLI TURIZMINDE DiJITAL CALISMALAR VE HARITALAR

Serkan BERTAN!

OZET

Dijital etkinlikler kapsaminda iilkemizde televizyon kanalinda reklam, yazili basin, dijital reklam
caligmalari, basili yaym reklam, tanici materyal, global haber kanallarinda yer alma, reklam
kampanyalar1, basili yaym calismalari, dijital icerik paylasimi, online yaym gerceklestirilmistir.
Ulkemizde 6nemli destinasyonlardan biri olan Denizli ilinde konaklama sayilari, kalis siireleri ve
doluluk oranlar1 oldukga diisiiktiir. Giiniibirlik ziyaretlerin konaklamaya doniismesi, doluluk oranlarinin
ve kalig siirelerini artirilmasi ve Kkiiltiirlerarasi diyalog icin dijital galigmalar oldukca onemlidir.
Stirdiiriilebilir turizm anlayist ile dogal ve kiiltiirel degerlerin bilinirliligini saglayarak gelecek nesillere
ulastirilmasinda, dijital ¢aligmalar ile haritalar 6nemli rol oynamaktadir. Bu ¢alismada Denizli ilinde
turizmi kirsal alanlara ve yil geneline yaymak icin dijital c¢aligmalar ele alinmis ve haritalar
olusturulmustur.

Siirdiiriilebilir kirsal kalkinmada, paydaslarla isbirligi ile yore kiiltiiriinii one ¢ikartan unsurlar
farkindalik olusturularak haritalarin olusturulmasinda, ulasilabilirlik (siire, yol, mesafe,), cografi
ozellikler, yakinlik (birbirine yakin giizergahlar) ve turizm degerlerinin etkilesimleri degerlendirilmistir.
Karekod ile birlikte Yurtyerek ve Bisikletle Denizli Sehir Merkezi Turizm Haritasi, Saraykdy Turizm
Haritasi, Babadag Turizm Haritasi, Attouda Antik Kenti ve Hisar Koyii Haritasi, Giiney Turizm Haritas,
Buldan Turizm Haritasi, Tripolis Antik Kenti Haritasi, Pamukkale-Hierapolis Orenyeri Haritas,
Laodikya Orenyeri Haritas1, Honaz Turizm Haritas1, Civril Turizm Haritasi, Baklan Turizm Haritasi,
Cal Turizm Haritasi, Bekilli Turizm Haritasi, Bag Yolu Haritasi, Cameli Turizm Haritasi, Serinhisar
Turizm Haritas1, Acipayam Turizm Haritas1, Beyaga¢ Turizm Haritasi, Kale Turizm Haritasi, Tabae
Antik Kenti Haritasi, Tavas Turizm Haritas1, Cardak Turizm Haritas1, Bozkurt Turizm Haritasi, Termal
Turizm Haritasi, Cografi Isaretli Uriinler Haritasi, Miizeler Haritas1, Gizli Kalmis Koyler Haritasi,
Somut Olmayan Kiiltiirel Degerler Haritas1 ve Denizli Gastronomi Haritasi olusturulmustur.
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DIGITAL STUDIES AND MAPS IN DENZLI TOURISM

Serkan BERTAN!

ABSTRACT

Digital activities in our country within the scope of advertising on television channel, print media, digital
advertising, print advertising, promotional material, global news channels, advertising campaigns,
printed publications, digital content sharing, online broadcasting was realized. Accommodation in
Denizli, one of the important destinations in our country numbers, length of stay and occupancy rates
are quite low. Day trips conversion of visits into stays, increase occupancy rates and length of stay and
increase intercultural Digital studies are very important for dialog. Sustainable tourism understanding
and ensuring the awareness of natural and cultural values for the future digital studies and maps play an
important role in transmitting

plays a role. In this study, it is aimed to expand tourism in Denizli province to rural areas and throughout
the year. Digital studies were discussed and maps were created to disseminate them.

In sustainable rural development, the interactions of accessibility (time, road, distance,), geographical
features, proximity (routes close to each other) and tourism values were evaluated in the creation of
maps by creating awareness of the elements that highlight the local culture in cooperation with
stakeholders. Denizli City Center Tourism Map, Saraykdy Tourism Map, Babadag Tourism Map,
Attouda Ancient City and Hisar Village Map, Giiney Tourism Map, Buldan Tourism Map, Tripolis
Ancient City Map, Pamukkale-Hierapolis Ruins Map, Laodikya Ruins Map, Honaz Tourism Map, Civril
Tourism Map, Baklan Tourism Map, Cal Tourism Map, Bekilli Tourism Map, Vineyard Road Map,
Cameli Tourism Map, Serinhisar Tourism Map, Acipayam Tourism Map, Beyaga¢ Tourism Map, Kale
Tourism Map, Tabae Ancient City Map, Tavas Tourism Map, Cardak Tourism Map, Bozkurt Tourism
Map, Thermal Tourism Map, Geographically Marked Products Map, Museums Map, Hidden Villages
Map, Intangible Cultural Values Map and Denizli Gastronomy Map were created.

The name of authors, abstract, keywords should be written as Times New Roman with 11 font size. E-
mail and affiliation of the authors should be written as Times New Roman with 8 font size. The Title
and author’s name should be centered. The abstract and keywords should be fully justified.

Keywords: Digital, Digital Business, Maps, Denizli
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STRATEGY IN THE DIGITAL AGE: HOW DIGITALIZATION INFLUENCES
CORPORATE STRATEGY AND ROLES OF CORPORATE MANAGERS

Haroon MUZAFFAR!

ABSTRACT

Digitalization and the creative disruption that it brings are changing businesses, institutions, and
society in general. Indeed, the advent of the ‘digital age’ profoundly challenges our understanding of
the nature and functioning of firms — both in terms of their corporate strategies as well as management.
Digitalization is bringing disruptive changes within a firm’s internal environment and their task
environment. This change in the firms internal and task environment accelerate the outmodedness of
the extant strategy formulation and implementation processes and management styles. To realign with
the digital disruption in their environment firms design strategic responses and they use digital
technologies — computer hardware, software applications, internet and mobile communications, and
artificial intelligence (Al) — to alter pathways to value creation in which they had previously trusted
for continued competitiveness. While in their response to the digital disruption firms want to develop a
more strategic approach to harnessing and exploiting digital technologies, most have arrived at their
current situation as a result of many short-term, tactical decisions.

What is less clear is how digital technologies affect corporate strategy and what are the necessary
competencies top managers shall posses for the formulation and implementation of strategies. This
study address the questions that how digitalization is impacting the corporate strategy of the firms and
what roles and competencies are essential for the top corporate managers to formulate and implement
strategy in the digital age. By answering these questions study attempts to provide answers to the
manifold impact that digital disruption might have on many different corporate strategy phenomena.
This study by analyzing and synthesizing the extant literature on strategy in the age of digitalization is
an attempt to connect the various aspects of digitalization and strategy. Moreover, a framework is
proposed about the essential managerial competencies that are necessary to carry out managerial roles
in the digital age, thereby contributing to shaping the future strategy and management research.

Keywords: Digitalization, Strategy, Top Management
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DIJITALLESME SURECINDE E-TICARET FAALIYETLERININ SEKTOREL BAZDA
DEGERLENDIRILMESI

Mesut Cakar?

OZET

Dijitallesme boyutunda yasanan gelismeler bireylerin yasam sekilleri, satin alma davranislari,
isletmelerin faaliyet sekillerini de arttirmistir. Dijitallesme ile e-ticaretin ortaya ¢ikmasi, tiiketiciler ile
isletmelerin iletisim kurmalar1 kolaylasmistir. Kisacasi e-ticaret hem ekonomik hem de sosyal agidan
ekonomide 6nemli bir degisime yol agmistir. Teknolojik gelismeler ve dijitallesme, e-ticaret hacminin
artmasina sebep olmakta, bu artis da bazi sektdrlerin 6n plana ¢ikmasini saglamaktadir. Teknolojik
gelismeler ve dijitallesme hem bu sektorlerde hem de baglantili oldugu diger sektorlerde iiretim,
istihdam vb. gibi kavramlarda artisa sebep olmaktadir. Bu ¢aligmanin amaci, teknolojik gelismeler ve
dijitallesme ile artan e-ticaret faaliyetlerinin sektorel bazda gelisimini analiz etmektir. Bu ¢alismada e-
ticaretin yillar itibariyle gelisim siireci analiz edilmektedir. Dijitallesme ile birlikte hiz kazanan e-
ticaret, sektorel olarak incelenmektedir. Bu gelisim siirecinde, zaman igerisinde hangi sektorlerin 6ne
¢iktign hangi sektorlerin ise ivme kaybettigi irdelenmektedir. One ¢ikan sektérlerin gelisim siirecinin
diger sektorlerle karsilastirilmasi ve gelecek oOngoriileri arastirilmaktadir. Ayrica 6ne ¢ikan bu
sektorlerde faaliyet gosteren firmalarin yapist ve biyiikligi de incelenmektedir. Calismada tablo ve
grafiklerle e-ticaret verilerine yer verilmekte, istatistiksel ve ekonometrik yontemler kullanilmaktadir.

Anahtar Kelimeler: E-Ticaret, Dijitallesme, Biiyiime.
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EVALUATION OF E-COMMERCE ACTIVITIES ON A SECTORAL BASIS DURING THE
DIGITALIZATION PROCESS

Mesut Cakar?

ABSTRACT

Developments in the dimension of digitalization have also increased the lifestyles of individuals,
purchasing behaviors and the way businesses operate. Digitalization and the emergence of e-commerce
have made it easier for consumers and businesses to communicate. In short, e-commerce has led to a
significant change in the economy, both economically and socially. Technological developments and
digitalization cause the e-commerce volume to increase, and this increase enables some sectors to come
to the fore. Technological developments and digitalization cause an increase in concepts such as
production, employment, etc. in both these sectors and other sectors with which they are connected. The
aim of this study is to analyze the development of e-commerce activities on a sectoral basis, which has
increased with technological developments and digitalization. This study analyzes the development
process of e-commerce over the years. E-commerce, which has gained momentum with digitalization,
is examined sectorally. In this development process, which sectors have become prominent and which
sectors have lost momentum over time are examined. The development process of the prominent sectors
is compared with other sectors and future predictions are investigated. In addition, the structure and size
of the companies operating in these prominent sectors are also examined. The study includes e-
commerce data with tables and graphs, and statistical and econometric methods are used.
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META-HEURISTIC APPROACHES FOR A REAL-WORLD UNIVERSITY COURSE
TIMETABLING PROBLEM
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ABSTRACT

A management science topic widely discussed in fields of education, transportation, healthcare and
many other sectors is scheduling optimization. Course timetabling is a field in scheduling, which entails
the optimal planning of activities like exams and lectures while efficiently utilizing available resources
such as faculty members and classrooms. Due to its prevalence in educational settings, a considerable
number of scholars delved into this combinatorial problem. The focus of this study is on University
Course Timetabling Problem (UCTTP), for which many solution approaches have been applied,
including population-based metaheuristics and operations research-based techniques. Course
timetabling and scheduling is especially crucial for universities that have limited number of classrooms
and instructors. We conduct a review of existing literature and reevaluate metaheuristic strategies
utilized for this problem. We also showcase the efficacy of the proposed approaches through a practical
real-life case by efficiently organizing university course timetables at Izmir Bakircay University.
Potential avenues for further investigation are proposed based on the results.

Keywords: Management Science, Optimization, Course Timetabling, Metaheuristics.
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ULUSLARARASI TICARET VE LOJISTiK LISANS OGRENCILERININ
SURDURULEBILIR LOJISTIKLE ILGILI FARKINDALIK DUZEYLERI

Kiibra TOPCUOGLU ONAT!
Sezen BOZYIGIT?

OZET

Iklim degisikligi, kuraklasma, niifus artis1 ve cevre kirliligi gibi sorunlar tiim sektdrler icin
stirdiiriilebilirligin 6nemli bir strateji olarak goriilmesine neden olmustur. Smirlt dogal kaynaklarin daha
verimli kullanilmasi ile birlikte gelecek nesillere yasanilabilir bir diinya birakma cabasi toplumlar
acisindan vazgecilmez bir durum haline gelmistir. Isletmeler ise rekabet iistiinliigii saglama amaglarinin
yani sira ¢evresel, toplumsal ve ekonomik konularda siirdiiriilebilirlik calismalaria hiz kazandirmistir.
Lojistik sektdrii i¢in de olduke¢a 6nemli olan siirdiiriilebilirlik kavramu yesil, tersine ve yalin lojistik gibi
uygulamalar ile gelisimini devam ettirmektedir. Stirdiiriilebilirlik kavramina artan éneminden dolay1
ders miifredatlarinda da yer verilmeye baslanmis, 6grencilerin bu konuda bilgi sahibi olmasi istenmistir.
Bu baglamda hem gelecek nesillerin giintimiizdeki temsilcileri olan hem de ileride uluslararasi ticaret
ve lojistik sektoriinde ¢alisacak olan genglerde siirdiiriilebilir lojistikle ilgili bir farkindaligin olugsmasi
onem arz etmektedir. Bu nedenle bu arastirmada, Uluslararas1 Ticaret ve Lojistik boliimiinde dgrenim
goren lisans Ogrencilerinin siirdiiriilebilir lojistikle ilgili farkindalik diizeylerinin ortaya konmasi
amaglanmistir. Aragtirmanin ¢alisma gurubunu devlet ve vakif iiniversitelerinin Uluslararasi Ticaret ve
Lojistik boliimii son sinifinda okuyan 18 6grenci olusturmaktadir. Arastirmada yargisal 6rnekleme
yontemi kullanilmistir. Arastirmanin verileri yari yapilandirilmis derinlemesine goriisme formu
vasitastyla toplanmustir. Ogrencilere siirdiiriilebilirlik kavramm hakkinda ne bildikleri, siirdiiriilebilirligin
lojistikte nasil uygulanabilecegi, stirdiiriilebilirlikle ilgili ders alip almadiklar, staj yaptiklar1 yerde
stirdiiriilebilirlikle ilgili ne tiir uygulamalarin oldugu, siirdiiriilebilirlik ilkelerini lojistik is siireclerine
entegre etmenin O6niindeki engellerin neler oldugu, ise girdiklerinde yetkileri olsa ne tiir siirdiiriilebilirlik
uygulamalar1 yapacaklari gibi sorular sorulmustur. Verilerin analizinde igerik analizi ve betimsel analiz
yontemleri kullanilacaktir. Elde edilen sonuglarm hem biinyesinde bu boliimii bulunduran iiniversitelere
miifredat hazirlamada, hem uluslararasi ticaret ve lojistik sektoriine bu konuda strateji belirlemede, hem
de alanyazina faydali olacag: diisiiniilmektedir.

Anahtar Kelimeler: Siirdiiriilebilirlik, Stirdiiriilebilir lojistik, Uluslararasi Ticaret ve Lojistik
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AWARENESS LEVELS OF INTERNATIONAL TRADE AND LOGISTICS
UNDERGRADUATE STUDENTS ABOUT SUSTAINABLE LOGISTICS
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Sezen BOZYIGIT?

ABSTRACT

Problems such as climate change, drought, population growth and environmental pollution have caused
sustainability to be seen as an important strategy for all sectors. With the more efficient use of limited
natural resources, the effort to leave a livable world for future generations has become an indispensable
situation for societies. In addition to their aim of gaining competitive advantage, businesses have
accelerated their sustainability studies on environmental, social and economic issues. The concept of
sustainability, which is also very important for the logistics sector, continues its development with
applications such as green, reverse and lean logistics. Due to its increasing importance, the concept of
sustainability has also started to be included in course curricula, and students are asked to have
information on this subject. In this context, it is important for young people who are both the current
representatives of future generations and who will work in the international trade and logistics sector in
the future to have an awareness about sustainable logistics. Therefore, this research aims to reveal the
awareness levels of undergraduate students studying in the International Trade and Logistics department
regarding sustainable logistics. The study group consists of 18 students studying in the final year of the
International Trade and Logistics departments of state and foundation universities. The judgmental
sampling method was used in the research. The data of the study was collected through a semi-structured
in-depth interview form. Students were asked questions such as what they know about the concept of
sustainability, how sustainability can be applied in logistics, whether they have taken a course on
sustainability, what kind of sustainability practices are in the places where they do their internships,
what are the obstacles to integrating sustainability principles into logistics business processes, what kind
of sustainability practices they would implement if they had the authority when they start working.
Content analysis and descriptive analysis methods will be used in the analysis of the data. It is thought
that the results obtained will be useful both in preparing curricula for universities that have this
department, in determining strategies in this regard for the international trade and logistics sector, and
in the literature.
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DIJITALLESTIRILMIiS SURDURULEBILIR MODA LOJISTIiGi

Evrim KABUKCU!

OZET

Giliniimiizde moda lojistigi, liretim i¢in gerekli maddelerin ve iiretilmis olan {irlinlerin ambalajlandigi,
tasindig1 ve depolandig biitiinlesik bir siireci ifade etmektedir. Hizli moda endiistrisinin daha ¢evik
stire¢ beklentisi ve dijitallesmenin getirdigi /:z ile beraber taleplerde ortaya ¢ikan yiikselisle birlikte
iretimin de ayni dogrultuda bu seri siirece uyum gostermesi ve hizli cevap vermesi durumu ortaya
genelinde ortaya ¢ikan ilgili talepleri karsilamada ¢ok dnemli bir arac1 rol edinmistir. Bu hizli siirecin
sorunsuz sekilde caligmasinin saglanmasi yani sira, kiiresel 1sinma ile birlikte yeryliziinde yasanan
olumsuzluklarin artmasi, moda endiistrisine hizmet veren lojistik firmalarinin karbon ayak izini en aza
indirgemek, ters lojistik uygulamalan ile etkin atik yonetimi vb. dogaya saygili sirdiiriilebilir
uygulamalar1 benimsemesi gerekliligi gelecege dair bir sorumluluk olarak karsimiza ¢ikmaktadir. Bu
baglamda; bu ¢aligma kapsaminda dijitallestirilmis siirdiiriilebilir moda lojisigi 6zelinde gergeklestirilen
literatiirii ele almak ve sektorde gerceklestirilen uygulamalar1 Orneklendirerek nitel olarak incelemek
amaglanmaktadir.
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DIGITALIZED SUSTAINABLE FASHION LOGISTICS

Evrim KABUKCU!

ABSTRACT

Today, fashion logistics refers to an integrated process where the materials required for production and
the products produced are packaged, transported and stored. With the fast fashion industry's expectation
of a more agile process and the increase in demands brought about by digitalization, production has also
become a situation where it adapts to this serial process and responds quickly. In this sense; both in
terms of the producer and the consumer, fashion logistics has assumed a very important intermediary
role in meeting the relevant demands that arise throughout the supply chain. In addition to ensuring that
this fast process works smoothly, the increase in the negativities experienced on earth with global
warming, the necessity of logistics companies serving the fashion industry to adopt sustainable practices
that respect nature such as minimizing their carbon footprint, effective waste management with reverse
logistics applications, etc. emerges as a responsibility for the future. In this context; within the scope of
this study, it is aimed to examine the literature specifically on digitalized sustainable fashion logistics
and to examine it qualitatively by exemplifying the practices implemented in the sector.
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GREEN SUPPLY CHAIN MANAGEMENT IN THE TOURISM SECTOR: WEIGHTING OF
DIMENSIONS WITH DEMATEL METHOD

Burcu SIMSEK YAGLI*

ABSTRACT

The deterioration of the ecological balance results from many environmental issues, including rapid
resource depletion, pollution, and a decline in species variety. Governments, businesses, and individuals
are implementing environmental safeguards in response to the worsening ecological challenges. These
parties have pressured perceived companies as contributors to environmental issues to assess their
supplier networks and production methods. Consequently, green supply chain management (GSCM)
has gained popularity as a result of the adoption of corporate responsibility and sustainability issues. On
the other hand, a tourism supply chain refers to the network of several activities and organizations in the
tourism sector. These activities range from the supply of products and services to specific destinations,
through to the management of waste recycling and disposal. Despite the growing recognition of the
importance of this concept, the issue of GSCM in the tourism sector remains largely uninvestigated. In
light of the aforementioned considerations, the present study seeks to initially examine the extant
literature on GSCM studies within the context of the tourism sector. Subsequently, the GSCM
dimensions will be weighted by tourism academics, comprising education, green marketing, green
purchasing, green manufacturing, green distribution, green packaging, environmental internal
environmental management and investment recovery. At this juncture, the DEMATEL method, one of
the multi criteria decision making (MCDM) techniques, will be employed. It is anticipated that the
findings will contribute to the existing body of literature on this topic and provide guidance for decision-
makers.

Keywords: Green Supply Chain Management, Sustainability, MCDM, DEMATEL, Tourism Sector.
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KIZILDENIZ KRiZi VE TURKIYE DIS TICARETINE ETKIiLERININ INCELENMESI

Hacer ORLUN!
Ata KAHVECI?

OZET

Uluslararasi ticarete konu olan driinlerin tasinmasinda ¢ok biiyiikk oranda (yaklasik %80) lojistigin
maliyet acisindan en etkin yontemlerinden biri. olan denizyolu tagimaciligimin kullanildig:
goriilmektedir. Bu nedenle denizyolu tasima rotalar kiiresel ticaret agisindan biiylik 6nem tagimaktadir.
Ozellikle, Asya ve Avrupa arasindaki ticarette denizyolu tasimaciligi agisindan Kizildeniz ve Siiveys
Kanali’nin stratejik 6neme haiz bir giizergah oldugu goriilmektedir. 31 Ekim 2023 tarihinde Husiler
tarafindan Kizildeniz’de baslatilan Israil ile iliskili gemilere el koyma, fiize ve dronlar ile saldirma gibi
eylemler nedeniyle bolgede ciddi bir kriz baslamistir. Bu kriz sonrasinda ise tagmacak yiiklere iliskin
deniz ticaret rotalarinda Umit Burnu, Biiyiik Okyanus ya da Cin - Avrupa Demiryolu gibi alternatifler
degerlendirilmeye baglanmistir. Bu noktadan hareketle, ¢alisma kapsaminda 6ncelikle kiiresel tedarik
zincirlerinde ve maliyetlerde artisa yol agan bu krizin glincel durumu ve tagimaciliga etkileri
incelenecektir. Akabinde ise bu krizin Turkiye dis ticaretine olas1 etkileri hususunun ikincil verilerden
faydalanilarak ~ degerlendirilmesi hedeflenmektedir. Dolayisi ile bu arastirma kapsaminda,
Kizildeniz’deki mevcut kriz konusunun ve Tirkiye dis ticaretine etkilerinin literatiir ger¢evesinde
derinlemesine incelenerek kavramsal olarak ortaya konulmasi amaglanmaktadir. Konunun dis ticaret ve
tasimacilik boyutlariyla tartisilacak olmasi nedeniyle akademisyenlere, karar alicilara, sektordeki
uygulamacilara ve alan yazina 6nemli katkilar saglayacagi diistinilmektedir.
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THE RED SEA CRISIS AND ITS EFFECTS ON TURKIYE'S FOREIGN TRADE
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ABSTRACT

The transportation of products subject to international trade is largely (approximately 80%) carried out
by maritime transportation, which is one of the most cost-effective methods of logistics. Therefore,
maritime transportation routes are of great importance for global trade. Specifically, the Red Sea and
the Suez Canal are strategically important routes for maritime transportation in trade between Asia and
Europe. On October 31, 2023, a serious crisis started in the region due to the actions taken by the Houthis
in the Red Sea, such as seizing ships related to Israel and attacking them with missiles and drones. In
the aftermath of this crisis, alternatives such as the Cape of Good Hope, the Pacific Ocean or the China
- Europe Railway have started to be evaluated in maritime trade routes for the cargo to be transported.
In this respect, this study will first examine the current situation of this crisis, which has caused
disruptions in global supply chains and an increase in costs, and then its effects on transportation.
Subsequently, it is aimed to evaluate the possible effects of this crisis on Tiirkiye's foreign trade by
utilizing secondary data. Therefore, within the scope of this research, it is aimed to conceptualize the
current crisis in the Red Sea and its effects on Turkey's foreign trade by examining it in depth within the
framework of the literature. It is considered to provide important contributions to academics, decision
makers, practitioners in the sector and the literature since the subject will be discussed in terms of foreign
trade and transportation perspectives.
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TEDARIKCi YONETIMININ DiJITALLESMESI: BiR UYGULAMA ORNEGI

Beril BAKIR!
Deren DELETIOGLU?

OZET

ERP (Enterprise Resource Planning) sistemi, bir isletmenin tiim temel is siireclerini biitiinlesmis bir
sekilde yonetmek i¢in kullanilan yazilim sistemidir. Firmalar, kendi ERP sistemleri (SAP) iizerinde
tedarik siireclerini yoOnetirken, tedarik¢ilerinden bagimsiz olarak isleyen ve etkilesimde olmadiklar
stireclerle kars1 karsiya kalmaktadirlar. ERP sistemlerine kaydedilen verilerin dogrudan tedarikcilere
aktarilamamasi, bilgi erisiminde aksakliklara ve iletisim gerektiren siireclerin ayr is yilikii ve maliyet
yaratmasina neden olmaktadir.

Bu sorunlarin iistesinden gelmek icin gelistirilen tedarikei portallari, tedarikgilerin ERP sistemine adeta
bir pencereden bakmalarini saglar. Bu portallar sayesinde tedarikgiler, tedarik siireglerine dair kritik
bilgilere aninda ulasabilir ve gerektiginde dogrudan veri girisi yapabilir. Boylece, tedarik siiregleri
dijitalleserek, geleneksel yontemlere kiyasla ¢ok daha hizli, diisiik maliyetli ve etkilesimli bir sekilde
yonetilir hale gelir. Giiniimiiz teknolojilerinin sundugu olanaklarla birlikte, is siirecleri ve satig-satin
alma operasyonlari dijital ortama tasinarak kaydedilmektedir. E-doniisiim ve e-ticaret sistemleri gibi
yenilik¢i uygulamalar, c¢esitli modellerle is diinyasinda kendine saglam bir yer edinmistir.
Dijitallesmenin getirdigi olgunluk ve dijital ¢agin gerekleri dogrultusunda, ticari uygulamalarda is
birligi yapilan taraflarin "paydas" olarak aktif katilimi saglanmaya baslamustir.

Tedarik¢i yonetim portallar1, tedarikei iligkileri yonetimini saglayan kapsamli platformlardir. Bu
platformlar, siparis ve teslimat yonetiminden, sozlesme ve teklif siireci yonetimine, mal kabulii ve fatura
raporlamasina, tedarik¢i bagvuru ve performans degerlendirme siireglerine kadar cesitli tedarik zinciri
siireglerinin yonetilmesine yardimeir olmaktadir. Sonug olarak tedarik¢i yonetim portallari, isletmelerin
ve tedarikgilerin is birligini giiglendirerek, tedarik siireclerini daha biitiinlesmis, seffaf ve verimli bir
sekilde yonetmelerine olanak tamiyip, dijitallesme siireclerine katki saglar. Bu makale, tedarikgi
portallarinin isletmelere sagladigi avantajlari ve bu portallarin ERP sistemleri, ozellikle SAP ile
entegrasyon siireclerini incelemekte ve dijitallesme stireglerine katki saglamaktadir.

Anahtar Kelimeler: Tedarikgi iliskileri Y&netimi, ERP (SAP) Entegrasyonu, Dijital Déniisiim,
Tedarikgi Portal1
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DIGITALIZATION OF SUPPLIER MANAGEMENT: AN APPLICATION EXAMPLE
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ABSTRACT

An ERP (Enterprise Resource Planning) system is a software system used to manage all core business
processes of an enterprise in an integrated manner. When companies manage their procurement
processes on their ERP systems (SAP), they are faced with processes that operate independently of their
suppliers and with which they do not interact. The fact that the data recorded in ERP systems cannot be
transferred directly to suppliers causes disruptions in information access and processes that require
communication create separate workload and cost.

The supplier portals developed to overcome these problems enable suppliers to look at the ERP system
through a window. Thanks to these portals, suppliers can instantly access critical information about their
procurement processes and enter data directly when necessary. Thus, procurement processes are
digitalized and managed in a much faster, cost-effective and interactive way compared to traditional
methods. With the opportunities offered by today's technologies, business processes and sales-
purchasing operations are digitized and recorded. Innovative applications such as e-transformation and
e-commerce systems have gained a solid place in the business world with various models. In line with
the maturity brought about by digitalization and the requirements of the digital age, the parties
cooperating in commercial applications have begun to actively participate as “stakeholders”.

Supplier management portals are comprehensive platforms for supplier relationship management. These
platforms help manage various supply chain processes from order and delivery management to contract
and bid process management, goods receipt and invoice reporting, supplier application and performance
evaluation processes. Finally, supplier management portals contribute to digitalization processes by
strengthening the collaboration of businesses and suppliers, allowing them to manage their supply
processes in a more integrated, transparent and efficient manner. This article examines the advantages
of supplier portals and their integration processes with ERP systems, especially SAP, and contributes to
digitalization processes.

Keywords: Supplier Relationship Management, ERP (SAP) Integration, Digital Transformation,
Supplier Portal
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LOJISTIK PERFORMANSIN ULKE DIS TICARET UZERINE UZERINDEKI ETKIiSi: AB
UYE VE ADAY ULKELER ORNEGI

H. Handan OZTEMIiZ!

OZET

Lojistik sektorii iginde faaliyet gosteren firmalarin sundugu hizmetler, en az hasar, hizli teslimat,
izlenebilirlik ve giimriik prosediirleri, uluslararasi ticaret yapan firmalarin is yapma potansiyellerini ve
nihai misterilerin taleplerini veya memnuniyetlerini dogrudan ve dolayli olarak etkilemektedir. Bu
durum, makro diizeyde ele alindiginda ise tilkelerin lojistik performansinin dis ticaret potansiyeliyle
dolayli veya dogrudan bir iliskiye sahip oldugunu 6ngoriilebilir. Bu baglamda lojistik sektor geligsimi ile
dis ticaret potansiyeli arasinda yakin bir iliskiden s6z edilebilir. Diger yandan iligkili goriilen pek ¢ok
makro ekonomik degiskenler arasinda her zaman istatistiksel olarak anlamli, dogrudan bir iliskinin
olmast miimkiin degildir. Bu c¢aligmada glimriik prosediirleri, lojistik alt yapi1 ve is yapma
yeteneklerindeki benzerlik, yakin teknolojik gelismislik nedeniyle AB liye ve aday ulkeleri icin lojsitik
performans ile dig ticaret arasindaki iliskinin dogrudan ve istatistiksel olarak anlamli olup olmadigi
aragtirtlmistir. 2010-2023 yillar1 arasindaki veriler kullanilarak yapilan panel veri analiziyle, LPI
kapsamindaki 6 alt endeksin iilkelerin ihracat, ithalat ve toplam dis ticaret hacmindeki degisimleri
aciklayici etkiye sahip olup olmadiklar1 incelenmistir.

Anahtar Kelimeler: LPI, Dis Ticaret, Guimriik Prosediirleri, Izlenebilirik, Lojistik Hizmet Kalitesi
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THE IMPACT OF LOGISTIC PERFORMANCE ON COUNTRY FOREIGN TRADE
VOLUME: THE CASE OF EU MEMBER AND CANDIDATE COUNTRIES

H. Handan OZTEMiZ!

ABSTRACT

The services offered by companies operating in the logistics sector, minimum damage, fast delivery,
traceability and customs procedures, directly and indirectly affect the business potential of companies
engaged in international trade and the demands or satisfaction of end customers. When this situation is
considered at the macro level, it can be predicted that the logistics performance of countries has an
indirect or direct relationship with their foreign trade potential. In this context, a close relationship can
be mentioned between the development of the logistics sector and foreign trade potential. This study
investigates whether the relationship between logistics performance and foreign trade is direct and
statistically significant for EU member and candidate countries due to the similarity in customs
procedures, logistics infrastructure and business capabilities, and close technological development. With
the panel data analysis using data between 2010 and 2023, it was examined whether the 6 sub-indices
within the scope of LPI have an explanatory effect on the changes in exports, imports and total foreign
trade volume of countries.

Keywords: LPI, Foreign Trade, Customs Procedures, Traceability, Logistics Service Quality
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TURKIYE’DEKi KONTEYNER LIMANLARININ DEGERLENDIRILMESI iCiN ARALIK
DEGERLI FERMATEAN BULANIK WENSLO- CODAS YAKLASIMI

Hande KUCUKONDER' Omer Faruk GORCUN?

OZET

Konteyner limanlarinin performans degerlendirmesi, kiiresel ticaret ve lojistigin verimliligi agisindan
biiyiik bir neme sahiptir. Bu limanlar, mallarin diinya genelinde etkin bir sekilde tasinmasinda kritik
bir rol oynar. Limanlarin performansinin siirekli izlenmesi ve degerlendirilmesi, ekonomik ve gevresel
stirdiiriilebilirlik i¢cin gereklidir. Etkin limanlar, mallarin zamaninda teslim edilmesini saglayarak
tedarik zinciri aksakliklarmi en aza indirir ve kiiresel rekabet giiciinii artirir. Performansi diisiik
limanlar, yiikksek maliyetlere neden olabilirken, yiiksek performansli limanlar maliyetleri diisiiriir ve
verimliligi artirir. Bu durum hem nakliyeciler hem de tiiketiciler i¢cin faydalidir. Cevresel
stirdiiriilebilirlik, liman performansi degerlendirmelerinde giderek daha Onemli bir hale gelmistir.
Liman operasyonlarit sirasinda olusan karbon emisyonlart ve cevresel kirlilik, siirdiiriilebilirlik
acisindan Onemli endiseler dogurur. Verimli limanlar, cevresel etkileri minimize ederek
siirdiiriilebilirlik hedeflerine katkida bulunur. Ayrica, limanlarin performansi, uluslararasi ticaretteki
rekabet giiciinii belirleyen dnemli bir faktordiir. Iyi yonetilen limanlar, ticaret hacmini artirarak yerel
ekonomiye katki saglar. Bu nedenle, liman performansmin diizenli olarak degerlendirilmesi ve
iyilestirilmesi 6nemlidir. Performans degerlendirmeleri, stratejik planlama ve yatirim kararlar i¢in de
kritik rol oynar. Liman operasyonlarinin ulusal ve uluslararasi standartlara uyumlu hale getirilmesi
gereklidir. Bu caligmada, Tirkiye’deki konteyner limanlarini degerlendirmek igin aralik degerli
Fermatean bulanik kiimelere (ADFB) dayali yeni bir entegre karar modeli 6nerilmektedir. Model,
ADFB tabanli WENSLO (Weights by ENvelope and SLOpe) ve CODAS (COmbinative Distance-
based Assessment) yaklasimlarini entegre ederek konteyner limanlarinin on segim kriterine goére
degerlendirilmesini saglar. Uygulama sonuglari, en dnemli faktoriin “Forklift Sayis1” oldugunu ve en
uygun liman alternatifinin “A10 Mersin Limani1” oldugunu gostermistir.

Anahtar Kelimeler: Aralik Degerli Fermatean Bulanik Kiime, Konteyner Liman Performansi,
WENSLO, CODAS, Grup karar verme
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INTERVAL VALUED FERMATEAN FUZZY WENSLO-CODAS APPROACH FOR
EVALUATION OF CONTAINER PORTS IN TURKEY

Hande KUCUKONDER' Omer Faruk GORCUN?

ABSTRACT

The evaluation of container port performance is of great significance for the efficiency of global trade
and logistics. These ports play a critical role in the effective transportation of goods worldwide.
Continuous monitoring and assessment of port performance are essential for both economic and
environmental sustainability. Efficient ports ensure the timely delivery of goods, minimize disruptions
in the supply chain, and enhance global competitiveness. While poorly performing ports can lead to
higher costs, high-performing ports reduce expenses and increase efficiency, benefiting both shippers
and consumers. Environmental sustainability has become increasingly important in port performance
evaluations. Carbon emissions and environmental pollution generated during port operations raise
significant concerns regarding sustainability. Efficient ports contribute to sustainability goals by
minimizing environmental impacts. Additionally, port performance is a key factor in determining a
country's or region's competitiveness in international trade. Well-managed and high-performing ports
can attract more trade volume, contributing to local economic growth. Therefore, regular evaluation
and improvement of port performance are crucial. These assessments play a critical role in strategic
planning and investment decisions. It is also necessary to ensure that port operations comply with
national and international standards. In this study, a new integrated decision model based on interval-
valued Fermatean fuzzy sets (IVFF) is proposed to evaluate container ports in Turkey. The model
integrates 1VFF-based WENSLO (Weights by ENvelope and SLOpe) and CODAS (COmbinative
Distance-based Assessment) approaches to assess container ports from a multi-criteria group decision-
making perspective using ten selection criteria. The application results highlight that the most
important factor is the “Number of Forklifts,” and the “A10 Mersin Port” emerges as the most suitable
port alternative.

Keywords: Interval Valued Fermatean Fuzzy Set, Container Port Performance, WENSLO, CODAS,
Group Decision Making
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GUNUMUZDE AKILLI LOJiSTiK KAVRAMI; ILGILi CALISMALARIN
BiBLIYOMETRIK ANALIZi

Serpil KOSE!
Halil OZTURK?

OZET

Endiistri 4.0 ile birlikte hiz kazanan dijitallesme siirecinin bir¢ok alanda oldugu gibi lojistik alaninda
da etkisi goriilmektedir. Lojistik alaninda dijital doniisiim temelli akilli teknolojilerin kullanimi akilli
lojistik olarak adlandirilmaktadir. Bu calismada akilli lojistik kavrami iizerine yapilan ¢alismalari
incelemek ve galismalarin haritasini ¢ikarmak hedeflenmektedir. Bu hedef dogrultusunda nicel veriler
kapsaminda akilli lojistik kavramina iliskin literatiiriin bibliyometrik analiz yontemiyle sistemli bir
Ozetinin ¢ikartilmasi, literatiirdeki egilimlerin ve bosluklarin tespit edilmesi amaglanmaktadir. Bu
amag¢ dogrultusunda Web Of Science veri tabaninda 2012-2024 yillar1 arasinda yayinlanmig 608
calisma VOSviewer programu ile incelenmektedir. Akilli lojistik ile ilgili 608 ¢aligmanin yayimn
yillarina gore dagilimi incelendiginde en fazla 2021 (93), 2022 (123) ve 2023 (86) yillarinda ¢aligma
gergeklestirildigi goriilmektedir. En fazla ¢alisma yapan isimlerin Xiao Liu (14), Manuel Woschank
(11) ve Xuejun Li (11) oldugu ve yaym tiirtiniin agirlikli olarak dergi makalesi (334) ve bildiri (231)
oldugu goriilmektedir. Yayinlarin iilkelere gore dagilimi incelendiginde en fazla Cin (148), Almanya
(50), Polonya (48), italya (47) ve Hindistan (43) menseili yayincilarin ¢alisma yaptigi ve en ¢ok
Ingilizce (603) dilinde calisma gerceklestirildigi goriilmektedir. Anahtar sdzciikler incelendiginde en
cok akilli lojistik, endiistri 4.0 ve endiistri 4, ifadelerinin kullanildig1 goriilmektedir.

Anahtar Kelimeler: Akilh Lojistik, Endistri 4.0, Bibliyometrik Analiz
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THE CONCEPT OF SMART LOGISTICS TODAY; BIOMETRIC ANALYSIS OF RELATED
STUDIES

Serpil KOSE!
Halil OZTURK?

ABSTRACT

The digitalisation process, which accelerated with Industry 4.0, has an impact on logistics as in many
areas. The use of smart technologies based on digital transformation in the field of logistics is called
smart logistics. In this study, it is aimed to examine the studies on the concept of smart logistics and to
map the studies. In line with this goal, it is aimed to make a systematic summary of the literature on
the concept of smart logistics within the scope of quantitative data by bibliometric analysis method
and to identify trends and gaps in the literature. For this purpose, 608 studies published in the Web Of
Science database between 2012-2024 are examined with VOSviewer programme. When the
distribution of 608 studies on smart logistics according to publication years is examined, it is seen that
the most studies were carried out in 2021 (93), 2022 (123) and 2023 (86). It is seen that the names of
Xiao Liu (14), Manuel Woschank (11) and Xuejun Li (11) are the names who conducted the most
studies and the type of publication is mainly journal articles (334) and papers (231). When the
distribution of publications according to countries is analysed, it is seen that most of the studies are
carried out by publishers from China (148), Germany (50), Poland (48), Italy (47) and India (43) and
most of the studies are carried out in English (603). When the keywords are analysed, it is seen that
the expressions of smart logistics, industry 4.0 and industry 4 are mostly used.

Keywords: Smart logistics, Industry 4.0, Bibliometric Analysis
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A CONSTRAINT PROGRAMMING MODEL TO INCREASE THE UTILIZATION OF
ELECTRIC BUSES IN PUBLIC TRANSPORT

Seda Yaprak!
Ugur Eliiyi?
Ozgiir Akgiin®
Emine Zehra Akgiin*
Deniz Tiirsel Eliiyi®

ABSTRACT

Today, operations of electric buses gained importance due to growing interest for sustainable public
transportation. Many municipalities and authorities for public transport across the globe are aware of
sustainable options, and eager to employ electric vehicles in their fleets. This study investigates the
optimal allocation of electric buses in a large city for public transportation. Izmir Metropolitan
Municipality purchased 20 electric buses, which are to be charged at 5 different stations. Currently, the
buses are used sub-optimally in terms of utilization. The aim of this study is to maximize the number of
passengers using electric buses and increase the awareness of the public to use these buses in public
transportation, which would in turn render a more sustainable fleet by increasing the number of buses.
A 30-day passenger data, line lengths, and coordinates of electric bus charging stations are obtained
from the transport authority. An ABC Analysis is initially conducted to identify priority bus routes based
on passengers per kWh on a large transportation network. Next, a multi-objective constraint
programming model is proposed to maximize the utilization of these buses while charging them as
needed within their hours of operation. The current schedules are compared with the ones obtained by
our model in order to show potential gains and increase managerial and public support for future
investments.

Keywords: Public Transportation, Sustainability in Logistics, Electric Buses, Optimization via
Constraint Programming
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E-TICARET VE METAVERSE CALISMALARININ MEVCUT EGILIMLERI iLE
GELECEK YONELIMLERI: BIBLIYOMETRIK BiR ANALIZ

Siikran DERTLI*
Muhammet Emin DERTLI?

OZET

Bu ¢alismada, giincel bir konu olan e-ticaret ve metaverse’iin alanyazindaki mevcut egilimlerini ve
gelisimini ortaya koyarak gelecek aragtirmalar igin Oneri gelistirmek amaglanmistir. Bu baglamda e-
ticaret ve metaverse konusunu ele alan smirl sayidaki ¢aligmalarin bibliyometrik analiz yontemiyle
incenmesinde eksikliklik bulundugu goézlemlendigi icin mevcut arastirma konusu secilmistir.
Dolayisiyla Web of Science (WoS)’ta (TS=(e-commerce* or eCommerce* or Electronic Commerce*
or Electronic Trad* or e Commerce*)) AND TS=(metaverse*) yapilan tarama sonucunda ulasilan 61
yayinla VOSviewer yazilimi kullanilarak bibliyometrik analiz gergeklestirilmistir. Bibliyometrik
analiz i¢in yazar, iilke, anahtar kelime, yaym yili, aragtirma bdolgeleri gibi cesitli parametreler
incelenmistir. Arastirma sonunda e-ticaret ve metaverse ile ilgili ¢alismalarin 2009-2024 yillar
arasinda hazirlandig1 tespit edilmistir. Bu kapsamda yillara gore calismalarin dagilim orani
incelendiginde 2009, 2010 ve 2012 yillar1 arasinda 1’er yayin, 2021°de 2 yayin, 2022’de 14 yayin,
2023’de 30 yayin, 2024°de ise 12 yayim hazirlandigi bulgusuna ulasilmigtir. Dolayisiyla son yillarda
konu ile ilgili yaynlarin sayisinin artmasimin nedenlerinden biri olarak pandemi doneminde popiiler
olmaya baglayan baslayan e-ticaret aligverisleri ve metaverse teknolojisi gosterilebilir. E-ticaret ve
metaverse ile ilgili calismalarin en fazla Cin, Hindistan, Ingiltere, ABD, Almanya gibi iilkelerde
hazirlandig1r bulgusuna ulasilmistir. Bununla birlikte c¢alismalarin yaymnlandigi Web of Science
kategorilerinin en fazla Isletme, Bilgisayar Bilimi Bilgi Sistemleri, Bilgisayar Bilimi Yapay Zeka,
buna paralel olarak arastirma alanlarinin ise en fazla Bilgisayar Bilimi, Isletme Ekonomisi,
Miihendislik, Telekomiinikasyon, Psikoloji oldugu bulgularini ulagilmistir. Tiim bu durumlar gozler
Oniine alindiginda e-ticaret ve metaverse’iin disiplinleraras: etkilesim icerisinde oldugu sdylenebilir.
Incelenen diger parametrelere iliskin elde edilen bulgular, sonug¢ bdliimiinde ayrintili olarak
tartisilmistir. Bu ¢aligmanin yalnizca WoS veri tabanindaki e-ticaret ve metaverse konulu yayinlari
kapsamasi nedeniyle, gelecek calismalarda Scopus, Google Schoolar, Ulakbim, ProQuest gibi farkli
veri tabanlari dahil edilebilir.

Anahtar Kelimeler: Bibliyometri, E-Ticaret, Metaverse.
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CURRENT TRENDS AND FUTURE DIRECTIONS OF E-COMMERCE AND METAVERSE
STUDIES: A BIOMETRIC ANALYSIS
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ABSTRACT

In this study, it is aimed to develop suggestions for future research by revealing the current trends and
development of e-commerce and metaverse in the literature. In this context, the current research topic
was chosen because it was observed that there was a deficiency in examining the limited number of
studies on e-commerce and metaverse through bibliometric analysis. Therefore, bibliometric analysis
was carried out using VOSviewer software with 61 publications reached as a result of searching in
Web of Science (WoS) (TS=(e-commerce* or eCommerce* or Electronic Commerce* or Electronic
Trad* or e Commerce*) AND TS=(metaverse*). For bibliometric analysis, various parameters such as
author, country, keyword, year of publication, research regions were examined. At the end of the
research, it was determined that studies on e-commerce and metaverse were prepared between 2009-
2024. In this context, when the distribution rate of studies by years is analyzed, it was found that 1
publication was prepared in 2009, 2010 and 2012, 2 publications in 2021, 14 publications in 2022, 30
publications in 2023, and 12 publications in 2024. Therefore, one of the reasons for the increase in the
number of publications on the subject in recent years may be e-commerce shopping and metaverse
technology, which started to become popular during the pandemic period. It was found that the studies
on e-commerce and metaverse were mostly prepared in countries such as China, India, UK, USA,
Germany. In addition, it was found that the Web of Science categories in which the studies were
published were mostly Business Administration, Computer Science Information Systems, Computer
Science Atrtificial Intelligence, and parallel to this, the research fields were mostly Computer Science,
Business Economics, Engineering, Telecommunications, Psychology. Considering all these situations,
it can be said that e-commerce and the metaverse are in interdisciplinary interaction. The findings
obtained for the other parameters examined are discussed in detail in the conclusion section. Since this
study only covers publications on e-commerce and metaverse in the WoS database, future studies may
include other databases such as Scopus, Google Schoolar, Ulakbim, ProQuest.

Keywords: Bibliometrics, E-Commerce, Metaverse.
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ATP KONVANSIYONUNA GORE ULUSLARARASI SOGUK ZiNCiR LOJISTiGi VE
ENDUSTRI 4.0'IN POTANSIYEL ROLU

Mehmet CAKMAK!

OZET

ATP Konvansiyonu (Bozulabilir Gida Maddelerinin Uluslararas1 Tasimaciligt ve Bu Tasimacilik
Faaliyetinde Kullanilacak Ozel Ekipmana Iliskin Anlasma) Tiirkiye nin de taraf oldugu uluslararasi
lojistige iliskin anlagsmalardan birisidir. ATP Konvansiyonu genel olarak bozulabilir gidalarin soguk
zincir lojistiginde karayolu ve/veya demiryolu operasyonlarida (denizyolunu iceren ¢ok modlu tagima
ise sadece karayolu kismi) kullanilacak olan yalitimli ve sogutmali ekipmanlara iliskin standart 1s1
degerlerini ve uygunluk (sertifikasyon) durumlarimi diizenlemektedir. Bu agidan bakildiginda ATP
Konvansiyonu, bozulabilir gidalarin kalitesini koruma ve 1s1 aktarim degerleri gibi konularda kural ya
da standartlar belirledigi i¢in buna uygun ekipmanlarin yani sira yeni nesil teknolojilerin de kullanimini
dolayli olarak isaret etmektedir. Bu noktada Nesnelerin interneti, Kablosuz Sensdr Aglari, Bulut
Bilisim, Biiyiik Veri Analitigi, Artirtlmis Gergeklik gibi Endiistri 4.0 bilesenlerinden olusan Akilli
Soguk Zincir Lojistik sistem 1s1l dengenin ve {irliniin sagliginin korunmasinda olasi aksaklik ya da
sorunlart elimine etmede Onemli bir potansiyel igermektedir. Bu c¢alismanin amaci ATP
Konvansiyonuna iliskin temel uygunluk esaslarini incelemek ve bu konvansiyona uygunluk baglaminda
Endiistri 4.0’m potansiyel roliinii ve avantajlarini ele almaktir. Bu amacla ATP Konvansiyonu, soguk
zincirde sektorel uygulamalar, Endiistri 4.0’1n buradaki roliine iliskin literatiirel inceleme yapilmugtir.
Buna gore Endiistri 4.0 ile ger¢ek zamanl bir sekilde bozulabilir gidalarin 1s1 ve kalite durumunun ve
ekipmanlarin 1s1l degerlerinin ATP gibi yasal diizenleme ya da standartlara uygunlugunu i¢eren kontrol
parametrelerinin izlenmesi, soguk zincirde olasi kirtlmalarin erken uyarilarla engellenmesi amaciyla
cevrimigi bir sekilde hizli karar alinarak ilgili ekipmana ve siiriiciiye iletilmesi gibi bir¢ok potansiyel
fayda saglanabilmektedir.
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INTERNATIONAL COLD CHAIN LOGISTICS ACCORDING TO ATP CONVENTION AND
THE POTENTIAL ROLE OF INDUSTRY 4.0

Mehmet CAKMAK!

ABSTRACT

The ATP Convention (Agreement on the International Carriage of Perishable Foodstuffs and on the
Special Equipment to be Used for such Carriage ATP) is one of the international logistics agreements
to which Turkey is also a party. The ATP Convention generally regulates the standard heat values and
conformity (certification) statuses of insulated and refrigerated equipment to be used in road and/or rail
operations (only the road part in case of multimodal transport involving maritime transport) in the cold
chain logistics of perishable foods. From this perspective, since the ATP Convention determines rules
or standards on issues such as preserving the quality of perishable foods and heat transfer values, it
indirectly indicates the use of new generation technologies as well as suitable equipment. At this point,
the Smart Cold Chain Logistics system consisting of Industry 4.0 components such as the Internet of
Things, Wireless Sensor Networks, Cloud Computing, Big Data Analytics, Augmented Reality has
significant potential in eliminating possible disruptions or problems in maintaining thermal balance and
product health. The purpose of this study is to examine the basic principles of compliance with the ATP
Convention and to address the potential role and advantages of Industry 4.0 in the context of compliance
with this convention. For this purpose, a literature review was conducted on the ATP Convention,
sectoral applications in the cold chain, and the role of Industry 4.0 here. Accordingly, with Industry 4.0,
many potentials can be provided, such as monitoring the temperature and quality status of perishable
foods in real time and the control parameters including the thermal values of equipment in compliance
with legal regulations or standards such as ATP and making quick decisions online and communicating
them to the relevant equipment and drivers in order to prevent possible breaks in the cold chain with
early warnings.

Keywords: ATP Convention, Cold Chain Logistics, Industry 4.0
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SIVIL HAVACILIKTA DIJITAL INOVASYON: HAVA YOLU iSLETMELERI
UZERINDEN DEGERLENDIRILMESI

Selcuk GUN*
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OZET

Yapilan arastirmada, hava yolu isletmelerinin dijital uyuma ne derece uyum sagladiklari, yaptiklar
yenilikleri ve misteri deneyimi agisindan dijitallesmenin degerlendirilmesi ele alinmigtir. Bu
degerlendirmeler siirecinde dijital inovasyonun miisterilere sunacagi faydalar1 amag¢ olarak
edinmektedir. Dijitallesme hayatimiza endiistri 2,0 olarak gecen donemde 20. Yiizyilda ilk bilgisayarla
birlikte baglamistir. Sonralarda {iretim siireclerinin gelistirilmesiyle birlikte Endiistri 3.0 adin1 alarak
internet cag1 baslamis olup endiistri 4.0 ile beraber siire¢ devam etmektedir. Bilgisayarlarn ve internet
teknolojileriyle birlikte hizmet sektortindeki dijital faaliyetler yaygin bir sekilde kullanilmaktadir.
Dijitallesmenin getirdigi teknolojik gelismelerle hiz kazanmig ve insan hayatin1 kolaylastirici etken
haline gelmistir. Bu siirecin igerisinde isletme maliyetlerinin diistiriilmesi, insanlarin hizmetlere daha
kolay ulasabilmesinin 6niinii agmaktadir.

Diinya’da dijitallesmenin yayginlagmasiyla birlikte teknolojik degisimleri de beraberinde getirmektedir.
Ozellikle rekabetin yogun oldugu Hava yollar1 isletmelerinde miisteri deneyimin 6n planda oldugu
alanda teknolojik doniisiimlerde hiz kazanmaktadir. Bu dontisiimlerle yenilik¢i modeller olusturulmakta
ve miisterilerin hizmetlere kolay ulasilmasini saglamaktadir. Havacilikta daha fazla miisteri grubuna
ulagmak agisindan dijitallesmenin 6nemi her gegen giin artmaktadir. Geleneksel modellere kiyasla islem
yapmalar1 daha kolay hale gelmistir. Hava yollar1 isletmeleri dijital mecralarla birlikte mobil
uygulamalarimi gelistirerek bilet satin alma, check-in islemleri, miisteri sikayetlerinin olusturulmasi gibi
olanaklara kolay erigebilmelerini saglamistir. Bir hizmet sektorii olarak hava yolu igletmeleri dijital
doniisiimiin en dnemli siirecini olusturmaktadir. Arastirmada, Tiirkiye’de dijital inovasyonu en hizli
gelistiren 2 hava yolu isletmesi iizerinden ornek olay degerlendirilmesi ¢alismanin 6nemine vurgu
yapmis olacaktir. Tiirkiye’de Dijitallesmenin sadece havacilik sektoriiyle bagli kalmayip diger
sektorlere de 1s1k tutmasi beklenmektedir.

Anahtar Kelimeler: Dijitallesme, Teknoloji, Yenilikg¢ilik, Hava yolu igletmeleri, Sivil havacilik
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DIGITAL INNOVATION IN CIVIL AVIATION: EVALUATION THROUGH THE AIRLINE
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Giil CIKMAZ 2

ABSTRACT

In the research, the extent to which airline companies have adapted to digital adaptation, their
innovations and the evaluation of digitalization in terms of customer experience were discussed. In this
evaluation process, the benefits that digital innovation will offer to customers are taken as the aim.
Digitalization started our lives with the first computer in the 20th century, during the period known as
Industry 2.0. Later, with the development of production processes, the internet age began, taking the
name Industry 3.0, and the process continues with Industry 4.0. Along with computers and internet
technologies, digital activities in the service sector are widely used. It has gained momentum with the
technological developments brought about by digitalization and has become a factor that facilitates
human life. Reducing operating costs in this process paves the way for people to access services more
easily.

With the spread of digitalization in the world, it also brings technological changes. Especially in airline
companies where competition is intense, technological transformations are gaining momentum in the
field where customer experience is at the forefront. With these transformations, innovative models are
created and customers are provided with easy access to services. The importance of digitalization in
reaching more customer groups in aviation is increasing day by day. They have become easier to operate
compared to traditional models. Airlines have developed mobile applications along with digital
channels, enabling them to easily access opportunities such as purchasing tickets, check-in transactions,
and creating customer complaints. As a service sector, airline companies constitute the most important
process of digital transformation. In the research, evaluating the case study through the 2 airline
companies that develop digital innovation fastest in Turkey will emphasize the importance of the study.
It is expected that digitalization in Turkey will not only be related to the aviation sector but also shed
light on other sectors.

Keywords: Digitalization, Technology, Innovation, Airline companies, Civil aviation
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YESIL E-DEVLET UYGULAMALARI: TURKIYE ORNEGI

ismail DOLUTAS"

OZET

Son donemlerde siirdiiriilebilir bir toplum yaratma cabasi pekcok alanda yesil uygulamalara
gidilmesini gerekli kilmaktadir. Siirdirilebilirlik her alanda 6nemli oldugu yazilimeilik faaliyetlerinde
de onemini korumustur. Ozellikle devletler siirdiiriilebilirligin énemli paydaslar1 arasinda yer aldig
icin yesil siirdiiriilebilirligi saglama amaciyla e-devlet uygulamalarinda yazilimlar, uygulamalar ve
islevler ortaya c¢ikarmaktadir. Her gecen giin yesil yazilimlar geliserek fonksiyonlarini artirirken e-
devlet uygulamalarinin bu fonksiyonlarin ne kadarini barindirdig: tartisma konusu haline gelmektedir.
Ancak e-devlet hizmetlerinde yesil uygulamalarm boyutunu inceleyen ¢alisma azligi e-devlet
icerisinde yesil uygulamalarin 6neminin belirginlesmesine engel olmaktadir. Dolayisiyla e-devlet
icerisinde yesil uygulamalar1 konu edinen daha fazla ¢alismaya gereksinim duyulmaktadir.

Bu calisma Tiirkiye’de yogun kullanilan e-devletin igerdigi yesil uygulamalar1 incelemekte ve bu
uygulamalarin islevlerini betimsel analiz ile aciklamay1r amaglamaktadir. Boylece Tiirkiye’de islev
potansiyeli devamli artan e-devlet sisteminin ¢evrenin siirdiiriilebilirligini saglayan yesil uygulamalari
ne kadar igerdigi tespit edilecek ve e-devlet sisteminin yesil yazilimlarla gelismesine yonelik oneriler
siralanacaktir.

Anahtar Kelimeler: E- devlet, Uygulamalar, Yesil Yazilim, Siirdiirtilebilirlik, Yesil Teknolojiler
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GREEN E-GOVERNMENT APPLICATIONS: THE CASE OF TURKEY
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ABSTRACT

Recently, the effort to create a sustainable society has necessitated green practices in many areas.
Sustainability has maintained its importance in software activities as it is important in every field.
Especially since governments are among the important stakeholders of sustainability, they create
software, applications and functions in e-government applications in order to ensure green
sustainability.

While green software develops day by day and increases its functions, the extent to which e-
government applications incorporate these functions has become a matter of debate. However, the
scarcity of studies examining the extent of green practices in e-government services prevents the
importance of green practices in e-government from becoming clear. Therefore, there is a need for
more studies on green practices within e-government.

This study examines the green applications included in e-government, which is widely used in Turkey,
and aims to explain the functions of these applications through descriptive analysis. Thus, it will be
determined to what extent the e-government system, whose functional potential is constantly
increasing in Turkey, includes green practices that ensure environmental sustainability, and
suggestions for the development of the e-government system with green software will be listed.

Keywords: E-government, Applications, Green Software, Sustainability, Green Technologies
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DiJITAL OKURYAZARLIK BAGLAMINDA PARADIGMA DEGISIMININ TOPLUMA
YANSIMASI

Elif CELIK*
Ali KORKMAZ?

OZET

Dijital okuryazarlik baglaminda doniisen paradigma, toplumsal hayatta koklii degisimlere yol acti.
Iletisim, eglence, alisveris ve ticaret gibi toplumsal yasamdaki birgok eylem, dijital paradigmanin bir
parcasi oldu. Klasik okuryazarlik yerini biiyiik 6l¢iide dijital okuryazarliga birakti. Teknik bir hal alan
okuryazarlik mekaniklesti. Boylece, doniisen dijital paradigmanin yansimasi olarak, bir dizi olumlu ve
olumsuz etki toplumda yerini buldu. Bu baglamda ¢aligmanin amaci, dijital paradigmadaki degisimin
topluma yansiyan etkilerini, farkli yas gruplarindan segilen 216 Kisi tizerinden, dijital bagimlilik ve
bilgi giivenligi farkindalig: cergevesinde incelemek ve elde edilen sonuclardan hareketle ileriye doniik
oneriler gelistirmektir. Bu kapsamda caligmanin konusu, dijital okuryazarlik baglaminda bireylerin
dijital bagimlilik ve bilgi giivenligi farkindalik diizeylerini Adana ili g¢ergevesinde incelemektir.
Calisma, bireylerin dijital okuryazarlik durumlari, dijital bagimlilik, bilgi giivenligi farkindalik
durumlari, cinsiyet, internet kullanimi, sosyal medya kullanimi, ¢evrim-igi araglari kullanmada kendini
yeterli hissetme gibi degiskenleri ve bu degiskenler arasindaki iliskileri kapsamaktadir. Bu arastirmada
yontemi olarak, nicel arastirma yontemlerinden anket teknigi kullamlmistir. Bireylerin, dijital
okuryazarlik orani ile dijital bagimlilik ve bilgi giivenligi farkindalik seviyeleri arasinda anlamli bir
iligkinin bululmasi, ulagilmasi beklenen temel bulgular arasindadir. Arastirmanin sonucunda;
bireylerin, dijital okuryazarlik oram ile dijital bagimlilik ve bilgi giivenligi farkindalik diizeyleri
arasinda anlaml bir iliski oldugu anlasilmis, dijital platformlar1 kullanim sikligina bagli olarak da
dijital bagimlilik seviyelerindeki artis gozlemlenmistir.
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ABSTRACT

The transforming paradigm in the context of digital literacy has led to radical changes in social life.
Many actions in social life such as communication, entertainment, shopping and trade have become
part of the digital paradigm. Classical literacy has been largely replaced by digital literacy. Literacy
has become technicalized and mechanized. Thus, as a reflection of the transforming digital paradigm,
a series of positive and negative effects have found their place in society. In this context, the aim of
this study is to examine the effects of the change in the digital paradigm on society through 216 people
selected from different age groups within the framework of digital addiction and information security
awareness and to develop forward-looking recommendations based on the results obtained. In this
context, the subject of the study is to examine the digital addiction and information security awareness
levels of individuals in the context of digital literacy within the framework of Adana province. The
study includes variables such as digital literacy status, digital addiction, information security
awareness status, gender, internet use, social media use, feeling competent in using online tools and
the relationships between these variables. In this study, survey technique, which is one of the
quantitative research methods, was used as a method. A significant relationship was found between the
digital literacy rate of individuals and their digital addiction and information security awareness levels.

Keywords: Digital transformation, Digital society, Political Science
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SURDURULEBILIRLIK VE CEVRECILIK ACISINDAN KAMU YONETIMINE GENEL
BiR BAKIS: KAVRAMSAL TEMELLER VE UYGULAMA ONERILERi

Isa CELIKDONMEZ!

OZET

Siirdiiriilebilirlik; canlilarin yagamlarimi bugiin ve gelecekte tehlikeye sokmadan iiretim yapmak, dogal
kaynaklarin ve ¢evrenin gelecek nesiller i¢in korunmasi ve insan ihtiyaglarimin karsilanmasi amaciyla
gelistirilen bir kavramdir. Siirdiiriilebilirlik; insanlarin dogal kaynaklari, ekonomik faaliyetleri ve
toplumsal yapiy1r mantikli bir sekilde kullanmasi ve dogru bir planlamayla yonetmesi i¢in ¢ok yonlii ve
onemli bir olgudur. Siirdiiriilebilirligin i temel unsuru; c¢evresel siirdiiriilebilirlik, sosyal
stirdiiriilebilirlik ve ekonomik siirdiiriilebilirliktir. Bir diger kavram olarak ¢evrecilik; dogal kaynaklar
ve ekosistemleri korumak igin lobi faaliyetleri yapma, gevre egitimi, ¢evreci eylemler ve olumlu
ornekler gelistirerek merkezi ve yerel yonetimlerdeki karar alma siireglerini etkileme amacinda olan
sosyal bir harekettir. Cevrecilikle siirdiiriilebilirlik arasinda gitgide yakinlasan ve i¢ ige gecen dnemli
bir bag bulunmaktadir. Kamu yonetimi ise; hiikiimetlere ait karar mekanizmalarinin nasil ¢aligtigini
halka agiklama ve alinan bu kararlarin yerine getirilmesi konusunda ¢alismalar yapar. Kamu; bir
iilkedeki halkin biitiinii, devlet, toplum ve amme anlamlarina gelirken; kamu yonetimi bu biitiiniin sevk
ve idaresi anlamina gelmektedir. Disiplinler aras1 bir nitelik tasiyan kamu yonetimi; kamu politikalarmin
olusturulmasi, uygulanmasi, planlanmasi, érgiitlenmesi, yonlendirme, koordinasyon, denetim, sevk ve
idare gibi islem ve faaliyetlerin bir biitiintidiir. Kamu yonetimi ile siirdiiriilebilirlik arasindaki iligki; hem
devlet yonetiminin ve halkin, hem de dogal kaynaklarin ve ¢evrenin korunarak zenginlestirilmesi
anlaminda biiyiikk 6nem tagimaktadir. Bu ¢alismada kamu yonetimine, stirdiriilebilirlik ve ¢evrecilik
acisindan yeni yaklasim ve oOneriler lizerinden deginilerek; 6zellikle ¢evresel siirdiiriilebilirlik, sosyal
stirdiiriilebilirlik ve ekonomik siirdiiriilebilirlik bagliklar1 altinda kamu yonetiminde yapilmasi
gerekenlerden kisaca bahsedilmis; siirdiiriilebilirlik ve ¢evrecilik kavramlart analiz edilerek kamu
yoOnetimi uygulamalarina dair bir takim Oneriler paylasiimistir.
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A GENERAL OVERVIEW OF PUBLIC ADMINISTRATION IN TERMS OF
SUSTAINABILITY AND ENVIRONMENTALITY: CONCEPTUAL FOUNDATIONS AND
PRACTICE RECOMMENDATIONS

Isa CELIKDONMEZ!

ABSTRACT

Sustainability; it is a concept developed to produce without endangering the lives of living things today
and in the future, to protect natural resources and the environment for future generations and to meet
human needs. Sustainability; it is a versatile and important phenomenon for people to use natural
resources, economic activities and social structure logically and manage them with correct planning.
Three basic elements of sustainability; environmental sustainability, social sustainability and economic
sustainability. Environmentalism as another concept; it is a social movement that aims to influence
decision-making processes in central and local governments by lobbying to protect natural resources
and ecosystems, environmental education, environmental actions and developing positive examples.
There is an important bond between environmentalism and sustainability that is becoming increasingly
closer and intertwined. Public administration is; it works to explain to the public how government
decision-making mechanisms work and to implement these decisions. Public; while it means the whole
of the people in a country, the state, society and the public; Public administration means the management
and management of this whole. Public administration with an interdisciplinary nature; It is a whole of
transactions and activities such as the creation, implementation, planning, organization, direction,
coordination, control, management and management of public policies. The relationship between public
administration and sustainability; it is of great importance in terms of protecting and enriching both the
state administration and the people, as well as natural resources and the environment. In this study,
public administration is touched upon through new approaches and suggestions in terms of sustainability
and environmentalism; What needs to be done in public administration, especially under the headings
of environmental sustainability, social sustainability and economic sustainability, is briefly mentioned;
The concepts of sustainability and environmentalism were analyzed and some suggestions regarding
public management practices were shared.
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TERORLE MUCADELENIN DiJITAL BOYUTU

Alpcan ACAR!?

OZET

Siyasi amaglar dogrultusunda toplumda korku ve endise uyandiran terdrizm, degisime ve doniisiime
uyum saglayan dinamik bir yapiya sahiptir. Terérizmin bu dinamik yapisi dijitallesmeye uyum
saglamalarinda da goriilmektedir. Dijitallesmenin getirdigi imkanlardan faydalanan terdr orgiitleri daha
genis bir hareket alan1 elde etmekte ve terér orgiitleri, orgilitlenme bigimlerinden ideolojilerini yayma ve
propaganda stireclerine kadar bircok noktada dijitallesme ve teknolojik gelismelerden faydalanmaktadir.
Terérizmin degisen yapisi ve terdr oOrglitlerinin dijitallesmeye sagladigi uyum, devletlerin terdrizme
kars1 yiiriittigii terérle miicadeleyi de ¢ok yonlii bir alana sevk etmektedir. Dolayisiyla dijital donemde
terorle miicadelede geleneksel yontemlerin kullanilmasi yetersiz kalmaktadir. Dijitallesmenin terdr
orgiitlerine sagladig1 imkanlarin ve teror orgiitlerinin dijitallesmeyi nasil kullandiginin tespiti basaril
bir terérle miicadele siireci igin vazgecilmez unsurlar arasinda goriilmektedir. Bu calismada
dijitallesmenin terdrizmi hangi agilardan etkiledigi ve terdr oOrgiitlerine hangi olanaklar1 tanidig
tartigildiktan  sonra devletlerin degisen terdrizme yonelik yiriittiikkleri terdrle miicadeleye
deginilmektedir. Calismada dijitallesme ve teror orgiitleri iliskisinin ortaya koyulmasi ve bu iliski
tizerinden terorle miicadelenin degisen yapisinin tartigilmasi amaglanmastr.
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DIGITAL DIMENSION OF THE FIGHT AGAINST TERRORISM
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ABSTRACT

Terrorism, which arouses fear and anxiety in society for political purposes, has a dynamic structure that
adapts to change and transformation. This dynamic nature of terrorism is also seen in their adaptation to
digitalization. Terrorist organizations that take advantage of the opportunities brought by digitalization
gain a wider field of action, and terrorist organizations benefit from digitalization and technological
developments at many points, from organizational forms to the dissemination of their ideology and
propaganda processes. The changing structure of terrorism and the adaptation of terrorist organizations
to digitalization have led states' counterterrorism efforts against terrorism to a multifaceted field.
Therefore, the use of traditional methods in the fight against terrorism in the digital era is insufficient.
Determining the opportunities provided by digitalization to terrorist organizations and how terrorist
organizations use digitalization is seen among the indispensable elements for a successful
counterterrorism process. In this study, after discussing the ways in which digitalization affects
terrorism and what opportunities it provides to terrorist organizations, the counterterrorism efforts of
states against changing terrorism are discussed. The study aims to reveal the relationship between
digitalization and terrorist organizations and to discuss the changing structure of the fight against
terrorism through this relationship.

Keywords: Digitalization, Terrorism, Counterterrorism.
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AVRUPA BIiRLiGi ULKELERININ DiJiTAL DONUSUM SEVIYELERININ KUMELEME
YONTEMIYLE ANALIZI
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OZET

Dijitallesme veya dijital doniisiim dinamik bir siireci ifade eder. Bugiin ulasilan teknolojik yenilikler,
bundan on yil 6nce yokken, bundan on yil sonra ¢ok daha farkli boyutlara ulasacagi sdylenebilir. Bu
caligmada, makine 6grenmesi algoritmalarindan olan bulanik kiimeleme yontemi kullanilarak Avrupa
Birligi iilkelerinin dijital doniisiim acisindan kiimeleme analizi yapilmasi ve iilkelerin dijital doniistim
alanindaki gelisimlerinin yillara gére degisiminin Saptanmasi amaglanmaktadir. Literatiirde benzer
caligmalarda ¢esitli kiimeleme metodlar1 kullanilmistir. Bu metodlardan bulanik kiimeleme metodu
kullanilmis olup Eurostat’tan alinan 28 iilkeye ait 8 degisken iizerinden 2018 ve 2021 verileri analiz
edilmistir. Bu Tilkeler literature uygun olarak az gelismis, gelismekte olan, gelismis, ¢cok gelismis
olarak 4 farkli kiimeye ayrilmistir. Veri Onisleme asamasinda veriler iizerinde min-max
normalizasyonu = yapilmustir. Ayrica kayip veriler i¢in ortalama alma yontemi kullanilmigtir. Son
olarak kiimeleme sonrasi yillara gore tlkelerin ait oldugu kiimeler arasinda olusan degisiklikler
incelenmistir. Analiz sonucunda 28 iilkeden hangi iilkelerin kiime degistirdigi saptanmis olup bu
degisimlerin sebeplerinin hangi faktorlere bagl oldugu ile ilgili gézlemler belirtilmistir.
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ANALYSIS OF DIGITAL TRANSFORMATION LEVELS OF EUROPEAN UNION
COUNTRIES WITH CLUSTERING METHOD

ENES BILGILI}, SEYIT KOCA?, ZEYNEP ORNEK?®

ABSTRACT

Digitalization or digital transformation express a dynamic process. It can be said that the technological
innovations achieved today, which did not exist ten years ago, will reach very different dimensions ten
years from now. In this study, it is aimed to conduct a clustering analysis of the European Union
countries in terms of digital transformation using the fuzzy clustering method, which is one of the
machine learning algorithms, and to determine the change of the countries' developments in the field
of digital transformation by years. Various clustering methods have been used in similar studies in the
literature. One of these methods, the fuzzy clustering method was used and the data for 2018 and 2021
were analyzed over 8 variables belonging to 28 countries taken from Eurostat. According to the
literature, these countries are divided into 4 different clusters as underdeveloped, developing,
developed, very developed. In the data preprocessing stage, min-max normalization was performed on
the data. In addition, the averaging method was used for missing data. Finally, after clustering,
changes that occurred between the clusters to which the countries belonged over the years were
examined. As a result of the analysis, it was determined which countries out of 28 countries changed
clusters and observations were made regarding the factors that caused these changes.
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SIYASET BiLiMi VE KAMU YONETiIMi BOLUMLERININ TERCiH EGILIMLERININ
DUSMESI UZERINE BiR ARASTIRMA: ADANA VE MERSIN ORNEGI!
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flayda YILMAZ?
Ash GUNEY KISA*
Basak ISILDAKLI®

OZET

Kamu Yonetimi, devletin faaliyetlerini siirdiiren yiiriitme kolunu temsil etmektedir. Bu faaliyetleri
stirdiirmek i¢in devletler kamu yonetiminin sevk ve idaresini saglamak iizere yonetici, biirokrat ve
memurlara gereksinim duyduklari i¢in kamu personeli yetistirirler. Giiniimiizde bu islevi yiiksekogretim
diizeyinde Kamu Y 0netimi/Siyaset Bilimi ve Kamu Y6netimi bolumleri yerine getiriyor gériinmektedir.
®Ancak son yillarda s6z konusu béliimlerin tercih egilimlerinin ve puanlarinin diistiigli gdzlemlenmekte
ve boliimlerin aday dgrencilerin goziinde 6nem kaybettigi diisiiniilmektedir. Dolayisiyla bu ¢aligsma ile
Kamu Yo6netimi/Siyaset Bilimi ve Kamu Y0Onetimi boliimlerinde gézlemlenen bu durumun arkasinda
yatan nedenlerin ortaya ¢ikarilmasi amaglanmistir. Bu baglamda ¢alismada nitel aragtirma yaklagimi
benimsenerek goériisme teknigi ile veriler toplanmis ve betimsel analiz yontemiyle analiz edilmistir.
Aragtirmanin 6rneklemi i¢in Adana ve Mersin illerinde bulunan; Adana Alparslan Tiirkes Bilim ve
Teknoloji Universitesi ve Tarsus Universitesi’nin Siyaset Bilimi ve Kamu Yonetimi boliimleri ile
Mersin Universitesi Kamu Yonetimi boliimii secilmistir. Arastirma cergevesinde sayilan boliimlerden
toplamda 15 &gretim elemani ve 20 6grenci ile goriismeler yapilarak veri toplanmis ve toplanan veriler
bilgisayar destekli nitel analiz programi “MAXQDA 2024 Analytics Pro” ile analiz edilmistir.
Arastirmada goriisme yapilan Ogretim elemanlarmin ve Ogrencilerin bakis acisin1 anlamak icin
yoneltilen “tercih egilimlerinin diismesine yol acan sebepler” hakkindaki soru ile elde edilen temel
bulgularda her iki grup arasinda paralellik yakalanmigtir. Buna goére arastirmaya katilan 6gretim
elemanlar1 tercih egilimlerinin diismesine yol acan sebepler i¢in; iiniversite/boliim/mezun sayisinda
artig, isttihdam sorunu, 6grenci kontenjanlarinin fazlaligi, 6grencilerin is ve gelecek kaygisi gibi olgular
one ¢ikarirken; benzer sekilde dgrenciler de is ve gelecek kaygisi, atanma siirecine iligkin sorunlar,
boliimiin ¢ok sayida mezunu olmasi, liyakat sorunu gibi sorunlar ileri siirmistiir. Goriisiilen 6gretim
elemanlar1 tarafindan s6z konusu sorunlara iligkin Onerilen ¢dziimlerin basinda bdliimiin 6grenci
kontenjaninin azaltilmas1 gelmektedir. Bolim sayisinin azaltilmasi, boliim &grencilerinin istihdam
sorununun ¢oziilmesi ve ise alimda boliim kontenjaninin getirilmesi gibi bagka oneriler de ¢aligmada
elde edilmistir.

Anahtar Kelimeler: Siyaset Bilimi, Kamu Yonetimi, Universite Tercihleri
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A RESEARCH ON THE DECLINE IN THE PREFERENCE TENDENCIES OF POLITICAL
SCIENCE AND PUBLIC ADMINISTRATION DEPARTMENTS: THE CASE OF ADANA
AND MERSIN?

Gizem EL?
flayda YILMAZ?
Asli GUNEY KISA*
Basak ISILDAKLI®

ABSTRACT

Public Administration represents the executive branch that carries out the activities of the state. To
maintain these activities, states train public personnel—managers, bureaucrats, and civil servants—who
are essential for the administration of public administration. Today, this function seems to be fulfilled
at the higher education level by departments of Public Administration or Political Science and Public
Administration. However, in recent years, it has been observed that the preference trends and scores for
these departments have declined, suggesting that they are losing importance in the eyes of prospective
students. Therefore, this study aims to reveal the underlying reasons behind the observed decline in the
preference for these departments. In this context, a qualitative research approach was adopted, data was
collected through interviews, and analyzed using the descriptive analysis method. The sample for the
study was selected from departments of Political Science and Public Administration at Adana Alparslan
Tiirkes Science and Technology University and Tarsus University, as well as the Department of Public
Administration at Mersin University, all located in the provinces of Adana and Mersin. Data was
collected through interviews with a total of 15 faculty members and 20 students from these departments
and was analyzed using the computer-assisted qualitative analysis software "MAXQDA 2024 Analytics
Pro." The main findings obtained from the question posed to understand the perspectives of the
interviewed faculty members and students on the "reasons for the decline in preference trends" showed
a parallel between the two groups. According to the faculty members who participated in the study, the
reasons for the decline in preference trends include the increase in the number of
universities/departments/graduates, employment issues, the abundance of student quotas, and students'
concerns about job prospects and the future. Similarly, students cited concerns about job prospects and
the future, issues related to the appointment process, the high number of graduates from the department,
and meritocracy problems. Among the solutions proposed by the interviewed faculty members to
address these issues, reducing the student quota for the department was the most prominent. Other
suggestions obtained from the study included reducing the number of departments, solving the
employment problem for department students, and introducing quotas for recruitment based on
departmental affiliation.

Keywords: Political Science, Public Administration, University Preferences
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DEEPFAKE TEKNOLOJILERI VE SECIM MANIPULASYONU: DUNYADA ALINAN
ONLEMLER

Yasemin GULBAHAR!

OZET

Yapay zeka ile giiclendirilmis deepfake teknolojileri, se¢im siireglerinde yanlis bilgi yayma ve
manipiilasyon riskini artiran ciddi bir tehdit haline gelmistir. Bu teknolojiler, sahte videolar, sesler ve
goriintiiler lireterek segmenlerin algilarini manipiile etmekte, toplumda giivensizlik ve krize yol
acmaktadir. Kisacasi ortaya ¢ikan bu sorun demokrasi ve insan haklari i¢cin 6nemli riskler
olusturmaktadir. Bu nedenle, bir¢ok iilke ve kurum, se¢im giivenligini saglamak icin ¢esitli dnlemler
almaktadir.

ABD, Estonya, Hindistan, Isvigre, Avrupa Birligi’ne kadar genis bir yelpazede alinan bu dnlemler,
deepfake iceriklerin tespiti, yayilmasinin engellenmesi ve halkin bilin¢lendirilmesi gibi stratejilerle
secim siireglerinin  giivenilirligini artirmay1 hedeflemektedir. Ayni1 zamanda, sosyal medya
platformlariin sorumluluklar1 artirilarak, bu tiir igeriklerin hizla kaldirilmasi ve kullanicilarin
bilgilendirilmesi saglanmaktadir. Uluslararasi isbirlikleri ve standartlar olusturularak kiiresel dl¢cekte bir
miicadele yiiriitilmektedir. Bu ¢alisma deepfake teknolojilerinin 6zellikle se¢cim donemindeki etkilerine
ve diinyada alinan 6nlemlere odaklanip, nitel arastirma yontemine bagvurularak olusturulacaktir.

Bu ¢alisma Tiirkiye’nin se¢im giivenligini saglamak ve demokratik siireclerin mesruiyetini korumak
acisindan kritik bir 6neme sahiptir. Ayrica, Tiirkiye'nin uluslararast normlara uyum saglamasina ve
gerekli stratejilerin gelistirilmesine katki saglayacaktir.

Anahtar Kelimeler: Deepfake, Demokrasi, Se¢imler
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DEEPFAKE TECHNOLOGIES AND ELECTION MANIPULATION: PRECAUTIONS
TAKEN AROUND THE WORLD

Yasemin GULBAHAR!

ABSTRACT

Artificial intelligence-powered deepfake technologies have become a serious threat that increases the
risk of spreading false information and manipulation in election processes. These technologies
manipulate voters' perceptions by producing fake videos, sounds and images, causing insecurity and
crisis in society. In short, this emerging problem poses significant risks to democracy and human rights.
For this reason, many countries and institutions are taking various measures to ensure election security.
These measures, taken in a wide range from the USA, Estonia, India, Switzerland to the European
Union, aim to increase the reliability of election processes with strategies such as detecting deepfake
content, preventing its spread and raising public awareness. At the same time, the responsibilities of
social media platforms are increased, such content is quickly removed and users are informed. A global
struggle is being carried out by creating international collaborations and standards. This study will focus
on the effects of deepfake technologies, especially during the election period, and the measures taken
around the world, and will be created by applying the qualitative research method. This study is of
critical importance in ensuring Turkey’s election security and preserving the legitimacy of democratic
processes. It will also contribute to Turkey’s compliance with international norms and the development
of necessary strategies.

Keywords: Deepfake, Democracy, Elections
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THE RELATIONSHIP BETWEEN CHANGE FATIGUE AND RESISTANCE TO CHANGE
IN HEALTH WORKERS: A CROSS-SECTIONAL RESEARCH

Sait SOYLER!

ABSTRACT

Healthcare organizations operate in a sector heavily affected by environmental conditions, policies, and
new technologies. Therefore, change fatigue and resistance to change may be experienced in healthcare
professionals. Change fatigue and resistance to change can hinder change efforts initiated in healthcare
organizations and they need to be addressed with importance. This study aims to examine the
relationship between change fatigue and resistance to change. A questionnaire form including general
information about participants, change fatigue scale, and resistance to change scales was used as a data
collection tool. Purposive and convenience sampling methods were used in the study. The questionnaire
was sent to the healthcare professionals in the researcher's network and known to be working in Tarsus
district and they were asked to forward the questionnaires to their colleagues. As a result, a total of 178
healthcare workers were included. The data were summarized with descriptive statistics, then hypothesis
tests were conducted. As a result of the data analysis, it was determined that there was a positive and
moderate relationship between change fatigue and resistance to change, and 22.5% of the change in the
variance of resistance to change was explained by change fatigue. Change fatigue and resistance to
change did not differ according to the participants' general characteristics. It is recommended that health
managers should evaluate the change fatigue status of employees and take measures to prevent resistance
to change.

Keywords: Resistance to change, change fatigue, healthcare workers
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OZEL HASTANELERDE FINANSAL VE OPERASYONEL SURDURULEBILIRLIGIN
DEGERLENDIRILMESI

Dogancan CAVMAK!

OZET

Hastaneler, kaynak tiiketimi ve hizmet iiretimi agisindan, saglik sistemlerin en 6nemli yapitasidir.
Hastanecilik sektorli temel olarak, kamuya, 6zel sektére ve tiniversitelere ait olmak {izere farkl
miilkiyette isletmelerin olusturdugu bir bilesene sahiptir. Tiirkiye saglik sisteminde son 20 yildaki sosyal
giivenlik ve saglik yatirimlari politikalariyla birlikte 6zel hastaneciligin rolii artmis ve bu sektor saglik
sisteminde 0nemli diizeyde bir hizmet yiikiinii iistlenir hale gelmistir. 2022 yil1 istatistiklerine gore
Tiirkiye’deki toplam hastanelerin %37’si, toplam hastane yataginin ise %21’ 6zel sektore aittir. Ozel
hastanelerden SGK giivencesi kapsaminda hizmet alinabilmesi, 6zel hastanelere yapilan bagvuru
sayilarinin da artmasii saglamistir. Dolayistyla, bu 6zellikleri itibariyle 6zel hastanelerin varliklarini
devam ettirebilmeleri, saglik sisteminin islerligi icin 6dnemli bir kriter haline gelmistir. Bu noktada, bu
calismanin amaci, 6zel hastanecilik sektoriinii finansal ve operasyonel siirdiiriilebilirlik gostergeleri
acisindan incelemek ve sektoriin bu alandaki mevcut ve muhtemel sorunlar iizerine ¢ikarimlar
yapmaktir. Calismada finansal stirdiiriilebilirlik kavrami, drt temel kriter biinyesinde incelenmistir: reel
biiyiime oranlar, iflas riski, kazang riski / volatilite, yatirim/6zsermaye karliligi. Bu temel kriterler
icerisinde elde edilen gostergeler, isletmelerin faaliyet oranlari ile birlikte degerlendirilmis ve sektdre
yonelik ¢ikarimlar yapilmistir. Calismada, iki hastane zincirine ait 2017-2022 yillar arasindaki finansal
tablolar ve TUIK tarafindan yayinlanan UFE oranlar1 kullanilmistir. Gostergeler ¢izgi grafikleri ile
sunulmustur. Analiz sonuglarina gore, isletmelerin bityiime oranlarinin 2019 yilina kadar enflasyonun
altinda kaldigi, 2019 yili i¢inde biiyiik artis gdsterdigi ve sonrasinda tekrar diislis egilimine girdigi
gorlilmektedir. Analiz periyodu boyunca isletmelerin iflas riskinin yiiksek oldugu ancak 2020
sonrasinda disiise gectigi, Ozsermaye karliliklarinin diisiik ancak artis egilimi igerisinde oldugu
goriilmektedir. Isletmelerin 2019 yilina kadar nakit/faaliyet déngiilerinin yiikseldigi, 2020 sonrasinda
diistise gectigi tespit edilmistir. Sektorde alacak tahsil siirelerinin ve stokta bekleme siirelerinin yiiksek,
bor¢ 6deme siiresinin kisa oldugu ancak 2019 yili itibari ile bu gostergelerde iyilesmeler oldugu ve
isletmelerin finansal siirdiiriilebilirlik seviyelerinin iyilestigi ifade edilebilir.

Anahtar Kelimeler: Finansal Siirdiiriilebilirlik, Ozel Hastaneler, Saglik Y&netimi
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EVALUATION OF FINANCIAL AND OPERATIONAL SUSTAINABILITY IN PRIVATE
HOSPITALS

Dogancan CAVMAK!

ABSTRACT

Hospitals primarily consists of public, private, and university are the most crucial parts of health systems
considering resource consumption and service production. In the Turkish health system, with the social
security and health investment policies of the last two decades, private hospitals have a significant
burden of the health service production. According to 2022 statistics, 37% of the total hospitals and 21%
of the total hospital beds are privately owned. The coverage of Social Security Institution (SGK) has
also led to an increase in the number of applications to private hospitals. Therefore, sustainability of
private hospitals has become important for the functionality of the health system. At this juncture, this
study aims to examine financial and operational sustainability of private hospitals and to make
inferences about the current and potential problems in the sector. The concept of financial sustainability
is examined under four main criteria: real preservation of the companies, bankruptcy risk, earnings
volatility, and return on investment/equity. The indicators for these criteria are evaluated with the
operating ratios. The study used the financial statements of two hospital chains for the years between
2017-2022 and the Producer Price Index (PPI) rates published by the TUIK. The indicators are presented
with time-line graphs. The results showed that the growth rates remained below PPI until 2019, showed
a significant increase in 2019, then showed a downward trend again. Throughout the analysis period,
the bankruptcy risk was high but began to decline after 2020, while the ROE was low but showed an
increasing trend. The cash conversion cycles increased until 2019 and began to decline after 2020. The
average collection periods and the days in inventory are high, the days payables outstanding is short,
but there have been improvements in these indicators as of 2019, and the financial sustainability levels
have improved.
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SAGLIK OKURYAZARLIGIYLA iLiSKiLi FAKTORLER: BiR LITERATUR
DERLEMESI

Ayse Nur SENER*
Sait SOYLER?

OZET

Saglik okuryazarligi, bilingli karar vermenin ve optimal refahin temel tasidir. Saglik hizmetleri
secenekleri ve yasam tarzi se¢imleri hakkinda dogru kararlar vermek igin saglik bilgilerini edinme,
anlama ve kullanma yetenegini kapsar. Yeterli diizeyde saglik okuryazarligi, bireylere saglik
sistemlerinde gezinme, tibbi talimatlar1 anlama ve kendi saglik ihtiyaclarini etkili bir sekilde savunma
konusunda yetki verir. Bu sadece tibbi jargonu anlamakla ilgili degil ayn1 zamanda saglik bilgilerinin
giivenilirligini ve uygunlugunu degerlendirmek icin elestirel diisiinme becerilerini gelistirmekle de
ilgilidir. Saglik okuryazarligini tesvik etmek daha saglikli toplum i¢in, saglik hizmetlerine erisim ve
saglik sonuglarindaki esitsizliklerin azaltilmasi agisindan 6nemli bir kavram haline gelmektedir.
Gilinlimiizde birgok uluslararasi saglik kurum ve kuruluslar1 saglik okuryazarlig1 diizeyinin artirilmasini
onemli bir hedef olarak isaret etmektedir. Bu kapsamda, bu calismanin amaci literatiirde yer alan ve
saglik okuryazarhgini etkileyen faktorleri inceleyen arastirmalarin derlenmesi ve saglik okuryazarligi
tizerinde etkili olan faktorlerin ortaya konulmasidir. Calisgma sonucunda egitim, dil ve kiiltiirel gegmis,
sosyoekonomik statii, genel okuryazarlik, dijital okuryazarlik, sosyal destek aglari, yas ve bilissel
yetenekler gibi faktorlerin saglik okuryazarligi iizerinde etkili oldugu sonucuna ulasilmistir. Bu
cercevede saglik okuryazarliginin 6nemi ve kisisel saglik sonuglari ile iliskisi hakkinda farkindaligin
artirtlmasi, konuyla ilgili egitim programlarinin olusturulmasi, saglik okuryazarlig ile ilgili girisimlerin
0zel gruplarin ihtiyaclarma gore esnek hale getirilmesi gibi saglik okuryazarligi diizeyini artirici
Onlemlerin alinmasi Onerilir. Bu Onerilerin uygulanmasi neticesinde saglik okuryazarliginin
gelistirilmesi, hem bireysel hem de toplumsal agidan daha iyi saglik ciktilarma ulasilmasi, saglik
hizmetlerinde maliyetlerden tasarrufu saglanmasi gibi bir¢ok olumlu sonuca ulasilabilecegi
degerlendirilmektedir.
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FACTORS RELATED TO HEALTH LITERACY: A LITERATURE REVIEW

Ayse Nur SENER*
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ABSTRACT

Health literacy is the cornerstone of informed decision-making and optimal well-being. It encompasses
the ability to acquire, understand, and use health information to make sound decisions about healthcare
options and lifestyle choices. Adequate levels of health literacy empower individuals to navigate in
health systems, understand medical instructions, and effectively advocate for their own health needs. It
is not only about understanding medical jargon but also about developing critical thinking skills to assess
the reliability and relevance of health information. Promoting health literacy is becoming an important
concept for a healthier society and for reducing inequalities in access to health services and outcomes.
Today, many international health institutions and organizations point to increasing the level of health
literacy as an important goal. In this context, this study aims to review the studies in the literature that
examine the factors affecting health literacy and to analyze the factors affecting health literacy. As a
result of the study, it has been concluded that factors such as education, language and cultural
background, socioeconomic status, general literacy, digital literacy, social support networks, age, and
cognitive abilities are effective in health literacy. In this framework, it is recommended to take measures
to increase the level of health literacy, such as raising awareness about the importance of health literacy
and its relationship with personal health outcomes, creating relevant training programs, and making
health literacy initiatives flexible according to the needs of special groups. As a result of the
implementation of these recommendations, it is considered that many positive results such as improving
health literacy, achieving better health outcomes both individually and socially, and saving costs in
health services can be achieved.
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AKTIF YASLANMADA SAGLIK ALANINDAKI DiJiTAL DONUSUMUN ROLU

Dilek USLU*

OZET

Yaglilik donemi, bireylerin fiziksel, zihinsel ve sosyal olarak dnemli degisimler yasadigi bir siirectir.
Yasli bireylerin fiziksel, sosyal ve zihinsel sagligim1 koruyarak, toplumda tam bir katilim
saglayabilecekleri bir yasam tarzini ifaden aktif yaglanma ise yaslilarin yasam kalitesini artirmayi ve
bagimsiz yasamalarini desteklemeyi hedeflemektedir. Bu g¢ercevede hem bireylerin hem de bakim
saglayicilarinin deneyimlerini iyilestirmeye yonelik kullanilan teknoloji, yaslilik doneminin daha iyi ve
daha anlaml ge¢irilmesine yardime1 olabilecek ve aktif yaslanmayi tesvik eden bircok énemli araca ve
yonteme olanak tanmimaktadir. Yagh bakiminda bireylerin yasam kalitesini artirmayr ve bakim
stireclerini daha etkili hale getirmeyi amaglayan bu teknolojilerde son yillarda 6nemli dijital dontisiimler
s0z konusudur. Bu dijital doniisiimiin icerisinde iletisim teknolojileri, giyilebilir teknolojiler, uzaktan
izleme sistemleri, akilli ev otomasyonu, tele-tip, mobil saglik uygulamalari, yasl bakim robotlari vb.
teknoloji Ornekleri yer almaktadir. Bu yenilik¢i teknolojilerin temel hedefi yagh bireylerin
bagimsizliklari1 korumalari, sosyal yasamlarini siirdiirmeleri ve genel saglik durumlarinin takibini
saglamalarini amaglamaktir. Bu ¢calismada aktif yaslanmanin gergeklestirilmesinde 6nemli katkisi olan
bu yenilik¢i teknolojiler ele alinacaktir. Ayrica bu teknolojilerin avantaj ve dezavantajlarina da
deginilecek olup bu teknolojilerin kullanilmasinda karsilasilan giicliiklerden ve bu teknolojilerin etkin
bir sekilde kullanilabilmesi i¢in ¢6ziim Onerilerinden de bahsedilecektir.

Anahtar Kelimeler: Yaslilik, Aktif Yaslanma, Teknoloji, Dijital Doniistim, Saglik Yo6netimi

!Ankara Hac1 Bayram Veli Universitesi, iktisadi ve Idari Bilimler Fakiiltesi, dilek.uslu@hbv.edu.tr ORCID: 0000-0001-9430-2453


mailto:dilek.uslu@hbv.edu.tr

INTERNATIONAL CONFERENCE
ON DIGITAL BUSINESS
MANAGEMENT

AND ECONOMICS

THE ROLE OF DIGITAL TRANSFORMATION IN HEALTH IN ACTIVE AGING

Dilek USLU*

ABSTRACT

Old age is a process in which individuals experience significant physical, mental and social changes.
Active aging, which expresses a lifestyle in which elderly individuals can fully participate in society by
protecting their physical, social and mental health, aims to improve the quality of life of elderly people
and support them in living independently. In this context, technology used to improve the experiences
of both individuals and care providers enables many important tools and methods that can help spend
the old age better and more meaningfully and encourage active aging. There have been significant digital
transformations in recent years in these technologies, which aim to improve the quality of life of
individuals in elderly care and make care processes more effective. In this digital transformation,
communication technologies, wearable technologies, remote monitoring systems, smart home
automation, telemedicine, mobile health applications, elderly care robots, etc. technology examples are
included. The main goal of these innovative technologies is to enable elderly individuals to maintain
their independence, maintain their social lives and monitor their general health status. In this study, these
technologies, which are digital transformation products used for active aging, will be discussed. In
addition, the advantages and disadvantages of these technologies in elderly care services will be
discussed, and the difficulties encountered in the use of these technologies and solution suggestions for
the effective use of these technologies will also be mentioned.
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DiJITAL SAGLIK VE ESIiTSIiZLiK KONUSUNUN BiLiM HARITALAMA TEKNIiGi iLE
INCELENMESI

Selin KALENDER!

OZET

Saglik hizmetlerinin ve teknolojinin kesisiminde ortaya ¢ikan dijital saglik miidahalaleri (giyilebilir
cihazlar, akill teknolojiler, mobil uygulamalar vb.), toplumun saglik sonug¢larini iyilestirmek amaciyla
yaygin olarak kullanmilmaktadir. Ancak toplumun tiim kesiminin bu miidahalelere erisiminde ve
kullaniminda birtakim engeller bulunmaktadir. Bu durum saglik hizmetlerindeki esitsizliklerin
istenmeden artmasina neden olmaktadir. Bu ¢alismanin amaci dijital saglik esitsizlikleri konusunda
yapilan c¢aligmalarin yapisini bibliyometrik analiz teknigiyle incelemektir. Bu amagla, Web of Science
(WOS) veri tabaninda "digital health", "digital health intervention*", “equalit*", "inequalit*” ve
“disparit*” anahtar kelimeleri kullanilarak "all field" secenegiyle 1975 ve 2024 yillar1 arasini1 kapsayan
bir tarama yapilmigtir. Tarama sonucunda 533 yayina erigilmistir. Erisilen veriler, WOS’ta 2017-2024
yillar1 arasinda Ingilizce dilinde yaymlanan makaleleri kapsamaktadir. Calismada erisilen 533 yayin R-
Stiidyo yazilim1 bibliometrix paketi kullanilarak analiz edilmistir. Analizde tematik haritalar ve tematik
evrimler incelenmistir. Analiz sonucunda atif ve yayin atif egilimlerinde 2017 yilindan itibaren diizenli
bir artig oldugu ve en etkili yilin 146 yaym ile 2023 yili oldugu goriilmiistiir. Analizde anahtar
kelimelerin “bakim” kelimesi etrafinda kiimelendigi en fazla kullanilan ilk ii¢ anahtar kelimenin
“bakim”, “saghik” ve “erisim” oldugu tespit edilmistir. Anahtar kelimelerin tematik haritas
incelendiginde temel temalarda “dijital saglik”, “saglik esitligi” ve “covid-19”un yer aldig1 goriilmiistiir.
Ayrica konu ile ilgili en fazla yayin yapilan, ortak ¢alisma yapilan ve atif alan tilkenin Amerika Birlesik
Devletleri oldugu saptanmistir. Saglik hizmetlerinde teknolojinin yogun kullanilmasinin sonuglarindan
biri olarak diinya genelinde dijital saglik konusuna ve beraberinde getirdigi esitsizliklerin ele alinmasina
yonelik calismalara olan ilgi artmistir. Dijital saglik ve esitsizlikle ilgilenen arastirmacilarin
calismalarinda bir motor tema olan “dijital ugurum” ve bir nig tema olan “ruh sagligi” iizerine
yogunlagmalar1 onerilir.

Anahtar Kelimeler: Dijital Saglik, Esitsizlik, Bilim Haritalama, Bibliyometrik Analiz.
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EXAMINING THE ISSUE OF DIGITAL HEALTH AND INEQUALITY WITH SCIENCE
MAPPING METHOD

Selin KALENDER!

ABSTRACT

Digital health interventions (wearable devices, smart technologies, mobile applications, etc.) that
emerge at the intersection of health services and technology are widely used to improve the health
outcomes of society. However, there are some obstacles to the access and use of these interventions in
all segments of society. This situation causes unintentionally increases inequalities in health services.
The aim of this study is to examine the structure of studies on digital health inequalities using the
bibliometric analysis technique. For this purpose, a search was conducted in the Web of Science (WQOS)
database using the keywords "digital health", "digital health intervention*", "equalit*","inequalit*" and
“disparit*” with the "all field" option covering the years 1975-2024. As a result of the search, 533
publications were accessed. The accessed data covers articles published in English in WOS between
2017-2024. The 533 publications accessed in the study were analyzed using the R-Studio software
bibliometrix package. Thematic maps and thematic evolutions were examined in the analysis. As a result
of the analysis, it was seen that there was a regular increase in citation and publication citation trends
since 2017 and that the most effective year was 2023 with 146 publications. In the analysis, it was
determined that the keywords were clustered around the word “care” and the first three most used
keywords were "care", "health" and "access". When the thematic map of the keywords was examined,
it was seen that the basic themes were "digital health", "health equality” and “covid-19” were found to
be included. It was also determined that the country with the most publications, collaborations and
citations on the subject was the United States. As one of the results of the intensive use of technology
in health services, interest in digital health and studies addressing the inequalities it brings has increased
worldwide. Researchers interested in digital health and inequality are recommended to focus on the
“digital divide,” a motor theme, and “mental health,” a niche theme, in their studies.

Keywords: Digital Health, Inequality, Science Mapping, Bibliometric Analysis.
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MENTAL iYi OLUS, SiViL KATILIM VE SAGLIK ALGISI ARASINDAKI iLiSKIiLERIN
INCELENMESIi: UNIiVERSITE OGRENCILERi UZERINDE BiR ARASTIRMA

Selin KALENDER?
Merve KiSi?

OZET

Mental iyi olus ve sivil katilim arasinda bir iligski oldugu yoniinde genel bir varsayim vardir. Sivil
katilim, geng niifusta saglikli yasami tesvik etmek agisindan da 6nemli bir arag olarak goriilmektedir.
Ancak mental iyi olusun genglerin sivil katilim diizeyleri ve saglik algilar1 iizerindeki etkilerine iliskin
bilgiler literatiirde sinirlidir. Bu galismanin amaci, geng¢ niifusun 6nemli bir kismini olusturan tiniversite
ogrencilerinin sivil katihm ve mental iyi olus diizeyleri ile saglik algilar1 arasindaki iligkilerin
incelenmesidir. Calisma, bir kamu tiniversitesinin saglik bilimleri fakiiltesinde 6grenim goren 6grenciler
iizerinde gerceklestirilmistir. Calismada 6rneklem secilmemis, arastirmaya katilmayi kabul eden 205
Ogrenciye veri toplama araci dagitilmis ve 198 (%97 geri doniit orami ile) kullanilabilir veri elde
edilmistir. Veriler, dort bolimden olusan bir anket formu araciligiyla 1-14 Haziran tarihleri arasinda yiiz
yiize toplanmustir. Elde edilen veriler SPSS 24.0 paket programi kullanilarak tamimlayicr istatistikler,
korelasyon ve regresyon testleri ile analiz edilmistir. Korelasyon analizi sonucunda katilimcilarin sivil
katilim diizeyleri, mental iyi olus diizeyleri ve saglik algilar1 arasinda anlamli iliskilerin oldugu
bulunmustur. Regresyon analizi sonucunda katilimcilarin mental iyi olus diizeylerinin sivil katilim
diizeylerini %9,3 ve saglik algilarin1 %1,3 etkiledigi tespit edilmistir. Son olarak katilimcilarin sivil
katilim diizeylerinin saglik algisi 6lgeginin alt boyutlarint %3 ile %10 arasinda etkiledigi belirlenmistir.
Katilimeilarin sivil katilim diizeyini en ¢ok etkileyen degiskenin saglik algisi alt boyutlarindan sagligin
onemi alt boyutu (%10) oldugu ortaya koyulmustur. Universite 6grencilerin mental agidan daha saglikli
olmalari i¢in sosyal, saglik ve refah igerikli projelere, etkinliklere ve 6grenci kuliiplerine katilmalari igin
tesvik edilmeleri Onerilebilir. Benzer sekilde 6grencilerin mental iyi oluslari {izerinde etkisi oldugu
ortaya konulan saglik algilarin1 daha da yiikseltmek amaciyla saglikla ilgili gesitli farkindalik
programlar: diizenlenebilir. Saglikli bir toplumun ingasi i¢in geng bireyler 6nemli bir niifus grubudur.
Bu niifus grubunun mental ve fiziksel sagliklarini etkileyecegi diisiiniilen farkli degiskenlerin dahil
edildigi kapsamli ¢aligsmalarin yapilmasina ihtiyag¢ oldugu diisiiniilmektedir.

Anahtar Kelimeler: Sivil Katilim, Mental Iyi Olus, Saghk Algis1, Universite Ogrencileri.
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EXAMINING THE RELATIONSHIPS BETWEEN MENTAL WELL-BEING, CIVIC
PARTICIPATION AND HEALTH PERCEPTION: A STUDY ON UNIVERSITY STUDENTS

Selin KALENDER?
Merve KiSi?

ABSTRACT

There is a general assumption that there is a relationship between mental well-being and civic
participation. Civic participation is also seen as an important tool in terms of promoting healthy living
in the young population. However, information on the effects of mental well-being on the civic
participation levels and health perceptions of young people is limited in the literature. The aim of this
study is to examine the relationships between civic participation levels, mental well-being levels and
health perceptions of university students, who constitute a significant part of the young population. The
study was conducted on students studying at the health sciences faculty of a public university. No sample
was selected in the study, the data collection tool was distributed to 205 students who agreed to
participate in the study and 198 (with a 97% response rate) usable data were obtained. Data were
collected face-to-face between June 1-14 using a four-part questionnaire form. The obtained data were
analyzed with descriptive statistics, correlation and regression tests using the SPSS 24.0 package
program. As a result of the correlation analysis, it was found that there were significant relationships
between the participants' civic participation levels, mental well-being levels and health perceptions. As
a result of the regression analysis, it was determined that the participants' mental well-being levels
affected their civic participation levels by 9.3% and their health perceptions by 1.3%. Finally, it was
determined that the participants' civic participation levels affected the sub-dimensions of the health
perception scale between 3% and 10%. It was revealed that the variable that affected the participants'
civic participation level the most was the importance of health sub-dimension (10%) of the health
perception scale. It can be suggested that university students should be encouraged to participate in
social, health and welfare projects, activities and student clubs to be mentally healthier. Similarly,
various health awareness programs can be organized to further increase students' health perceptions,
which were revealed to have an impact on their mental well-being because of the study. Young
individuals are an important population group for the construction of a healthy society. It is thought that
there is a need for comprehensive studies that include different variables that are thought to affect the
mental and physical health of this population group.

Keywords: Civic Participation, Mental Well-Being, Health Perception, University Students.
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TARSUS ILCESINDE iIKAMET EDEN BIiREYLERIN AKILCI ANTiBiYOTIiK
KULLANIMI iLE iLGILI BILGI VE TUTUMLARININ OLCULMESI*

Osman GULER*
Siikrii Amil TOYGAR?

OZET

Antibiyotiklerin yanlis nedenlerle ya da dogru olmayan bigimde kullanilmasi, bakterilerin sonraki
tedavilere direngli hale gelmesine neden olmaktadir. Diren¢ kazanan bakteriler bagka bir antibiyotik
kullanilsa bile iireyebilir, enfeksiyon yapabilmektedir. Bu durum sadece antibiyotigi yanlis bigimde
kullanan kisiler agisindan degil, ilerleyen dénemde direngli bakteriye yakalanma riski tasiyan herkes
icin risk olusturmaktadir. Akilcr antibiyotik kullanimi; antibiyotiklerin etkinligini korumak, direncini
onlemekte ¢cok dnemlidir.

Bu aragtirmada Mersin’in Tarsus il¢esinde ikamet eden bireylerin akiler antibiyotik kullanimu ile ilgili
bilgi ve tutumlarimi etkileyen sosyo-demografik faktorler belirlenerek bu durumun antibiyotik
kullanim kararlarini nasil etkiledigi ve herhangi bir hastalik durumunda antibiyotik kullanim
davraniglarinin nasil oldugu tespit edilmesi amaglanmistir. Calismada Celebi ve Giin tarafindan (2019)
bireylerin akilci antibiyotik kullanimina yonelik, bilgi ve tutumlarini belirlemek amaciyla uyarlanan
olcegin (AAKTO) sadece tutum boliimii kullamlmistir. Olcek yiiz yiize anket yontemi ile Tarsus
ilgesinin mabhallelerine, hastaneye basvuranlara ve {iniversite Ogrencilerine ulasilarak toplandi.
Belirlenmis bagimsiz degiskenler igin korelasyon/regresyon analizinden faydalanilmigtir. Egitim, yas
ve hastaneye gitme siklig: ikiden fazla grup oldugu i¢in ilgili gruplarda ANOVA analizi yapilmustir.
Iki grup arasinda istatistiksel olarak anlamli fark olup olmadiginm test edilmesinde t testinden
faydalanilmistir. Cinsiyet, medeni durum, sigara kullanma durumu ve kronik hastalik varlig ile ilgili
iki grup oldugu igin t-testi yapilmustir.

Aragtirmaya katilanlarin %65,7si kadin, %87 si bekar, %67,3°U iiniversite mezunu, %65,7si sigara
kullanmakta, %89,7*sinin herhangi kronik bir rahatsizligi bulunmamakta, %55,7"si alti ayda bir
hastaneye gitmekte ve %81,7"si 18-29 yasindadir Egitim durumu ve AAKTO arasinda (0,018), sigara
kullanma durumu ve AAKTO arasinda (,011), yas ve AAKTO arasinda (,045) anlamli iliski
bulunmaktadir. Yalnizca medeni durumun bagimli degisken iizerinde pozitif bir etkiye sahip oldugu
sonucuna ulasilmistir (p=,017).

Anahtar Kelimeler: Akilc1 Antibiyotik Kullanimi, Antibiyotik Direnci, Saglik Yonetimi
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MEASURING THE KNOWLEDGE AND ATTITUDES OF INDIVIDUALS RESIDING IN
TARSUS DISTRICT REGARDING RATIONAL USE OF ANTIBIOTIC

Osman GULER*
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ABSTRACT

Using antibiotics for the wrong reasons or in the wrong way can cause bacteria to become resistant to
subsequent treatments. Bacteria that have become resistant can multiply and cause infections even if
another antibiotic is used. This situation poses a risk not only for those who misuse antibiotics but also
for everyone who may be at risk of developing resistant bacteria in the future. Rational antibiotic use
is crucial in maintaining the effectiveness of antibiotics and preventing resistance.

In this study, the socio-demographic factors affecting the knowledge and attitudes of individuals
residing in the Tarsus district of Mersin regarding the rational use of antibiotics were determined, as
well as how this situation influenced their decisions regarding antibiotic use and their behaviors in the
event of illness. The study utilized only the attitude section of the scale (AAKTO) adapted by Celebi
and Giin (2019) to measure the rational use of antibiotics and the knowledge and attitudes of
individuals. Data collection was conducted in the neighborhoods of Tarsus people who applied public
hospital, hospital applicants, and university students using a face-to-face survey method.. Since the
Skewness and Kurtosis values were between +1.5 and -1.5, the data set was deemed suitable for
normal distribution (Tabachnick and Fidell, 2013). Correlation/regression analysis was used to
evaluate the independent variables (gender, age, marital status, education level, smoking status, and
presence of chronic disease). ANOVA analysis was performed for variables with more than two
groups, such as education, age, and frequency of hospitalization. A t-test was used to determine
whether there was a statistically significant difference between two groups. Specifically, a t-test was
conducted for gender, marital status, smoking status, and the presence of a chronic disease.

Of the study participants, 65.7% were female, 87% were single, 67.3% were university graduates,
65.7% were smokers, 89.7% did not have any chronic illness, 55.7% visited the hospital every six
months, and 81.7% were between the ages of 18-29. A significant relationship was found between
education status and AAKTO (p=0.018), smoking status and AAKTO (p=0.011), and age and
AAKTO (p=0.045). It was concluded that only marital status had a positive effect on the dependent
variable (p=0.017).

Keywords: Rational Use Of Antibiotics, Antibiotic Resistance, Health Management
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PANDEMIi FARKINDALIK DUZEYININ COVID ASIS| OLMA DURUMLARINA OLAN
ETKIiSININ INCELENMESI *

Giilsiim DENIZEDALAN"
Giilpembe OGUZHAN?

OZET

COVID-19 salgim1 diinya capinda bir¢cok tlkenin saglik sistemini tehdit etmistir. Bir¢cok ¢alisma
salginin yalmizca fiziksel sagligi degil ayni zamanda toplumun tiim yonlerini etkiledigini One
stirmektedir. Salgmmin baglangicindan bu yana hastalik hakkinda insanlara bilgi aktarim
yogunlasmistir. Bu nedenle, pandemi salgmlarinin 6nlenmesi ve yonetiminde toplumsal farkindalik
biiylik 6nem tasimaktadir.

Bu aragtirmada Mersin’in Tarsus il¢esinde yasayan bireylerin pandemi farkindalik diizeyini etkileyen
sosyo-demografik faktorleri belirlenerek bu durumun asi olma kararlarini etkileyip etkilemedikleri
aragtirtlmistir. Calismada pandemi farkindalik diizeyini 6lgmek i¢in Arpaci ve arkadaslarinin (2021)
Tiirkge gecerlilik ve giivenilirlik calismasim1 yaptiklari Pandemi Farkindalik Olgegi (PFO)
kullanilmistir. Olgek yiiz yiize anket yontemi ile Tarsus ilgesinin mahalleleri dolasilarak ve ortak
toplanma alanlarinda ki kisilere ulasilarak toplandi. Arastirma Tarsus il¢esinde ikamet eden 406 kisiye
uyguland1. {lk 100 anket pilot uygulama olarak alindi. Grup ici karsilagtirmalar ikili gruplar igin
bagimsiz gruplarda t-testi, ikiden fazla gruplar i¢in tek yonliit ANOVA analizi ile degerlendirildi. Grup
ici karsilagtirmalarinda farkin kaynaginin belirlenmesinde post hoc analizlerinden (Bonferroni
correction) yararlamldi. PFO yordayicilart ¢oklu dogrusal regresyon analizi ile belirlendi. Coklu
dogrusal regresyon analizi Oncesinde veri setinde ¢oklu baginti olmadigi ve veri setinin normal
dagilima uygun oldugu saptand1 (VIF<10).

Katilimcilarin  yas ortalamasima bakildiginda 31’e yakin oldugu goriilmektedir. Arastirmaya
katilanlarin %57,2’si kadindir. Katilimcilarin %53,1°1 iniversite mezunudur. Katilimcilardan %60,7’si
sigara kullanmamaktadir. Katilimeilarin %66,6’s1 Covid gegirmemistir. Katilimcilardan %86,7’si asi
olmustur. Egitim durumu ve covid gegirme durumu arasinda (,045), sigara kullanma ve kronik hastalik
varlig1r arasinda (,032), kronik hastalik varligi ve covid gecirme arasinda (,013) anlaml iliski
bulunmaktadir. Bagimsiz degiskenler bagimli degiskenler iizerinde anlamli etkiye sahiptir (p=,001).

Anahtar Kelimeler: Pandemi Farkindaligi Saglik Yonetimi, Asi

*Bu ¢calisma TUBITAK 2209-A kapsaminda desteklenmis bir projeden iiretilmistir.
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EXAMINATION OF THE EFFECT OF PANDEMIC AWARENESS LEVEL ON COVID
VACCINATION STATUS
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ABSTRACT

The COVID-19 pandemic has threatened the health systems of many countries around the world.
Many studies suggest that the pandemic has affected not only physical health but also all aspects of
society. Since the beginning of the pandemic, the transfer of information about the disease to people
has intensified. Therefore, social awareness is of great importance in the prevention and management
of pandemic outbreaks.

In this study, socio-demographic factors affecting the pandemic awareness level of individuals living
in Tarsus district of Mersin were determined and it was determined whether this situation affected
their decision to be vaccinated. In the study, the Pandemic Awareness Scale (PAS), which Arpaci et al.
(2021) conducted a Turkish validity and reliability study, was used to measure the level of pandemic
awareness. The scale was collected by visiting the neighbourhoods of Tarsus district and reaching
people in common gathering areas by face-to-face survey method. The research was applied to 406
people residing in Tarsus district. The first 100 questionnaires were taken as pilot application.
Intragroup comparisons were evaluated by t-test in independent groups for paired groups and one-way
ANOVA analysis for more than two groups. Post hoc analyses (Bonferroni correction) were used to
determine the source of the difference in within-group comparisons. Predictors of PFC were
determined by multiple linear regression analysis. Before multiple linear regression analysis, it was
determined that there was no multicollinearity in the data set and the data set was suitable for normal
distribution (VIF<10).

The average age of the participants was close to 31 years. 57.2% of the participants were female.
53.1% of the participants were university graduates. 60.7% of the participants do not smoke. 66.6% of
the participants have not had Covid. 86.7% of the participants were vaccinated. There is a significant
relationship between educational status and Covid (,045), between smoking and presence of chronic
disease (,032), between presence of chronic disease and Covid (,013). Independent variables have a
significant effect on dependent variables (p=,001).

Keywords: Pandemic Awareness, Health Management, Vaccine
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